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THE  GREIII  IMPOSTORS 

Your  Sept.  18  editorial  com- 
plaint  against  the  FBI  mas¬ 
querading  as  journalists  [“The 
masquerading  FBI,”  p.  12]  is  petty, 
considering  we  have  weak,  dangerous 
leading  government  officeholders 
masquerading  as  human  beings 
desiring  all  citizens  to  live  the  joyous  life. 

Let  the  FBI  do  their  job,  for  God’s 
sake.  They’re  not  perfect  —  but  neither  is 
the  holy  press. 

CECELIA  PORTER  CALMES 

Sacramento,  Calif 

SUFFIXGIITE 

IT  DISTURBS  AND 
amazes  me  that 
supposedly  gifted 
writers  and  reporters, 
both  inside  and  outside 
the  Beltway,  feel  obliged 
to  use  the  suffix  “-gate” 
on  any  alleged  govern¬ 
ment-related  malfea¬ 
sance.  Surely  they  are 
smart  enough  to  create 
another  descriptive 
phrase. 

Are  they  just  lazy  or 
lacking  in  journalistic  ability? 

GERALD  D.  REILLY 
Greenwich,  Conn. 

EVERYTHING  OLO  IS  NEW  AGAIN 

IN  THE  CHIEF  TELEGRAPHIC  STATIONS 
in  different  parts  of  the  country, 
besides  the  transmission  of  private 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654~5370, 
or  via  snail-mail  to  '‘Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


messages,  as  sort  of  subscription 
intelligence,  rooms  have  been  opened, 
w  here  the  subscribers  can  daily  and 
hourly  obtain  in  common  the  general 
commercial  information  which  is 
most  in  request,  such  as  the  state  of 
the  stock  and  share  market,  and  of 
the  money  market;  the  state  of  the 
wind  and  w'eather  at  different  ports 
of  the  kingdom;  shipping  and  sporting 
intelligence;  the  rates  of  the  markets 
of  every  description;  and  the  general 
political  news  of  most  importance. ... 

Thus  the  public  in  Edinburgh  are 
informed  by  8  o’clock  in  the  morning 
of  all  interesting  facts  which  appear 

in  the  London  morning 
journals,  which  are  not 
issued  in  the  metropolis 
until  6  o’clock. 

(Excerpted  from 
“Electric  Telegraph” 
in  Dionysius  Lardner, 
“Railway  Economy: 

A  Treatise  on  the 
New  Art  of  Transport,” 
London, 1850; 
reprinted  New  York, 

1968,  pp.  306-7.) 

RUSSELL  PITTMAN 
Takoma  Park,  Md. 


CORRFtnO.N 

In  an  Oct.  9  story  about  the  Readership 
Institute’s  “Impact” study  (“Reading  edge 
report,” p.  22),  E&P  reported  an  incorrect 
title  for  Susan  Bischoff,  the  chairperson 
of  an  interdepartmental  Readability 
Committee  at  the  Houston  Chronicle. 

In  fact,  she  is  deputy  managing  editor. 


- 


50  YEARS  AGO 


NEWSPAPERDOM  *  FROM  EDITOR  &  PUBLISHER 


NOV.  4,  1950: 

H.H.  ("Doc")  Kynett,  new  president 
of  the  Audit  Bureau  of  Circulations 
and  chairman  of  the  board,  looks 
upon  the  ABC  as  the  keystone  of 
the  advertising  industry  and  the 


springboard  for  advancement  on 
the  basis  of  confidence  enjoyed  by 
the  bureau  from  the  buyer  and 
seller  side  of  the  print  media. 

Daniel  L.  Schorr,  special  corre¬ 


spondent  of  The  Christian  Science 
Monitor  in  the  Netherlands,  was 
presented  the  William  the  Silent 
Award  for  journalism  (gold  medal 
and  $2,500)  at  a  Nov.  2  dinner  at 
the  Waldorf-Astoria  in  New  York. 
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\>Clickpaper.com 

■  ■An  Enron  Company 


For  more  information,  visit  www.Clickpaper.com 
or  call  1.800.986.3837  or  713.345.4357. 


AP/WIDE  WOl 


Dallas  Morning 
News  parent 
Belo  said  earnings 
rose  5.6%  in  the 
third  quarter,  fueled 
by  12.8%  revenue 
growth  in  its  broad¬ 
cast  division. 

Profits  were  $17.5 
million,  or  15  cents 
per  share,  up  a  penny 
from  last  year  and  in 
line  with  analysts’  es¬ 
timates.  Adjusted  for 
TV  acquisitions  and 
dispositions,  revenue 
rose  9.1%  to  $390.3 
million. 

Newspaper  pub¬ 
lishing  revenue  rose 
7.9%  to  $218  mil¬ 
lion,  led  by  strong  re¬ 
sults  at  The  Dallas 
Morning  News  and 
The  Press-Enterprise 
in  Riverside,  Calif. 

For  the  year,  Belo 
said  it  expects  pub¬ 
lishing  revenue  to 
grow  6%  to  7%. 

-  LUCIA  MOSES 


dorsed  Clinton,  drew  hundreds  of  mainly  negative 
reader  responses  after  its  endorsement  lauding 
Bush  for  “moderation  and  a  willingness  to  consider 
a  wide  range  of  views.”  Many  of  the  telephone  calls 
and  letters  were  sharp  in  tone,  said  Editorial  Page 
Editor  Bob  Caldwell,  echoing  a  theme  taken  up  by 
other  editors  who  said  a  harshness  crept  into  public 
responses  this  year.  “I  think  there’s  sort  of  an  intoler¬ 
ance  to  disagreement,”  Caldwell  said. 

Around  heavily  Democratic  Cleveland,  reader  re¬ 
sponse  was  sharply  critical  of  The  Plain  Dealer's  Bush 

a  endorsement.  “But 
you  know,  it’s  not  a 
popularity  contest,” 
said  Associate  Editor 
Jim  Strang,  an  edito¬ 
rial  writer.  ‘We  en¬ 
dorse  on  the  best 
judgment  of  character 
and  the  needs  of  the 
office.”  In  the  editori¬ 
al,  Strang  wrote  that 
Bush  “brings  a  prom¬ 
ise  of  political  and 
ethical  constancy  that 
Gore  cannot  match.” 
In  Seattle,  the 

Bushed?  Gored?  E&P  Online  (http;//www.editorandpublisher.com)  Times  endorsement 
presidential  endorsements.  prompted  more  than 

1,000  telephone  calls,  e-mail  messages,  and  letters, 

onslaught  may  be 


The  old  switciieroo  a  common  theme 
in  early  newspaper  endorsements 
of  the  presidential  candidates 


BY  TODD  SHIELDS 

WASHINGTON 


The  Seattle  Times  backed  liberal  Democ- 
rat  Bill  Bradley  for  president  during  this  year’s 
primary  season,  and  four  years  ago  it  chose  Bill 
Clinton.  So  imagine 
the  astonishment  fol¬ 
lowing  the  newspa¬ 
per’s  endorsement  in 
the  general  election: 

Republican  George 
W.  Bush. 

Jaws  were  drop¬ 
ping  wherever  the 
normally  progressive 
daily  circulates,  from 
Bremerton  to  Belle¬ 
vue  and  beyond. 

“Surely  this  must  be 
some  colossal  joke 
played  as  a  pre-Hal¬ 
loween  prank,”  wTote 
one  reader.  “Did  your 
common  sense  get  lost  somewhere  in  Oz?” 

Several  other  newspapers  switched  from  pro-De- 
mocrat  in  1996  to  pro- Republican  this  year.  In  do¬ 
ing  so,  they  usually  cited  qualms  about  Democrat  Al 
Gore’s  integrity  and  expressed  confidence  in  Bush’s 
ethics  and  moderation.  Like  the  Times,  they  reaped 
vigorous  reader  reaction. 

The  Oregonian  in  Portland,  which  had  twice  en- 


most  of  them  negative.  Such  an 
disconcerting,  but  it  offers  a  welcome  signal  for  an  in¬ 
dustry  beset  by  declining  readership.  To  put  it  sim¬ 
ply:  Newspaper  endorsements  still  matter  and  this 
year  they  may  matter  more  than  usual,  thanks  to  the 
extraordinary  tightness  of  the  presidential  race. 

“We  do  believe  there  is  some  marginal  impact,”  said 


The  struggling 
Space.com  got  a 
boost  from  earth- 
bound  Gannett  Co. 
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Inc.  last  week,  with 
Gannett  getting  an 
undisclosed  equity 
stake  in  the  news  and 
entertainment  site. 

Space.com  gets 
marketing  in  Gannett 
newspapers  and  will 
take  over  Gannett's 
Space  News  and  its 
accompanying  Web 
site.  Gannett  also 
throws  in  the  Space 
Online  sites  currently 
run  by  Florida  Today 
in  Melbourne. 

The  investment 
should  help  Space- 
•com  CEO  Lou 
Dobbs,  the  former 
CNN  anchor,  in  his 
quest  to  build  a  small 
multimedia  empire. 

In  September,  he 
launched  Space  Illus¬ 
trated,  a  bimonthly 
magazine. 

-  KARIM  MOSTAFA 


TWO  Sacramento, 
Calif.,  high- 
school  students  have 
been  suspended  for 
publishing  an  under¬ 
ground  off-campus 
newspaper  containing 
racist  and  sexually 
explicit  language. 

The  two  Sacra¬ 
mento  High  School 
students  were  sus¬ 
pended  for  five  days 
for  publishing  The 
Sacramento  Free 
Press,  an  equal-op¬ 
portunity  offender 
that  targets  every¬ 
thing  from  African 
Americans  to  gays  to 
obese  people.  The 
city  school  district 
says  it  can  suspend 
the  duo,  whose 
names  were  not  re¬ 
vealed,  because  the 
paper  was  targeted  at 


Kathleen  Hall  Jamieson,  a  researcher  at  the  Univer¬ 
sity  of  Pennsylvania’s  Annenberg  Public  Policy  Center. 
“In  a  close  race,  a  small  impact  can  be  decisive.” 

Perhaps  that’s  why  the  rival  presidential  campaigns 
each  claimed  advantage  from  endorsements  that  have 
cascaded  from  editorial  pages  in  the  past  two  weeks. 

“The  Bush  campaign  is  pleased,”  said  spokesman 
Ray  Sullivan.  “In  a  race  as  close  as  this  one,  every¬ 
thing  makes  a  difference.”  Said  Gore  spokesman  Dag 
Vega  from  Nashville,  “We  definitely  think  it  adds  to 
our  momentum.” 

Major  newspapers  endorsing  Gore  included  The 
Washington  Post,  the  Chronicle  and  Examiner  in  San 
Francisco,  the  Star  Tribune  in  Minneapolis,  the  Seat¬ 
tle  Post-Intelligencer,  the  Detroit  Free  Press,  and  the 
Atlanta  Constitution.  Those  endorsing  Bush  includ¬ 
ed  the  Atlanta  Journal,  The  Detroit  News,  the  New 
York  Post,  The  Wa.shington  Times,  and  The  Dallas 
Morning  News.  This  means  that  in  several  cities  with 
more  than  one  daily  paper,  such  as  Washington,  At¬ 
lanta,  Las  Vegas,  and  Detroit,  endorsements  split 
dowTi  the  middle.  More  divided  opinion  was  expect¬ 
ed  in  New  York,  Boston,  and  other  cities  in  the  final 
round  of  endorsements. 


The  Seattle  Times'  endorsing  editorial  Oct.  22  called  1 1 
Bush  “the  clear  choice,”  but  debate  over  the  issue  con-  j  I 
sumed  several  hours  over  two  meetings  before  the  pa-  |  j 
per’s  editorial  board  split  along  gender  lines,  with  j  | 
abortion  a  wedge  issue,  said  Editorial  Page  Editor  |  j 
Mindy  Cameron.  “Voices  weren’t  raised,  but  positions  1 1 
were  vigorously  stated,”  she  said.  “It  was  intense.”  j 

Those  at  the  table  included  three  members  of  the 
controlling  Blethen  family,  including  Publisher/CEO  j 
Frank  Blethen.  In  her  signed  editorial  that  e.xplained  |  j 
the  endorsement,  Cameron  wrote  that,  “In  a  close  call,  | 

the  publisher  wins.”  The  endorsing  editorial  said  ethi¬ 
cal  behavior  by  Bradley  and  Bush  explain  why  each  ! 
w'on  an  endorsement.  “While  Bush  must  earn  our  | 
trust . . .  Gore  has  already  lost  it,”  the  editorial  said.  1 1 
Blethen  is  a  well-known  opponent  of  the  federal  ■ 
estate  tax,  a  levy'  Bush  wants  to  kill,  but  Gore  plans  j 
to  retain.  Cameron  said  the  estate  tax  never  was  j 
mentioned  in  internal  debates,  but  some  readers  ! 
suspected  the  issue  was  key  to  the  paper’s  decision. 
Cameron  called  the  avalanche  of  criticism  from  the 
public  “as  clear  a  sign  as  editors  can  get  that  people  1 1 
care  deeply  about  this.  What  better  sign  of  a  news-  j 
paper’s  v'ltality?”  SI  \  j 


Featuring  full-page  ads  in  228  dailies 

Talbots’  big  buy  bolsters  brand 


BY  JOE  NICHOLSON 

ALBOTS,  THE 

Hingham,  Mass.- 
based  retail 
chain,  made  its  biggest 
newspaper  buy  ever  with 
an  Oct.  27  branding 
campaign  of  nill-page, 
color  ads  in  228  dailies. 

In  addition,  the  group 
plans  to  announce  a  Dec. 
26  clearance  sale  w'ith 
ads  in  at  least  50  dailies. 

Talbots,  w’hose  678 
stores  in  46  states 
specialize  in  women’s  ap¬ 
parel,  shoes,  and 
accessories,  has  been 
increasing  newspaper 
advertising  as  part  of  an 
expanded  multimedia 
branding  campaign  and 
a  strateg)'  for  opening 
several  hundred  more 
stores  over  the  next 
several  years. 

The  branding  ad  also 
will  appear  in  USA 


Today  on  both  Oct. 

27  and  Nov.  7,  Elec¬ 
tion  Day.  The  ad 
show's  a  mother  at  a 
polling  booth  with 
her  daughter,  and 
says:  "Clothes  de¬ 
signed  for  models ... 

Role  Models.” 

Talbots’  branding 
campaign  includes 
newspapers  because 
“they  are  very  well- 
read  by  our  cus¬ 
tomers,”  mostly 
women  35  to  55, 
said  spokeswoman 
Maijorie  Myers. 

Talbots  traditionally 
has  used  newspaper  ads 
for  sales  promotions.  “In 
1997,  we  started  looking 
at  our  advertising  in  a 
new  way ...  to  support 
the  key  merchandise 
theme  of  the  season,” 
said  Myers. 

The  image  campaign 


reflects  Talbots’  ‘long¬ 
term  commitment  to 
building  the  Talbots 
brand,”  said  Arnold  B. 
Zetcher,  its  CEO,  chair¬ 
man,  and  president. 

Tidbots’  post-Christ- 
mas  clearance  sale,  one 
of  its  four  standard  year¬ 
ly  sales,  is  expected  to  go 


forward  even  though 
the  chain  anticipates 
strong  holiday  sales. 

Arnold  Worldw'ide 
of  Boston  handles 
Talbots’  branding 
campaign.  Francis  J. 
Kelly  III,  agency  pres¬ 
ident  and  chief  oper¬ 
ating  officer,  said 
Zetcher  “ran  Talbots 
for  many  years  veiy 
successfully,  but  four 
years  ago  his  business 
was  slowing  down. 

He  knew  he  had  some 
problems,  and  he  felt 
that  building  a  more 
contemporary  brand  im¬ 
age  was  going  to  be 
an  important  compo¬ 
nent  of  turning  his 
business  around. 

“As  branding  has 
proven  effective,”  Kelly 
said,  ‘lie  [Zetcher]  has 
gradually  increased 
spending.”  11 
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students,  libeled 
school  officials,  and 
was  brought  on  cam¬ 
pus  by  students  who 
picked  up  copies. 

-  JOEL  DAVIS 


Editorial  prompts  Arab-American  act 


the  opportunity  to  express 
our  voices  on  its  editonal 
pages?” 

Sun-Times  Editor  in 
Chief  Michael  Cooke  said 

the  protesters  have  never  contacted  the  paper:  “I 
see  them  outside,  but  I’ve  never  had  a  phone  call  or 
a  letter  or  an  e-mail  or  a  request  for  a  meeting. 
But  these  things  have  to  be  handled  with  some 
maturity  and  sensitivity. 
Clearly,  they  believe  they’ve 
been  wronged.” 

Days  after  the  boycott  be- 
gan,  Raed  Tayeh,  a  spokes- 
man  for  the  protesters  and 
the  Chicago  correspondent 
' for  the  Wash  ington  Report  on 
Middle  East  Affairs,  said 
about  50  Arab-American- 
owned  stores 

MO  dropped  the 

paper.  But  Mark 
f^oi^ung,  Sun- 
Times  vice  pres- 
ident  of 

said 

recently  that 
ver\'  small  num¬ 
ber  of  stores,  less  than  10,”  were  refusing  to  stock  the 
paper.  In  fact,  Hornung  said,  interest  in  the  Middle 
East  appeared  to  be  spiking  single-copy  sales. 

“Our  position  is  this:  The  First  Amendment 
works  both  ways,”  Hornung  said.  “Just  as  the 
Sun-Times  has  the  right  to  publish  its  positions, 
dissatisfied  customers  have  the  right  to  express 
disagreements.  That’s  the  First  Amendment  —  it’s 
a  beautiful  thing.”  11 


Visitors  looking 
last  week  for  the 
historical  Mercury 
Center  (the  San  Jose 
Mercury  News  was 
one  of  the  first  news¬ 
papers  online)  were 
automatically  redi¬ 
rected  to  BayArea- 
.com.  The  change  is 
part  of  KnightRidder- 
.com’s  plan  to  boost 
traffic  and  advertising 
on  its  network  of  city 
Web  sites. 

All  of  Mercury  Cen¬ 
ter’s  content,  includ¬ 
ing  SiliconValley.com, 
can  be  found  on  the 
BayArea  portal. 

-  KARIM  MOSTAFA 


Conrad  Black’s 
kind  of  town, 
Chicago  is:  Only  two 
months  after  shed¬ 
ding  almost  all  its 
U.S.  and  Canadian 
newspapers,  his 
Hollinger  Internation¬ 
al  Inc.  has  made  yet 
another  big  invest¬ 
ment  in  the  Windy 
City’s  suburbs. 

Hollinger  bought 
the  Copley  Press 
Inc.’s  Fox  Valley 
Press  unit,  parent  of 
four  Illinois  daily 
newspapers  —  The 
Beacon  News  in  Auro¬ 
ra,  The  Courier  News 
in  Elgin,  The  Herald- 
News  in  Joliet,  and 
The  News  Sun  in 


LATS  urged  to  can  columnist 

CAIR  doesn’t  care  much  for  Cal  Thomas 


ical  ends.” 

■■■■■■■■■  His  col- 
umn  stated: 
I  ■  r,^~^  “The threat 
of  the  pres¬ 
ent  and  immediate 
future  is  radical,  funda¬ 
mentalist,  murderous 
Islam.  Most  Muslims,  of 
course,  are  not  radical, 
but,  as  in  other  trouble 
spots  where  religion  is 


(CAIR)  in  i 
Washington.  Hapllig 
“I  did  not 
denounce  all 
of  Islam,”  ^ 

countered  Thomas.  “I 
singled  out  radical  Is¬ 
lam.  I’m  against  anyone 
—  radical  Muslims,  radi¬ 
cal  Jews,  or  radical 
Christians  —  who  uses 
violence  to  achieve  polit- 


It  considers  the  tone  of  a  column 
‘inflammatory  towards  Islam’ 


BY  DAVE  ASTOR 

An  Islamic 

group  upset  with 
a  Cal  Thomas 
column  has  urged  the 
Los  Angeles  Times 
Syndicate  (LATS)  to 
drop  Thomas. 


“The  entire  tone  of  the 
column  was  inflamma¬ 
tory  towards  Islam,” 
said  Ibrahim  Hooper, 
spokesman  for  the 
Council  on  American- 
Islamic  Relations 


OCTOBER  30,  2000  EDITOR  &  PUBLISHER  7 


www.editorandpublisher.com 


E  &  P  NEWS 


Waukegan  —  as  well 
as  a  paid  community 
paper,  1 1  free  week¬ 
lies,  and  a  shopper. 
Terms  were  not 
disclosed. 

With  the  Chicago 
Sun-Times  as  its 
flagship,  Hollinger 
now  owns  a  regional 
cluster  of  daily  and 
weekly  papers  that 
extends  from  Gary, 
Ind.,  to  the  Wiscon- 
sin-lllinois  border. 

-  MARK  FITZGERALD 

COnHUFFlES 

TOPMANAGFHS 

Atlanta  Journal- 
Constitution 
parent  Cox  Enterpris¬ 
es  Inc.  shuffled  its 
top  management  to 
focus  on  its  new- 
media  and  broadcast 
businesses  and 
smooth  the  way  for 
succession  at  the  pri¬ 
vately  held  company. 

David  E.  Easterly, 
58,  president  and 
chief  operating  offi¬ 
cer,  will  become  vice 
chairman,  a  new  po¬ 
sition  that  will  let  him 
focus  on  new  media, 
on  Jan.  1.  He  will  be 
succeeded  by  G.  Den¬ 
nis  Berry,  56,  who 
now  runs  Cox's 
wholesale  auction 
unit  and  will  take  re¬ 
sponsibility  for  Cox 
Newspapers  Inc.  Suc¬ 
ceeding  Berry  is  Dean 
H.  Eisner,  42,  vice 
president/business 
development. 

-  LUCIA  MOSES 

SERIEHCAM 
STRIKES  OUT 

Three  people 
were  hit  with  for¬ 
gery  and  trademark 


part  of  the  political  mix, 
it  doesn’t  take  many  to 
destabilize  a  nation.” 

Hooper,  however, 
said  many  Americans 
stereotjpe  all  Muslims 
as  radical. 

After  CAIR  expressed 
its  displeasure,  LATS 
received  732  e-mail 
messages  in  six  days  crit¬ 
icizing  Thomas’  column. 

“Some  were  obviously 
original  and  scholarly  in 
approach,”  said  LATS 
Executive  Editor  Timo¬ 
thy  I^nge.  “But  many 
who  wrote  seemed  to 
just  take  comments 


from  the  CAIR  Web  site 
or  press  release  and  turn 
them  into  letters  without 
reading  the  column.” 
Thomas  added  that 
many  messages  were 
“filled  with  hate.” 

The  columnist  said 
other  commentators 
have  also  been  subject  to 
“intimidation”  cam¬ 
paigns  sparked  by  vari¬ 
ous  groups  concerned 
with  Mideast  and  non- 
Mideast  issues. 

“E-mail  makes  it  a  lot 
easier,”  Thomas  said. 

None  of  Thomas’  520 
newspaper  clients 


dropped  him  because  of  ] 
the  column,  according  to  i 
LATS  (which  is  being  i 
absorbed  by  Tribune  j 
Media  Services). 

Will  LATS  drop 
Thomas?  “Of  course 
not,”  replied  Lange.  “Our 
role  is  to  put  out  a  vari¬ 
ety  of  opinion.  If  the 
syndicate  agreed  with  i 
everyone  we  distributed, 
we’d  have  a  very  unbal-  | 
anced  lineup.”  i 

But  CAIR  says  there 
has  been  a  lot  of  unbal-  : 
anced  opinion  recently  ■ 
expressed  by  American 
columnists,  politicians. 


and  other  public  figures.  !  | 
It  said  some  commenta-  |  j 
tors  —  not  Thomas  —  j  | 
have  even  called  Pales-  '  j 

tinians  “ragheads” 
and  “pond  scum.”  | 

Stated  CAIR  Board  i ! 

Chairman  Omar  I 

Ahmad,  “These  racist 
and  bigoted  attacks  on  | 

Islam,  Islamic  civiliza-  ^  I 

tion,  and  the  Palestinian  } 

people  appear  to  be  part  | 

of  a  desperate  attempt  i 

by  the  pro-Israel  lobby  1 1 

to  deflect  attention  away  1 1 

from  that  state’s  brutal  I  j 

attacks  on  Palestinian  i 

civilians.”  11  I 


BY  JOE  STRUPP 

CLAIMING  The  N^ew  York  Times  has  pub- 
lished  pro- Israeli  coverage  of  the  recent  Mid¬ 
dle  East  situation  and  ignored  violence  against 
Palestinians,  a  coalition  of  pro-Palestinian  groups 
planned  to  protest  outside  the  Times  Manhattan 
headquarters  Friday  evening  to  draw'  attention  to 
what  they  claim  is  unfair 
reporting. 

“We’ve  been  finding  a  lot 
of  bias,  mis¬ 
statement  of 
things  out  of  context,  and  shaping  of  sto¬ 
ries  to  suit  the  Israelis,”  said  Nisrine  She- 
hadeh,  a  spokesw'oman  for  the  Palestine 
Right  to  Return  Coalition,  w'hich  was  co¬ 
sponsoring  the  protest.  “There  has  not 
been  a  lot  of  explanation  of  context  in 
terms  of  giv'ing  the  Palestinian  side.” 

Times  editors  declined  to  comment  on 
the  protest,  with  the  newspaper’s  only  re¬ 
sponse  coming  in  a  statement  from 
spokeswoman  Kathy  Park.  “We  strive  for 
thorough  and  impartial  coverage,”  the 
statement  read  in  part.  “And  we  recognize 
that  in  an  inflamed  situation  it  is  not  al¬ 
ways  possible  to  please  partisans  of  all 
sides.  Our  best  response  to  any  criticism 
is  that  we  will  continue  covering  the  situation,  day  in 
and  day  out,  and  making  sure  that  all  view'points  are 
impartially  represented.” 

Shehadeh  cited  as  an  example  of  alleged  bias  the 
Times'  coverage  of  two  Israeli  soldiers  who  were  shot 
to  death  in  recent  weeks.  She  said  their  killings  re¬ 


ceived  more  coverage  than  attacks  on  Palestinians. 

“The  day  before  that  happened,  there  were  numer¬ 
ous  similar  attacks  by  Israelis  that  w  ere  not  covered,” 
she  said.  “We  have  had  more  than  100  Palestinians 
killed  in  the  past  three  weeks,  and  they  haven’t  gotten 
the  same  treatment.” 

Representatives  of  the  coalition  and  the  Interna¬ 
tional  Action  Center  would  not  speculate  on  how 
many  people  w'ere  expected  at  the  protest  outside  the 
Times’  West  43rd  Street  building.  But  organizers  said 


Pro-Palestinian  demonstrators  on  Oct.  6  pray  on  the  pavement  in  New 
York’s  Time  Square,  a  minute’s  walk  from  The  New  York  Times'  HQ. 


the  event  would  help  draw'  attention  no  matter  how' 
large  the  crowd. 

“Passers-by  understand  what  we  are  doing  and  that 
The  New  York  Times  is  giving  half  the  story,”  Shehadeh 
said.  “Hopefully,  this  will  pressure  the  Times  to  know 
that  there  are  two  sides  to  the  story.”  11 
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The  world  according  to  APME 


Editors  manage  to  have  opinions  on 
this,  that,  and  just  about  everything 

BY  WAYNE  ROBINS 
AND  JOE  STRUPP 

SAN  ANTONIO 


WAR  IN  THE  Middle  East!  Roiling  stock 
markets!  Terrorist  attacks!  Mets-Yankees 
Subway  Series!  Biotech  taco  shells!  Rising 
newsprint  prices!  Bush?  Gore?  Nader?  Nobody? 

It  was  just  another  apocalyptic  moment  as  the  As¬ 
sociated  Press  Managing  Editors  (APME)  association 
convened  here  this  month.  So  we  asked  a  dozen  or  so 
M.E.S  and  other  newspaper  executives  attending  the 
conference  what  they  thought  of  the  state  of  the 
world,  their  professions,  and  their  lives. 

“The  millennium  actually  ends  Jan.  1,  2001,  so 


Day  of  reckoning 
in  Detroit  dispute 

Union  members  to  vote  on  contracts 

BY  MARK  FITZGERALD 


CHICAGO 

ITHIN  THE 

next  three 
weeks,  union 
workers  who  walked  off 
their  jobs  at  the  Detroit 
Free  Press  and  The 
Detroit  News  in  1995 
will  vote  on  contract 
proposals  that  manage¬ 
ment  at  the  jointly 
produced  newspapers 
say  is  their  final  offer. 

Leaders  of  the  six 
unions  who  agreed  to  let 
members  vote  on  the  of¬ 
fer  huddled  in  meetings 
last  week  to  discuss  what 
recommendation,  if  any, 
they  will  make  on  a  con¬ 
tract  that  includes  provi¬ 
sions  they  have  loudly 
rejected  in  the  past. 

Among  them  is  the 
proposal  that  would  link 
pay  raises  to  a  dramatic 
leap  in  daily  circulation 


by  next  fall  {E^P,  Sept. 
11,  p.  12).  A  union 
boycott  still  in  effect 
has  helped  drive  down 
combined  circulation  of 
the  papers  from  about 
886,000  in  1995  to 
603,000  last  spring. 

I  It’s  not  clear  how  the 
j  former  strikers  will  react 
I  to  the  final  offer.  The 
j  unions  say  nearly  600 
j  workers  still  have  not 
returned  to  their  jobs. 

[  Those  hoping  for  a 
t  court-ordered  return  to 
j  work  with  back  pay  were 
I  dealt  a  harsh  blow  in  the 
j  summer  when  a  federal 
I  appeals  court  unani- 
I  mously  reversed  the 
I  National  Labor  Rela- 
j  tions  Board’s  finding 
that  management’s 
!  unfair  labor  practices 
i  caused  the  strike.  11 


maybe  those  people  who 
thought  the  world  was  going 
to  end  at  the  millennium  with 
the  Middle  East  as  a  flash¬ 
point  were  right.” 

—  Charlotte  Porter,  AP 
bureau  chief.  New  Orleans 

“This  year,  there’s  been  a 
whole  lot  more  interest  in  the 
[presidential]  election  among 
my  friends  outside  the  media. 

Ask  any  four  people  who  will 
win  Florida  —  and  two  will  say  [Al]  Gore,  two  will 
say  [George  W.]  Bush.” 

—  Lenore  Beecken,  managing  editor.  The  Ledger, 
Lakeland,  Fla. 

“Photography  touches  everything,  so  when  the 
foreign  desk  is  dealing  with  war  in  the  Middle  East 
or  the  fall  of  a  [Slobodan]  Milosevic,  I’m  dealing 
with  that.  A  World  Series,  or  Fashion  Week. ...  Your 
world  is  the  entire  newspaper.  Ask  any  photo  editor 
—  and  theyll  tell  you  that  what  I  like  about  my  job 
is  that  it’s  not  compartmentalized.” 

—  Jim  Dooley,  photo  director,  Newsday,  Melville, 
Long  Island,  N.Y. 

“I’m  concerned  about  my 
family,  my  community’,  our 
neighborhoods,  [and]  the  en¬ 
vironment,  and  I’m  active  in 
our  church  and  our  schools.  In 
my  family.  I’m  the  resident  op¬ 
timist,  my  wife’s  the  resident 
pessimist.  It  keeps  us  rooted.” 
—  Dale  Alison,  managing 

Lenore  Beecken  The  Hawk  Eye, 

Managing  Editor  Burlington,  Iowa 

“The  Ledger  »t  ^u-  i  •  u  * 

I  was  thinking  about  the 

Subway  Series  being  the  example  of  all  that’s  wrong 

with  baseball  today.  I  hope  Bud  [Selig]  was  happy 

to  have  two  teams  from  the  same  market.” 

—  Kirk  Arnott,  managing  editor  for  news.  The 
Columbus  (Ohio)  Dispatch 

“People  always  say  I’ve  got  a  Pollyanna  streak. 
But  what’s  the  alternative?  I  don’t  want  to  be  the  al¬ 
ternative.” 

—  Sarah  Jenkins,  editor,  Yakima  (Wash.)  Her¬ 
ald-Republic 

“The  world  is  awash  in  technolog\’.  There  are  too 
many  cell  phones,  fax  machines,  modems,  and  Web 
sites.  ...  Everything  is  moving  so  much  faster,  the 
world  is  more  fragile  than  it  used  to  be.” 

—  John  Sullivan,  editor  and  publisher.  The  Liv¬ 
ingston  (Mont.)  Enterprise 

“Now  more  than  ever,  it  is  a  world  of  opportuni¬ 
ty.  The  world  has  become  more  diverse,  and  there 


Jim  Dooley 

Photo  Dirfxtor 
“Newsday” 


violations  for  charging 
ticketless  fans  $100 
a  pop  to  use  fake 
press  passes  to  get 
into  the  third  game  of 
the  World  Series  at 
Shea  Stadium  in 
New  York. 

Two  men  and  a 
teen-ager  were 
arrested  after  they 
approached  two  un¬ 
dercover  police  offi¬ 
cers  and  two  casually 
dressed  Major  League 
Baseball  representa¬ 
tives  and  succeeded 
in  gaining  them  entry 
to  the  game. 

Police  told  The 
Associated  Press  that 
the  suspects  would 
escort  fans  inside,  re¬ 
claim  the  false  pass¬ 
es,  leave  the  stadium, 
and  resume  their 
scam.  Seized  in  the 
stadium  parking  lot, 
their  car  reportedly 
contained  dozens  of 
fake  press  passes  for 
sports  events  and 
concerts  and  $1,040 
in  cash. 

-  JIM  ROSENBERG 

NEW  DEADLINE 
EON ‘DEFENDER’ 

A  Cook  County 
(III.)  judge 

extended  the  deadline 
for  the  court-ordered 
sale  of  the  Chicago 
Defender  and  its 
three  sister  weeklies 
to  Nov.  3  after  the 
tentative  buyer, 
PublicMediaWorks 
Inc.,  a  Chicago-based 
group  of  African- 
American  investors, 
let  the  original  90- 
day  period  pass 
without  leaching  a 
binding  sales 
agreement. 

The  Defender,  the 
nation’s  only  remain- 
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ing  black-interest 
daily,  was  put  up  for 
sale  after  a  three-year 
family  fight  among 
the  family  descen¬ 
dants  of  founder 
Robert  S.  Abbott. 

Officials  of  Seng- 
stacke  Enterprises, 
owner  of  the  Defend¬ 
er,  and  PublicMedia- 
Works  did  not  return 
phone  messages  for 
comment. 

-  MARK  FITZGERALD 


are  more  occupations  for  diverse  people.  If  you  [  are  on  alert,  and  it  is  very  volatile.  That  is  the  issue 
spend  time  focusing  on  the  negative,  there  is  no  j  of  the  moment.” 

productivity.  I  look  at  the  opportunity.”  I  —  Jody  Calendar,  managing  editor.  The  Record, 


Tim  Gill,  the  pro¬ 
gramming  whiz 
kid  who  founded 
Quark  Inc.  in  1981 
with  a  $2,000  loan 
from  his  parents,  has 
sold  his  holdings  in 
the  company  where 
he  was  chairman  and 
chief  technology  offi¬ 
cer  to  pursue  philan¬ 
thropic  concerns, 
including  the  charita¬ 
ble  Gill  Foundation. 

Gill  created  the 
foundation  in  1994 
to  build  “awareness 
of  the  contributions 
gay  men  and  lesbians 
make  to  American 
society,”  according 
to  the  organization’s 
Web  site. 

Ownership  of  the 
privately  held  Quark 
Inc.  had  been  split 
equally  between  Gill 
and  CEO  Fred  Ebrahi- 
mi.  The  buyer  of 
Gill’s  has  not  been 
disclosed. 

-  ELLEN  LIBURT 

‘DAILY  NEWS' 
MAPS  MOVES 

The  New  York 
Daily  News, 
locked  in  one  of  the 


—  Michael  Limon,  managing  ed-  I  .  i  .  i  • 

itor,  Tucson  (Ariz.)  Citizen  *  tlllllK  tilings 

“There  seems  to  be  more  of  a  sys-  clunill  gOOcl. 

tern  of  checks  and  balances  among  .  , 

countries  than  there  used  to  be.  It  »  IlCl’C  IS  llOt 
used  to  be  that  every  conflict  was  IthcI 

going  to  be  the  next  World  War  II  ,, 

or  Vietnam.  Now  there  are  more  IICAWS. 
nations  working  better  together  KATHY  FOLEY 

than  they  did  before.  San  Antonio  Express-News 

—  Brian  Pearson,  managing  edi¬ 
tor,  Killeen  (Texas)  Daily  Herald  Africa  an< 

“The  Middle  East  is  one  of  the  most  important  is-  paid  enou] 
sues.  We  are  in  a  position  now  where  all  efforts  to  —  Ben 
bring  peace  will  have  consequences.  The  countries  1  Journal,  L 


I  .  Hackensack,  N.J. 

[lings  “I  think  things  are  damn  good, 

good.  There  is  not  much  bad  news. 

There  is  a  challenge  with  educa- 
tion. ...  Teaching  people  the  old- 
I  fashioned  ways  is  not  working.” 

—  Kathy  Foley,  assistant  man¬ 
aging  editor,  San  Antonio  (Texas) 

-  KATHY  FOLEY 

Express-News  think  it  is  pretty  bad.  A  big 

issue  is  the  AIDS  epidemic  in 
Africa  and  surrounding  countries.  We  have  not 
paid  enough  attention  to  it.” 

—  Ben  Post,  managing  editor.  The  Courier- 
Journal,  Louisville,  Ky.  11 


Main  event  isn’t  the  onlv  event 


BY  TODD  SHIELDS 

WASHINGTON 

The  nation  may  be  focused  on  the  presi- 
dential  election,  but  there  are  plenty  of  leg¬ 
islative  and  gubernatorial  campaigns  to 
claim  the  attention  of  the  public  —  and  reporters. 

In  Minnesota,  newspapers  r 
are  feasting  upon  a  particu¬ 
larly  busy  race.  The  4th  Con¬ 
gressional  District  features 
three  major  candidates,  in¬ 
cluding  a  well-known  inde¬ 
pendent  who  has  the  blessing 
of  mediagenic  independent 
Gov.  Jesse  Ventura. 

Not  only  that,  the  Republi-  BlOWIl 
can  and  Democratic  candidates  Reporter 
are  women,  and  Minnesota  has  Star  Tribune 

not  sent  a  woman  to  Congress  since  the  1950s. 

“It’ll  be  historic”  if  either  major-party  candidate 
wins,  said  Curt  Brown,  a  reporter  for  the  Min¬ 
neapolis  Star  Tribune.  An  independent  candidate’s 
victory  would  be  taken  as  evidence  the  unconven¬ 
tional  Ventura  has  coattails. 

Brown,  40,  jams  multiple-candidate  forums  into 
his  schedule  as  a  St.  Paul-based  general-assignment 
reporter.  He  also  has  found  time  for  a  sitdown  with 
each  candidate  over  a  cup  of  coffee  or  a  piece  of  pie. 

Brown’s  work  led  to  profiles  of  each  candidate 
that  ran  on  local  news  fronts  last  week  —  and  to  a 
realization  that  often  strikes  reporters  who  closely 
follow  candidates.  “After  a  while,”  Brown  said,  “you 
hear  pretty  much  the  same  thing.” 
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On  BEING  FAIR 

j  “We  are  determined  to  keep  our  coverage  of  the 
I  news  —  especially  an  election  campaign  —as  fair, 
I  unbiased,  and  nonpartisan  as  humanly  possible, 
i  Our  determination  is  not  always  clear  to  readers, 
:  however.  Coverage  of  a  candidate  whose  campaign 
is  going  well  can  appear  to  be  favorable  to  that  can- 
i  didate,  and  coverage  of  a  campaign  that  is  stum- 
I  bling  can  appear  unfavorable  to  that  candidate.” 
j  —  Washington  Post  Executive  Editor  Leonard 
j  Downie  Jr.  in  a  signed  editorial  Oct.  25 

I  On  BEING  SEEN  TO  BE  FAIR 
I  Voters  generally  believe  the  media  have  been  fair 
to  both  major  presidential  candidates,  but  more  say 
the  press  has  been  fair  to  Democrat  Al  Gkire  (74%) 
I  than  say  it  has  been  fair  to  Republican  George  W. 
Bush  (65%).  Those  results  come  from  a  poll  con¬ 
ducted  in  early  October  for  the  Pew  Research  Cen- 
I  ter  for  the  People  and  the  Press. 

I 

Bipolar  DISORDER 

“Even  the  most  dispassionate,  nonpartisan 
observer  of  campaign  2000  might  feel  a  little 
chagrined  on  behalf  of  Ralph  Nader.  Politically 
j  ‘apathetic’  youth  pay  to  attend  his  rallies  ... 
i  yet,  the  mainstream  press  still  react  with  jaw- 
clenching  bipolarity;  There’s  Gore  and  there’s 
Bush,  there’s  Bush  and  there’s  Gore,  there’s  Gore 
and  there’s ...  ” 

—  Media  analyst  Trevor  Butterworth  in  an  Oct. 
23  posting  on  the  Web  site  NewsWatch.org 
(http://www.newswatch.org)  SI 
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Southern  Exposure 

Media  General's  21  daily  newspapers,  21  television  stations  and  extensive  online 
offerings  reach  more  than  7.5  million  households  throughout  the  Southeast.  Our 
award-winning  journalists  illuminate  the  issues  of  the  day,  while  our  advertisers 
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most  heated  circula¬ 
tion  battles  in  its  his¬ 
tory  with  the  rivaling 
New  York  Post  and 
Newsday  of  Long 
Island,  plans  to 
expand  its  Brooklyn 
and  Queens  coverage 
by  two  pages  and  add 
several  reporters  to 
those  two  boroughs' 
bureaus. 

The  expansion 
comes  weeks  after 
the  Daily  News 
launched  a  free  after¬ 
noon  paper,  Daily 
News  Express,  and 
the  Post  cut  its  news¬ 
stand  price  from  50 
cents  to  25  cents. 
Newsday  also  recent¬ 
ly  announced  plans  to 
beef  up  staffing  at  its 
Queens  bureau  over 
the  next  12  months. 

-  JOE  STRUPP 

CIA  WILL  OPEN 
FILEONGHIIE 

CIA  Director 
George  J.  Tenet 
agreed  last  week  to 
release  some  700 
secret  documents 
related  to  U.S. 
involvement  in  the 
1973  overthrow  of 
leftist  Salvador 
Allende's  government 
in  Chile. 

Last  summer. 

Tenet  overruled  his 
own  declassification 
experts  and  fought  to 
keep  the  documents 
secret,  arguing  they 
could  reveal  intelli¬ 
gence-gathering 
methods  used  by  the 
Central  Intelligence 
Agency.  The  docu¬ 
ments,  to  be  released 
Nov.  13,  may  be 
heavily  censored, 
said  Bill  Leary,  who 
headed  a  White 
House  review  of 


Domestic-partner  benefits  in  place 


D.J.  plans  a  healthy  newyear 


Six  of  eight  Booth  Newspapers  Inc. 
papers  also  set  to  start  providing 
such  benefits  to  its  employees 

BY  KEN  LIEBESKIND 

The  number  of  newspaper  companies 
that  offer  domestic-partner  benefits  is 
growing,  with  New  York- 
based  Dow  Jones  &  Co.  Inc. 
advising  employees  this  month 
that  their  partners  will  be  eligi¬ 
ble  for  health  benefits  as  of  New 
Year’s  Day. 

Richard  Tofel,  vice  president 
of  corporate  communications  for 
Dow  Jones,  said  the  company 
announced  Sept.  8  that  it  would 
begin  providing  domestic-partner  benefits.  He 
added  that  employees  can  sign  up  for  the  new  ben¬ 
efits  during  open  enrollment  in  November,  when 
about  8,000  employees  choose  from  among  an  as¬ 
sortment  of  insurance  options. 

The  benefits  will  be  available  to  unmarried  gay 
and  lesbian  employees  as  well  as  heterosexual 

“Dow  Jones  is  a  big  deal, 
because  ‘Tbe  Wall  Street 
Joiirnar  is  the  most  widely 
read  new  spaper  in  the 
country.' 


mestic-partner  benefits  to  employees  at  six  of 
its  eight  newspapers,  according  to  the  Chicago 
Tribune.  The  Tribune  Co.  flagship  newspaper 
reported  Thursday  that  the  papers  planning  to 
provide  the  benefits  are  The  Ann  Arbor  News,  The 
Bay  City  Times,  The  Flint  Journal,  the  Jackson 
Citizen  Patriot,  the  Kalamazoo  Gazette,  and  The 
Saginaw  News. 

Booth  is  a  subsidiary  of  Advance  Publications, 
the  Staten  Island,  N.Y.-based  media  giant  owned 

With  Dow^  Jones  &  Co.  Inc.’s 
decision  to  offer  domestic- 
partner  benefits,  “They’re 
heading  in  the  right 
direction.”  —  sherry  boschert 

NLGJA 


-  DEBORAH  PRICE 

TkE  Detroit  News 


workers.  “We  don’t  want  to  discriminate  on  the 
basis  of  sexual  orientation,”  Tofel  said.  “We’d  been 
thinking  about  [domestic-partner  benefits]  for 
some  months  and  were  urged  to  do  it  by  longtime 
employees.  We  took  a  hard  look  at  it,  and  it  was 
the  right  thing  to  do  and  the  right  time  to  do  it.” 

Deborah  Price,  a  nationally  syndicated  colum¬ 
nist  with  The  Detroit  News  who  writes  about  gay 
and  lesbian  issues,  said,  “Dow  Jones  is  a  big  deal, 
because  The  Wall  Street  Journal  is  the  most  wide¬ 
ly  read  newspaper  in  the  country.” 

“They’re  heading  in  the  right  direction,”  said 
Sherry  Boschert,  a  medical  news  reporter  for  the 
International  Medical  News  Group  and  a  board 
member  of  the  National  Lesbian  and  Gay  Journal¬ 
ists  Association  (NLGJA). 

Also  in  January,  Booth  Newspapers  Inc.,  based 
in  Grand  Rapids,  Mich.,  will  begin  offering  do- 


by  the  Newhouse  family  and  led  by  S.I.  Newhouse 
as  chairman  and  Donald  E.  Newhouse  as  presi¬ 
dent.  In  addition  to  major  newspapers  such  as  The 
Star-Ledger  in  Newark,  N.  J.,  The  Plain  Dealer  in 
Cleveland,  and  The  Oregonian  in  Portland,  Ad¬ 
vance  properties  include  Parade  Publications  Inc., 
Conde  Nast  magazines,  and  the  American  City 
Business  Journals  group. 

Advance  representatives  de¬ 
clined  to  comment  by  E^P’s 
deadline  either  on  the  Booth  pa¬ 
pers’  move  to  offer  domestic- 
partner  benefits  or  on  whether 
such  benefits  will  be  made  avail¬ 
able  to  employees  throughout  all 
of  Advance’s  holdings. 

Another  newspaper-related  company,  Bloom¬ 
berg  L.P.  —  a  multimedia  concern  with  a  syndica¬ 
tion  service  —  announced  Sept.  1  that  its 
domestic-partner  benefits  would  be  available  to 
all  employees  immediately,  company  spokes¬ 
woman  Chris  Taylor  said. 

In  1994,  only  10  media  companies  offered  do¬ 
mestic-partner  benefits,  but  now  69  do,  Boschert 
pointed  out. 

Among  major  newspaper  companies  that  pro¬ 
vide  domestic-partner  benefits  are  Cox  Newspa¬ 
pers  Inc.,  Hearst  Newspapers,  Knight  Bidder,  the 
McClatchy  Co.,  the  New  York  Times  Co.,  and  the 
Washington  Post  Co. 

Newspapers  offering  the  benefits  include  The 
Seattle  Times,  the  St.  Petersburg  (Fla.)  Times,  and 
former  Times  Mirror  Co.  papers  now  owned  by 
the  Chicago-based  Tribune  Co.,  which  does  not 
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The  Atlanta  Journal- Constitution 

Wins  5th  ainnual  contest  for  best  display  of  VCR  Plus+® 


“We  readily  display  VCR  Plus+  codes  in  TV  Week,  our  daily 
grids  and  with  all  TV  stories.  We  believe  it  saves  readers 
time  when  it  comes  to  programming  their  favorite  shows-- 
and  while  enjoying  their  favorite  newspaper”. 

John  Druckenmiller,  Media  Editor 
The  Atlanta  Journal-Constitution 


Oofbmon  Truck  Series  —  MKhigcn 
200 


overtures  of  his  own  to  a  co-worktr 
Cage  (Beur  MocNko/)  detects 
some  snobbish  tendencies  m  Neffe 


brought  us  hJopofeon  s  / 
and 'Cfeopatra  s  fiaioce  •« 

ofa  Legend  goes  (  cas.  ’ 

o/f  the  Philippines,  where 
Captain,  a  Bnttsh  trodmg 
wrecked  m  f  772  footage  of  GoW| 
dio’s  crew  retneying  precious  porce¬ 
lain  and  other  ortifocts  is  inter- 
spersed  with  re-enactments  of  fife  i 
aboard  the  iressef  m  its  heyday.  Ac  i 
tor  Laurence  fishbume  narrates  f- 


“Sports  on  the  Silver  Screen’' 
7  p.m.  HBO  (693453)  —  Even 
oor^ons  of  sports  occasionatiy  enyoy 
a  movie  wrih  ofhtet»rs  os  the  theme: 
witness  the  populonty  of  "Spoce 
jam. "  "Fiefd  of  Oreonjs  ’  and  the 
"Rocky  senes  This  9Q-minute  spe¬ 
cial  ejcpfores  our  fascination  with 
such  films  through  dtps  from  a  vari¬ 
ety  cf  spo'ts  movies  and  interviews 
with  octors  ond  otWetes.  including 
narrative  by  columnist  frank  De¬ 
ford  interviewees  include  Crys- 
tal.  Go/e  Soyers.  Jimnry  Piersall. 
James  Exvl  Jones.  Tom  Selleck  ond 
Tahc  Shire  films  include  Bull 
Durham. '  'Bang  the  Drum  Slowfy  “ 
or>d  'White  Men  Can  t  Jump  " 
Ma|or  League  Baseball  8  a.nrL 
ESPN2  (3749366)  Taped  — 
Teams  to  Be  Announced 
Hockey  3  p.m.  ESPN  (645095) 
Taped  —  Pro  Beach 
Drag  Racing  6  p.m.  ESPN2 
(1305750)  Taped  -  NHRA 
Sportsman  s  Senes 
WNBA  Basketball  7:30  p.m. 
ESPN  (549908)  —  New  York 
bberty  at  VYashington  Mystics 
Auto  Racing  8  p.m.  FOXSS 
(992415)  Taped  ARAKool 
Seal  Short  Track  Challenge 
Boxing  3:30  a.m.  FOXSS 
(810632)  Taped  —  Fight  Time 
—  Uriah  Grant  vs  Thornes  Heoms. 
Auto  Racing  4  a.m.  ESPN2 
(6916651)  Taped  -  NASCAR 


MOVIE 

“Double  Ptabmwn”  8  p.m. 

ABC  (9989)  —  Singing  superstar' 

Diana  Ross  and  Brandy  star  m  thrsl 
poignant  drwno  about  family  and 
fame  Ross  portrays  a  woman  who  \  pQramedtCS  Qfi 
gives  up  her  daughter  to  pursue  a  \  w  #  l  1 
music  cxetr  Brandy  ploys  the  tO 
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the  declassification. 

Tenet's  previous 
refusal  to  release  the 
Chile  documents  was 
the  subject  of  an  E&P 
editorial  Sept.  25. 

-  MARK  FITZGERALD 

TEXAS  PAPERS 
IKTHEIWS’ 

In  an  effort  to 
boost  profitability, 
The  Dallas  Morning 
News  will  convert 
three  of  its  five 
struggling  suburban 
papers  into  sections 
of  the  News  starting 
the  week  of  Nov.  13. 

The  aims  are  to 
save  money  at  the 
semiweeklies  by  cut¬ 
ting  newsprint  use,  to 
increase  ad  revenue, 
and  to  grow  circula¬ 
tion,  said  Walt 
Stallings,  general 
manager/suburban 
operations. 

Copy  editing  and 
layout  will  be  shifted 
to  the  News,  which 
should  improve  the 
content.  No  jobs  will 
be  cut.  “Our  goal  is  to 
be  profitable  quickly,” 
Stallings  said. 

The  News  began 
consolidating  its  sub¬ 
urban  group  earlier 
this  year,  folding  one 
paper  into  the  Arling¬ 
ton  Morning  News 
and  closing  a  weekly 
business  paper. 

-  LUCIA  MOSES 

ABIACKYEAR’ 
FOR  FREE  PRESS 

Press  freedom  in 
Latin  America 
remains  a  tenuous 
proposition,  the  Inter 
American  Press  Asso¬ 
ciation  (lAPA)  report¬ 
ed  this  month  as  it 
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provide  them  to  employees  at  its  other  properties. 

The  NLGJA’s  Boschert  said  media  companies 
are  following  the  path  of  high-tech  companies, 
which  were  the  first  to  offer  domestic-partner 
benefits  to  employees. 

Most  companies  that  provide  the  benefits  have 
found  that  few  employees  request  the  coverage, 
so  the  cost  is  negligible.  The  Seattle  Times,  which 
began  offering  the  benefits  in  1994  and  was  the 
second  paper  after  The  Boston  Globe  to  do  so,  has 
only  10  to  15  employees  enrolled,  said  Jim  Schafer, 
senior  vice  president  of  employee  resources.  “The 
number  of  employees  who  have  signed  up  for  the 
program  has  always  been  relatively  insignificant,” 
so  the  cost  is  low,  he  said.  He  added  that  the  ini¬ 
tial  fears  that  there  would  be  higher  medical- 
claim  costs  for  gay  employees  proved  to  be 
unfounded.  “There’s  no  significant  difference. 
That’s  been  our  experience  here,  and  we’ve  tested 
it,”  he  said. 

Although  the  number  of  companies  providing 
domestic-partner  benefits  to  employees  is  grow¬ 
ing,  only  20%  of  Fortune  500  companies  current¬ 
ly  offer  them,  according  to  the  NLGJA. 

“We  don’t  do  it  now,  but  we’re  studying  it,”  said 
Tara  Connell,  director  of  public  affairs  and 
government  relations  for  Gannett  Co.  Inc.,  the  na¬ 
tion’s  No.  1  newspaper  company  in  terms  of  circu¬ 
lation.  “It’s  something  we’re  looking  at,”  said 


Connell,  who  added  that  there  is  no  time  frame 
for  a  decision. 

“We’ve  got  a  team  that  represents  different  busi¬ 
ness  units  from  the  company  studying  the  entire 
range  of  benefits,”  said  John  Lyday,  a  Tribune 
spokesman.  The  acquisition  of  Times  Mirror  by 
Tribune  has  provoked  speculation  that  Tribune  will 
begin  offering  the  benefits  to  its  employees  because 
employees  of  former  Times  Mirror  properties  get 
them.  However,  Lyday  said,  all  of  Tribune’s  em¬ 
ployees  will  retain  their  current  benefits  through 
2001  and  nothing  will  change  until  the  company’s 
study  has  been  completed. 

Working  for  The  Detroit  News,  a  Gannett  paper, 
means  that  columnist  Price  is  unable  to  provide 
benefits  for  her  partner,  Joyce  Murdoch,  a  former 
reporter  for  The  Washington  Post  who  is  now  a 
free-lance  writer.  The  two  made  news  in  July 
when  they  went  to  Vermont  and  were  one  of  the 
first  couples  to  enter  into  a  civil  union. 

“We  have  all  the  rights  of  a  full  marriage  in  Ver¬ 
mont,  but  our  status  is  unclear  outside  of  the  state 
borders,”  she  said.  And,  of  course,  the  union 
brings  no  insurance  benefits  for  Murdoch.  “It’s  a 
financial  hardship,”  Price  said.  Providing  full  in¬ 
surance  coverage  to  gay  employees  is  “just  a  mat¬ 
ter  of  fairness,”  she  added.  “We’ve  been  together 
for  15  years.  Someone  who’s  been  married  for  15 
minutes  gets  benefits  we  aren’t  entitled  to.”  ® 


Partner  benefits  a  matter  of  fairness 


They  may  be  good  business,  too 


BY  JACKLEEN  DE  LA  HARPE 

NARRAGANSETT,  R.I. 


Benefits  for 

domestic  part¬ 
ners  is  an  issue 

of  fairness,  ac-  _ 

cording  to  Moni¬ 
ca  Allen,  40, 
environment  re¬ 
porter  for  The 
Standard-Times 
in  New  Bedford, 

Mass.  Allen  is  in 
a  committed, 

10-year,  same- 
sex  partnership  —  but, 
because  she  is  not 
married,  she  has  been 
unable  to  provide  bene¬ 
fits  for  her  partner. 

“When  you  do  the 
same  work  in  the  news¬ 
room  and  yet  don’t  have 


!  Joel  Burns,  director  of 
I  human  resources  at  The 
j  Standard-Times,  took 
i  her  request  to  the  Ott- 
!  away  board  of  directors 
last  year,  then  again  this 
j  year.  This  month,  Allen 
'  and  others  learned  that. 


tnn  '  Burns,  director  of  legal  and  human  re- 

’  I  human  resources  at  The  sources,  said  there  were 

j  Standard-Times,  took  two  primary  considera- 
i  her  request  to  the  Ott-  tions  in  the  company’s 

!  away  board  of  directors  decision  to  grant  do- 

the  same  protection  as  last  year,  then  again  this  mestic-partner  benefits, 
your  colleagues,  it  makes  j  year.  This  month,  Allen  One  was  moral  —  it’s 

you  feel  like  a  second-  i  and  others  learned  that,  the  right  thing  to  do. 

The  other 

“When  you  do  the  same  work  was  practical 

...  and  don’t  have  the  same  ^sLesr** 
protection  ...  it  makes  you  said  stone, 

gw  -a  -a  aa  -a  -a  It  Will  dlCj 

teel  like  a  second-class  us  in  hiring 

citizen.”  —MONICA  alien  and  retention 

Dte  Standard-Times  take 

note  of  the 

I,”  said  Allen,  |  on  Jan.  1,  they  will  be  lifestyle  of  a  broader 

led  Ottaway  |  eligible  to  apply  for  group.”  1 

5  Inc.  —  the  health  benefits  for  their  - 

6  Co.  Inc.  partners.  Other  benefits,  De  La  Harpe  is  director 

hat  owns  such  as  dental  cover-  of  the  Metcalf  Institute 

rd-Times  —  age,  will  be  added  later.  for  Marine  and  Environ- 

c-partner  j  Peter  G.  Stone,  Ott-  mental  Reporting  in 


class  citizen,”  said  Allen, 
who  petitioned  Ottaway 
Newspapers  Inc.  —  the 
Dow  Jones  &  Co.  Inc. 
subsidiary  that  owns 
The  Standard-Times  — 
for  domestic-partner 
benefits. 


Said  Stone, 
“It  will  aid 
us  in  hiring 
and  retention 


lifestyle  of  a  broader 
group.” 


De  La  Harpe  is  director 
of  the  Metcalf  Institute 
for  Marine  and  Environ¬ 
mental  Reporting  in 


a  way’s  vice  president  of  I  Narragansett,  R.I. 
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E  &  P  NEWS 


CALENDAR 


NOVEMBER 

3_  I AAN  Classified 
T  Conference, 
Association  of  Alter¬ 
native  Newsweeklies, 
Le  Meridien  Hotel, 
Dallas 

nilAAINDFall 
D  1 1  Conference, 
American  Association 
of  Independent  News 
Distributors,  Grand 
Summit  Resort,  Park 
City,  Utah 

n_10ACP/CMA 
0  Iil  79th  Annual 
National  College 
Media  Convention, 
*\ssociated  College 
Press,  College 
Media  Advisers,  Grand 
Hyatt  Washington, 
Washington 

M  Media 

Convergence 


—  Meeting  the 
Challenge:  ABC 
Annual  Conference, 
Audit  Bureau 
of  Circulations,  Royal 
York  Hotel,  Toronto 

M  SNA  Classified 
Advertising 
Managers  Meeting, 
Suburban  Newspapers 
of  America,  Walt 
Disney  World  Resort 
Hilton,  Orlando,  Fla. 

M  Content 

Summit  2000: 
The  Real-Life  Portal 
for  the  Content 
Industry,  Interactive 
Publishing,  Swissotel 
Zurich,  Zurich, 
Switzerland 

Mjea/nspa 

Fall  National 
High  School  Jour¬ 
nalism  Convention, 


Journalism  Education 
Association,  National 
Scholastic  Press 
Association,  Hyatt 
Regency  &  Westin, 
Kansas  City,  Mo. 


on  0 JWAN  Editor 
LU  LHand  Marketeer 
Conference  and  Expo, 
World  Association  of 
Newspapers, 
Kempinski  Hotel, 
Berlin 

JANUARY 

7  IONAA  Newspaper 
I  I L  Operations 
SuperConference, 
Newspaper  Association 
of  America,  Hilton 
Walt  Disney  World, 
Orlando,  Fla. 

MMFCP  Winter 
Conference, 
Midwest  Free 
Community  Papers, 


Embassy  Suites,  Des 
Moines,  Iowa 

FEBRUARY 

on  OAAAA  Media 
LU  L Conference 
and  Trade  Show, 
American  Association 
of  Advertising 
Agencies,  Hilton  New 
Orleans  Riverside, 
New  Orleans 

MARCH 

MIFPA  Spring 
Conference, 
Independent  Free 
Papers  of  America, 
Hilton  Clearwater 
Beach  Resort, 
Clearwater  Beach,  Fla. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 
,  HTTP;//WWW.  EDITORANDPUBLISHER.COM/EPHOME/EVENTS/EVENTSHTM/CALEN  DAR2K.HTM 

Editor  Katherine  Fanniny  dies 


BY  JAMIE  SANTO 

Katherine  W. 
Fanning,  the 
enterprising 
former  editor  of  The 
Christian  Science 
Monitor  in  Boston  and 
editor  and  publisher  of 
Xhe  Anchorage  (Alaska) 
Daily  News,  died  Oct. 

19  of  colon  cancer. 

She  was  73. 

Introduced  to  journal¬ 
ism  by  her  1950  mar¬ 
riage  to  Chicago  Sun- 
Times  Editor  and  Pub¬ 
lisher  Marshall  Field  IV, 
Fanning  learned  the 
craft  in  Alaska  following 
her  divorce  in  1963. 
Initially  a  Daily  News 


www.editorandpublisher.com 


librarian,  she  began 
reporting,  and  in  1967 
purchased  the  paper 
with  her  second  hus¬ 
band,  Larry  Fanning. 

She  became  editor  and 
publisher  upon  his  death 
in  1971,  and  led  the  pa¬ 
per’s  transformation  into 
a  civic-minded  counter¬ 
point  to  the  established 
Anchorage  Times. 

“She  reinvented  the 
Daily  News,”  said 
Howard  Weaver,  former 
managing  editor.  “She 
brought  it  independence 
and  a  modem  journal¬ 
istic  voice.” 

While  successful  edi¬ 
torially  —  a  series  on  the 


pervading  V 

influence  of  ^ 

Alaska’s  Kjt 

Teamsters  VK  ^ 

union  won  a 
1976  Pulitzer  |B|^  4! 

Prize  —  the 
News  was 

troubled  — r 

financially,  Kattieril 

and  in  1979  Fanning 
sold  controlling  interest 
to  McClatchy  Newspa¬ 
pers.  She  remained  pub¬ 
lisher  until  1983,  when 
she  joined  The  Christian 
Science  Monitor. 

As  Monitor  editor,  she 
presided  over  a  circula¬ 
tion  increase  of  more 
than  40,000.  When  the 


Katherine  Fanning 


parent  Christ- 
ian  Science 
Church  im- 

cuts  in  1988, 

church  mem- 
F — ^ ^  ber,  resigned 
inprote^ 

The  first  woman 
elected  president  of  the 
American  Society  of 
Newspaper  Editors, 
she  also  served  on  The 
Boston  Globe's  board 
of  directors. 

Above  all.  Weaver  re¬ 
calls,  Fanning  “taught  us 
how  to  practice  journal¬ 
ism  with  respect.”  11 


concluded  its  56th 
general  assembly  in 
Santiago,  Chile. 

So  far  in  this 
“black  year,”  the 
lAPA  said,  15  jour¬ 
nalists  have  been 
assassinated  —  and 
many  more  have 
been  kidnapped, 
beaten,  intimidated, 
and  driven  out  of 
their  countries  or  pro¬ 
fession.  Among  the 
nations  cited  for  the 
worst  conditions  in 
lAPA’s  final  report 
were  Colombia,  Cuba, 
Mexico,  Paraguay, 
and  Venezuela. 

-  MARK  FITZGERALD 

SCARE  TACTICS 


An  armed  intruder 
broke  into  the 
home  of  an  Idaho 
publisher  and  left  be¬ 
hind  evidence  suggest¬ 
ing  his  intention  was 
to  frighten  the  pub¬ 
lisher  over  a  decision 
to  print  the  names  of 
sex  offenders. 

Stephen  Hartgen, 
publisher  of  The 
Times-News  in  Twin 
Falls,  wasn't  home 
when  a  gunman  broke 
into  his  home  this 
month,  according  to 
The  Associated  Press. 

Police  reportedly 
found  an  envelope 
left  behind  containing 
a  Times-News  clip 
listing  local  registered 
sex  offenders  and  a 
copy  of  an  editorial 
explaining  the  paper’s 
decision  to  become 
the  first  in  the  state 
to  publish  the  names, 
addresses,  and  pho¬ 
tos  of  sex  offenders. 
Police  have  no  sus¬ 
pects  in  the  incident. 
-  JOEL  DAVIS 
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Dirks,  Van  Essen  &  Murray 


CALIFORNIA 

Laurie  Ochoa  to  editor  of  the  alternative  LA 
Weekly  from  executive  editor  of  Gourmet 
magazine  in  New  York,  effective  in  Febru¬ 
ary.  Ochoa  will  succeed  Sue  Norton,  who  is 
leaving  at  the  end  of  November  to  take  a 
fellowship  at  the  University  of  Maryland’s 
College  of  Journalism  in  College  Park. 


Andy  Martin  to  managing  editor  of  the 
Siskiyou  Daily  News  in  Yreka  from  assis¬ 
tant  managing  editor  of  the  Herald  and 
News  in  Klamath  Falls,  Ore. 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

INTERNATIONAL 

Robert  McCartney 

Robert  McCartney,  foreign  editor  of 
The  Washington  Post,  has  been  named 
managing  editor  of  the  International 
Herald  Tribune  in  Paris.  He  succeeds 
Walter  Wells.  McCartney,  who  joined  the 
Post  in  1982,  has  held  a  variety  of  posi¬ 
tions,  including  national  security  editor, 
Maryland  editor,  and  bureau  chief  in 
Mexico  City  and  Bonn,  Germany.  The  Herald  Tribune  is  jointly 
owned  by  the  Washington  Post  Co.  and  the  New  York  Times  Co. 


BY  JAMIE  SANTO 


FLORIDA 

Bill  Rose  to  deputy  managing  editor  of  The 
Palm  Beach  Post  in  West  Palm  Beach  from 
assistant  managing  editor.  Rose  succeeds 
John  Bartosek  (see  “Florida”  box,  below). 
Tim  Burke  to  assistant  managing  editor 
from  sports  editor. 


ILLINOIS 

Gary  Weitman  to  vice  president  for  commu¬ 
nications  at  the  Tribune  Co.  in  Chicago 
from  executive  director  for  corporate 
communications  at  Allied  Riser  Commu¬ 
nications  Corp.  in  Chicago. 


INDIANA 

Stephanie  McKim  to  editor  of  The  Salem 
Leader  and  The  Salem  Democrat,  both 
weeklies,  from  assistant  editor.  McKim 
succeeds  Cecil  J.  Smith,  who  retired. 


iTBlnSS' 


NEW  YORK 

Benjamin  Weller  to  Long  island  day  editor 
at  Newsday  in  Melville  from  Long  Island 
political  editor. 


V.vtoVoati£ 


PENNSYLVANIA 

Edward  S.  Condra  to  publisher  of  the  Daily 

Local  News  in  West  Chester  and  The 


Community  Newspaper  Holdings,  Inc. 

has  sold 

Chadron  (NE)  Record 
Hot  Springs  (SD)  Star 

(5,000  combined  weekly  circulation) 
to 

Country  Media,  Inc. 

a  newly  formed  company  headed  by  Steve  Hungerford 
based  in  Scottsbluff,  NE 

We  are  pleased  to  have  represented 
Community  Newspaper  Holdings,  Inc.  in  this  transaction 


Bartosek 

t  to  managing  edi- 

tor  of  The  Palm 

West  Palm  Beach  from  deputy 
managing  editor.  Bartosek  suc¬ 
ceeds  Tom  O’Hara,  now  man¬ 
aging  editor  of  The  Plain  Dealer 
in  Cleveland. 
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graham/the  palm 


in  1990,  is  sponsored  by 
the  News,  the  Denver  ■ 
Press  Club,  and  the 
School  of  Journalism  and 
Mass  Communication  at 
the  University  of  Colorado 
at  Boulder. 


neapolis  presented  the 
Ralph  D.  Casey  Award 
to  James  B.  Boone  Jr., 
chairman  of  Boone 
Newspapers,  Inc.  in 
Northport,  Ala.  The 
award  honors  an  editor. 


Gazette,  has  won  the 
10th  annual  A1  Nakkula 
Award  for  Police  Re¬ 
porting.  The  award, 
named  for  the  longtime 
Denver  Rocky  Mountain 
News  reporter  who  died 


senior  newspaper  staff 
member,  or  publisher 
who  has  a  strong  record 
of  leadership  and  service. 


The  Inland  Press  Associa¬ 
tion  and  the  University  of 
Minnesota  School  of 
Journalism  and  Mass 
Communications  in  Min- 


Tom  Searls,  a  reporter  for 
the  Charleston  (W.Va.) 


OBITUARIES 


Phoenix  in  Phoenixville  from  publisher  of 
The  Record  in  Troy,  N.Y.  Condra  succeeds 

Nancy  M.  Lane. 


1951  at  The  Vicksburg 
(Miss.)  Post-Herald. 
When  a  tornado  hit 
Vicksburg  in  1953,  killing 
38,  Featherston  reported 
on  the  aftermath  while 
also  helping  victims  from 
the  rubble.  The  Post- 
Herald  coverage  won  the 
staff"  a  1954  Pulitzer  Prize 
for  local  deadline  report¬ 
ing.  Featherston  later 
wrote  for  the  old  Jackson 
(Miss.)  News,  was  city  ed¬ 
itor  of  the  Denton  (Texas) 
Record-Chronicle,  and 
worked  at  the  now-de¬ 
funct  Dallas  Times  Her¬ 
ald  from  1962  to  1970. 


Barbara 

Kaplan 

57,  Died  Oct.  17 

FORMER  REPORTER  AND  EDITOR  AT 
THE  SAN  DIEGO  EVENING  TRIBUNE 


WASHINGTON 
Audrey  Van  Buskirk  to  editor  of  the  alter¬ 
native  Seattle  Weekly  from  editor  of  the 
alternative  Sante  Fe  (N.M)  Reporter.  Van 
Buskirk  succeeds  Knute  “Skip"  Berger. 


^y^TOUGH  YET  UNASSUMING 

the  first  woman  assistant 
managing  editor  at  the  Trib¬ 
une,  Barbara  Kaplan  died  Oct.  17  of  lung  cancer. 

After  stints  with  The  Press-Enterprise  in 
Riverside,  Calif.,  the  Corona  (Calif.)  Daily 
Independent,  and  the  Pacific  Press  Publishing 
Association,  Kaplan  joined  the  Tribune  in  1971  as 
a  general-assignment  reporter.  Later,  as  assistant 
city  editor,  Kaplan  helped  edit  coverage  of  a  midair 
collision  over  San  Diego  that  won  a  1979  Pulitzer 
Prize.  She  left  the  paper  in  1990  to  join  Coffey 
Communications  in  Walla  Walla,  Wash. 

Even  as  a  child,  Kaplan  felt  drawn  to 
journalism.  “I  got  10  cents  a  day  allowance,  and 
newspapers  cost  a  nickel,”  she  said  in  a  1977 
Tribune  biographical  sketch,  “so  I  bought  a 
Newark  [N.J.]  Evening  News  and  &  Star-Ledger 
every  day.  I  knew  what  I  wanted  to  do.” 


Nicholas  K.  Geranios  to  correspondent  for 
The  Associated  Press  in  Spokane  from 
AP  newsman. 


ASSOCIATIONS 
James  Clifford,  publisher  of  the  Watertown 
(Wis.)  Daily  Times,  elected  president  of 
the  Inland  Press  Association. 

Steve  Gray,  managing  publisher.  The 
Christian  Science  Monitor,  Boston, 
elected  president-elect. 

Terry  Kroeger,  president.  World  Newspa¬ 
pers,  Omaha,  Neb.,  elected  vice  president. 
Ray  Carlsen,  executive  director.  Inland 
Press  Association,  Des  Plaines,  Ill.,  elected 
secretary-treasurer. 

Dan  Gaydou,  publisher  of  The  Grand 
Rapids  (Mich.)  Press,  elected  president  of 
Inland  Press  Foundation. 

Jeff  Brown,  president.  Home  News 
Enterprises,  Columbus,  Ind.,  elected  vice 
president. 

Sidney  “Skip”  Bliss,  president.  Bliss  Com¬ 
munications  Inc.,  Janesville,  Wis.,  elected 
chairman  of  Inland’s  executive  committee. 


Grace  Kutkus 

51,  Died  Oct.  19 

ASSISTANT  MANAGING  EDITOR 
OF  THE  ROSTAND  COURIER  IN 
CHARLESTON.  S.C. 


Kutkus,  assistant 
managing  editor  for 
news  since  1990,  died 
after  her  car  was  struck 
head-on  by  a  pickup 
truck.  After  working  for 
The  Associated  Press  in 
Raleigh,  N.C.,  and  The 
Herald-Sun  in  Durham. 
N.C.,  Kutkus  joined  the 
morning  iVcK’s  ef  Courier 
in  1978  as  news  editor. 
She  became  chief  copy 
editor  when  the  paper 
combined  its  staff  with 
the  Even  ing  Post.  Editor 
Barbara  S.  Williams  ex¬ 
pressed  the  shock  of  los¬ 
ing  “the  beloved  leader  of 
our  newsroom.  Grace 
Kutkus  not  only  epito¬ 
mized  the  best  in  jour¬ 
nalism,  she  was  of  the 
finest  character.” 


Joseph  L. 
Donnelly 

76,  Died  Oct.  20 
CO-PUBLISHER  OF  THE  INDIANA 
(PA.)  GAZETTE 

Donnelly  began  at 
the  Gazette  as  a 
reporter  and  was  later 
named  editor.  In  1986, 
Donnelly  and  his  wife, 
Lucilla  Ray  Donnelly, 
who  died  in  1993,  bought 
the  parent  Indiana  Print¬ 
ing  and  Publishing  Co. 
and  became  co-publish¬ 
ers.  Donnelly  was  chair¬ 
man  of  the  board  at  the 
time  of  his  death.  Sur¬ 
vivors  include  son 
Michael,  co-publisher 


and  president  of  Indiana 
Printing  and  Publishing, 
and  two  daughters: 
Hastie  Kinter,  secretary 
and  assistant  treasurer, 
and  Stacie  Gottfredson, 
treasurer  and  assistant 
secretary. 


CONNECTICUT 

^  David 

\  f  j  to  circulation  di- 

j  rector  of  The 

Slk  ^1  Hartford  Cour- 

ant  from  circulation  manager. 
Bennett  succeeds  Richard  S. 
Feeney,  now  vice  president  and 
chief  financial  officer. 


James  Shoaf 
Featherston 

77,  Died  Oct.  19 

PULITZER  PRIZE-WINNING  JOUR¬ 
NALIST  AND  RETIRED  PROFESSOR 

Featherston,  who 
taught  journalism  at 
Louisiana  State  Universi¬ 
ty  in  Baton  Rouge  for  24 
years  until  he  retired  in 
1994,  began  his  career  in 
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If  it  is  to  remain  worthy  of  its  name,  a  newspaper 
cannot  shop  that  name  just  anywhere. 


IN  J-SCHOOLS,  JOURNALISM  REVIEWS, 
newsrooms,  and  professional  associ¬ 
ations,  the  taboo  against  mixing 
personal,  political,  or  business 
agendas  with  newspaper  work  is  now  so 
pervasive  and  reinforced  so  often  it  might 
as  well  be  imprinted  in  a  journalist  s  DNA. 

When  reporters  argue  about  whether  this 
situation  or  that  is  a  conflict  of  interest, 
they  are  likely  to  divide  between  the  purists 
on  one  side  and  the  extreme  purists  on  the 
other.  It’s  an  article  of  faith  that  journalists 
don’t  report  on  abortion  rights  on  a  Friday 
and  march  for  them  on 
Saturday.  No  longer  do 
reporters  collect  Christmas 
cheer  from  the  lobbyists  at 
the  statehouse  or  cash  in 
extra  tickets  from  a  sports 
team  or  moonlight  by  writ¬ 
ing  the  annual  report  for  a 
corporation  on  their  beat. 

Upstairs  in  the  business 
offices,  however,  a  different 
set  of  mantras  has  been  echoing  ever 
louder  over  the  years:  Maximize  revenues,  j 
leverage  partnerships  —  and,  above  all,  i 
monetize  the  brand.  These  are  all  worthy  j 
goals,  and  each  one  innocent  in  isolation.  I 
The  problem  is  that  in  their  scramble  for  | 
loose  change  —  or,  as  they  would  no  doubt 
prefer  to  put  it,  untapped  revenue  and 
marketing  opportunities  —  the  business 
leaders  of  some  very  good  newspapers  are  ! 
beginning  to  clutch  for  the  devil’s  coin.  The  j 
most  dramatic  example  occurred  last  fall  at  j 
the  Los  Angeles  Times,  where  the  journalis¬ 
tically  tone-deaf  decision  to  secretly  split  I 
with  the  owners  of  the  Staples  Center  the 
profits  from  a  Sunday  magazine  devoted 
exclusively  to  the  facility  helped  propel  the  j 
collapse  of  Mark  H.  Willes’  ancien  regime.  i 


You  might  think  that  harsh  lesson 
would  have  persuaded  newspapers  to 
limit  their  involvement  with  arenas  to 
buying  some  advertising  space  inside  the 
venue.  Yet,  only  a  year  later  comes  word  of 
The  Miami  Herald’s  aborted  partnership 
with  the  second-most  important  county  j 
government  in  its  circulation  area.  Let’s  j 
be  clear:  The  Herald’s  $13.5-million  cash-  i 
and-ad -space  proposal  to  rename 
Broward  County’s  convention  center 
the  “Herald  Center  at  Greater  Fort  Laud-  ! 
erdale”  was  not  the  kind  of  obvious  ethical  i 
breach  that  the  Staples  I 

Center  fiasco  was.  It 
didn’t  —  explicitly,  any-  j 

way  —  involve  the  news¬ 
room  in  promoting  the  j 

facility  or  county  govern¬ 
ment’s  tourism  agenda. 

But  come  on.  Doesn’t 
anyone  in  the  Herald’s  \ 

executive  suites  see  that  ! 

entering  into  a  big-buck,  j 

ongoing  business  partnership  with  a  j 

county  agency  inevitably  weakens  the 
paper’s  claim  to  be  an  independent 
chronicler  of  the  agency?  Herald  Publisher 
Alberto  Ibargiien  airily  dismisses  the 
concern  as  merely  “a  perception  issue”  — 
as  if  the  Heralds  envied  and  hard-earned 
reputation  for  journalistic  independence 
is  something  other  than  the  sum  of  its 
readers’  perceptions. 

Everyone  in  the  newsroom  knows  there 
are  some  things  a  journalist  cannot  do. 
Those  entrusted  with  running  business 
operations  must  understand  that  it  is 
equally  true  there  are  some  things  the 
newspaper  itself  cannot  do.  If  it  is  to 
remain  worthy  of  its  name,  a  newspaper 
cannot  shop  that  name  just  anywhere.  I 


There  are 
some  things 
a  journalist 
—  and  a 
newspaper  — 
cannot  do. 
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USE  THE  POm 


The  editors  of  E&P  have  created  a  special  Photos  of  the  Year  issue. 


Newspapers  may  nominate  up  to  ten  photographs  that  have  been  published  in 
your  paper  since  December  1, 1999.  Submissions  should  be  digital,  at  300dpi  or 
higher  resolution,  preferably  in  JPEG  format,  with  date  published  and  caption 
information.  E-mail  submissions  to: 


We  will  print  a  gallery  of  the  best  photos  and  select  one  winner  to  receive  a 
$500  prize.  Deadline  is  November  1. 


The  winning  shots  can  be  dramatic,  humorous,  touching  or  startling  ... 
or  all  of  those  things.  Anything  goes. 


in  EDI'^R  &  PUBLISHER'S  First  Annual 

PHOTOS  OF  THE 
YEAR  ISSUE 

NOVEMBER  20,  2000 


Optimism  abounds  at  the  los  Angeles  Times,’ 
with  scandal  behind  it  and  a  new  owner. 

But  might  recent  events  foretell  another  rough  patch? 

BY  TONY  CASE 

SPECIAL  FROM  MEDIAWEEK 


IT’S  JUST  AN  OFFICE,  BUT  SOMETIMES 

small  things  say  a  lot.  When  John 
Puerner,  publisher  of  Tribune  Co.’s 
Orlando  Sentinel  and  a  20-year  vet¬ 
eran  of  the  company,  was  appointed 
president/publisher  of  the  Los  Angeles  Times 
in  March,  finalizing  Tribune’s  takeover  of  the 
paper,  he  wanted  to  send  a  signal.  Everyone  at 
the  paper  noticed  when  Puerner  moved  his 
office  from  the  secluded  sixth-floor  suite 
alongside  the  bean  counters  to  a  second-floor 
spot  on  the  opposite  end  of  the  building- 
much  closer  to  the  newsroom. 

The  point  resonated  in  the  newsroom  and 
beyond:  Puerner  is  a  newspaper  guy  who 
understands  the  importance  of  distancing 
himself  from  the  damage  inflicted  by  the 
previous  regime. 
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“One  thing  I  never 
want  to  see  again  is 
where  our  integrity 
i$  jeopardized  by 
something  on  the  > 
business  side,”  says 
Publisher  John  Puerner. 
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When  Tribune  swallowed  the  Times 
Mirror  Co.,  it  marked  the  end  of  the 
tumultuous  five-year  reign  of  CEO  Mark 
H.  Willes,  who  arrived  at  the  venerable 
institution  with  no  new'spaper  experience. 
Before  Tribune  started  revamping  the 
West  Coast’s  pre-eminent  daily,  the 
company  first  had  to  cut  out  the  cancer. 
Both  Willes 
and  Publisher 
Kathryn  M. 

Downing  were 
shown  the 
door,  after 
multimillion- 
dollar 
payouts. 

Those  fitful, 
frightful  years 
under  Willes 
remain  fresh 
in  the  memory 
of  those  whose 
lives  they 
touched. In 
his  first  five 
months  on  the 
job  in  1995, 

Willes  began  a 
massive 
budget-slash¬ 
ing  campaign, 
eliminating 
2,000  jobs 
and  shutting 
down  both  New  York  Newsday  and  the 
Baltimore  Evening  Sun. 

He  later  incurred  even  greater 
wrath  from  Times  Mirror  newspeople 
by  infamously  encouraging  more 
cooperation  between  the  editorial  and 
advertising  departments,  which  created  a 
climate  that  led  to  last  year’s  Staples 
Center  fiasco.  Controversy  erupted  when 
it  was  revealed  that  the  paper  had  made 
an  ethical  no-no  of  a  deal  to  split  with  the 
new  Staples  Center  arena  the  advertising 
profits  from  an  L.A.  Times  editorial 
section  whose  sole  subject  was  the 
arena  itself. 

There  are  many  anecdotes  that 
distinguish  the  old  bosses  from  the  new 
guard.  Perhaps  most  notable  is  how  the 
Willes  regime  ignored  —  and,  at  times, 
was  outwardly  hostile  to  —  the  revered 
former  L.A.  Times  Publisher  Otis 
Chandler,  a  legend  in  the  newspaper 
world  who  is  credited  with  fashioning 
the  L.A.  Times  into  one  of  the  country’s 
great  newspapers.  When  Chandler 
openly  criticized  the  Staples  Center  deal. 


Downing  famously  referred  to  him  as  a 
“bitter,  angry  old  man.”  In  contrast,  on  the 
very  day  that  Tribune’s  takeover  was  an¬ 
nounced,  Tribune  Chairman/CEO  John 
Madigan  personally  telephoned  Chandler, 
promising  to  make  him  proud. 

The  alfection  the  current  editorial  team 
maintains  for  Chandler  is  impossible  to 
miss:  It  can  be 
seen  in  the  series 
of  old-Holl>'wood- 
style  glossies  of 
him  tacked  up  on 
walls  throughout 
the  newsroom. 

This  is  the  man 
who  fought  for 
them,  after  all. 
Veteran  L.A. 

Times  Media  Critic 
David  Shaw  relates 
that  Chandler  told 
him  that,  for  the 
first  time  in  years, 
he  feels  he  can 
walk  into  the  L.A. 
Times  building 
without  fear  of 
being  arrested. 

By  bringing 
fresh  blood  into 
the  L.A.  Times, 
Tribune  hopes  to 
restore  wounded 
morale,  rebuild  the 
paper’s  reputation,  and  maximize  profits 
at  a  time  when  the  industry’s  fortunes  are 
threatened  by  a  softening  ad  market  and 
higher  newsprint  prices. 

Puerner  and  his  command  have  had  it 
relatively  easy  so  far.  In  the  seven  months 
since  the  $8-billion  deal  —  which  created 
a  coast-to-coast,  multimedia  empire  — 
barely  a  peep  has  been  heard  out  of  what 
used  to  be  known  as  Times  Mirror  Square, 
in  sharp  contrast  to  the  years  of  stress  and 
negative  news  coverage  that  plagued 
America’s  fourth-largest  daily.  Talking 
with  the  new'spaper’s  new' 
management  team,  one  gets  the  feeling 
that  that’s  just  the  way  they  like  it:  nice, 
quiet,  and  noncontroversial. 

But  the  honeymoon  may  be  coming 
to  an  end.  Over  the  last  several  weeks, 
the  new  team  has  started  to  make  some 
significant  changes  —  and,  for  the  first 
time  in  a  while,  the  pink  slips  have 
started  to  fly. 

The  L.A.  Times  team  —  led  by  Puerner 
and  Editor/Executive  Vice  President  John 
Carroll,  late  of  The  Sun  in  Baltimore  and 


“It  could  be  a  lot  better,”  says  John  Carroll,  new 
editor  of  the  Los  Angeles  Times. 


one  of  the  country’s  most  respected 
newspapermen  —  last  month  shuttered 
14  money-losing  “Our  Times”  community 
news  sections,  putting  170  editorial 
and  advertising  staffers  out  of  work. 

The  2-year-old  “Our  Times”  experiment 
—  which  Willes  had  hoped  would  boost 
circulation  in  ethnically  diverse  areas  — 
not  only  was  a  failure  financially  but 
also  journalistically. 

“It  was  an  admirable  objective,  trying  to 
provide  community  coverage,  especially 
coverage  of  minority  communities,”  Shaw 
says.  “But  it  was  done  on  the  cheap,  with 
inexperienced  reporters  and  editors.” 

In  folding  “Our  Times,”  Carroll  says,  the 
paper  still  intends  to  keep  covering  “the 
major  local  stories,  but  we’ll  leave  the 
block-by-block  coverage  of  neighborhoods 
to  others.” 

The  bloodletting  didn’t  stop  with  “Our 
Times.”  Tribune’s  online  unit  this  month 
eliminated  80  positions.  Another  34  jobs 
at  the  Los  Angeles  Times  Syndicate  were 
axed,  the  result  of  a  merger  of  LATS 
operations  with  those  of  Tribune’s 
syndicate.  Tribune  Media  Services. 

Bikini  fallout 

A  year  after  the  Staples  Center  saga,  the 
L.A.  Times  hasn’t  avoided  newsroom 
dust-ups  altogether.  Back  in  April,  some 
200  news  staffers  signed  a  petition 
protesting  a  L.A.  Times  ad  campaign  that 
ju.xtaposed  images  of  a  bikini-clad  w'oman 
and  a  Muslim  woman  in  a  chador  in  an 
attempt  to  illustrate  the  paper’s  broad 
range  of  coverage.  The  paper  said  the  ad 
was  meant  to  connect  with  readers  on  an 
emotional  level;  some  employees 
countered  that  it  played  to  stereotypes. 

Then  in  October,  the  L.A.  Times  fielded 
thousands  of  complaints  from  readers 
incensed  over  a  cartoon  by  Michael 
Ramirez,  depicting  a  Jew  and  a  Muslim 
praying  at  a  wall  constructed  from  the  let¬ 
ters  “H-A-T-E”  with  a  caption  that  read, 
“Praying  to  their  god.”  Many  were  offend¬ 
ed  that  the  wall  seemed  to  invoke  one  of 
Judaism’s  holiest  sites,  the  Western  Wall. 

The  cartoon  episode  was  minor, 
especially  in  the  context  of  the  Staples 
Center  incident,  which  still  casts  a 
shadow  over  the  paper.  But  while  the 
newspaper  industry,  media  critics,  and 
journalism  academics  got  consumed  by 
the  Staples  Center  fiasco,  readers  seemed 
barely  to  notice,  in  contrast  to  the  scores 
of  grievances  over  the  Ramirez  cartoon. 

What’s  more,  some  in  the  advertising 
community  seemed  baffled  by  all  the 
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hubbub  over  the  Staples  Center  deal. 
Darlene  Hayman,  executive  vice  presi¬ 
dent/media  director  for  Grey  MediaCom 
in  Los  Angeles,  calls  the  story  “over¬ 
blown,”  adding  that  she  did  not  hear 
about  it  from  any  of  her  advertisers. 

As  the  Staples  Center  mess  played  out 
last  fall,  Melissa  Pordy,  senior  vice  presi¬ 
dent/print  director  at  Zenith  Media  in 
New  York,  noted  that  the  outrage  was  “not 
coming  from  the  advertisers  —  it’s  coming 
from  the  newspaper  or  the  magazine  that 
itself  has  created  these  walls,  this  ‘separa¬ 
tion  of  church  and  state.’” 

Others,  however,  feel  that 
long-term  damage  was  done.  “The 
Times  brand  seems  to  mean  less 
and  less  in  the  media  world,”  said 
Catherine  Hahn,  media  director  at 
Suissa  Miller  Advertising  in  Los 
Angeles,  at  the  height  of  the 
controversy. 

The  reaction  from  news  profes¬ 
sionals  to  the  Staples  Center  fiasco 
was  uniform.  “A  lot  of  newspapers, 
including  The  New  York  Times, 
had  started  to  have  more  dialog 
betvv'een  the  editorial  and  business 
sides,  and  I  don’t  think  on  the  face  of  it 
that  that’s  bad,”  points  out  the  L.A.  Times' 
managing  editor.  Dean  Baquet,  who 
joined  the  paper  recently  from  The  New 
York  Times.  “But  obviously,  the  L.A. 

Times  went  too  far,  and  it  was  heartbreak¬ 
ing  to  watch  a  good  newspaper  get  its  rep¬ 
utation  kicked  around.” 

Even  with  a  bit  of  belt-tightening  and  a 
newsroom  scandal-ette  here  and  there, 
few  would  say  life  around  the  L.A.  Times 
isn’t  infinitely  better  than  it  was  pre- 
Tribune.  “I  do  think  people  are  more 
optimistic  now,”  Baquet  says.  “The  paper 
needed  some  stability.  The  newsroom 
needed  to  be  less  focused  on  turmoil  and 
thinking  about  marketing  and  more 
focused  on  the  news.” 

Rich  Connell,  an  L.A.  Times  staff  writer 
who’s  been  \vith  the  paper  18  years,  said  of 
his  new  bosses,  “I  think  their  instincts 
seem  to  be  right,  and  I’m  encouraged  by 
their  experience  —  even  though  it’s  a  little 
early  to  know.”  He  added,  “In  the  long 
term,  I  think  we’re  better  off.” 

Media  Critic  Shaw  relates  that  “there’s  a 
greater  optimism  around  here  than  there’s 
been  in  several  years.  When  Willes  took 
over,  I  was  not  nearly  the  Cassandra  my 
colleagues  were  —  not  that  I  was 
optimistic,  but  I  tried  to  keep  an  open 
mind.  Sometimes  people  come  in  from 
the  outside  and  ask  questions  in  a  way 


that’s  never  been  thought  of  before, 
and  can  give  you  some  prett>’  intelligent 
answers.  Turned  out  [Willes]  not  only 
didn’t  have  the  answers,  he  didn’t  have  the 
questions.  Now  we’re  run  by  people  who 
have  run  newspapers.” 

The  news  operation  got  a  battle-tested 
captain  with  the  appointment  of  the 
affable,  snowy-haired  Carroll,  whose 
career  has  brought  him  through  some  of 
the  country’s  best-regarded  dailies, 
including,  in  addition  to  the  Baltimore 
paper.  The  Philadelphia  Inquirer  and 
the  Providence  (R.I.)  Journal  Bulletin. 


Carroll,  who  replaced  Editor  Michael 
Parks,  took  to  revamping  the  editors’ 
ranks  —  most  significantly  by  enlisting 
Managing  Editor  Baquet,  a  rising  star  at 
The  New  York  Times,  where  he  served  as 
national  editor. 

In  taking  the  L.A.  Times'  No.  2 
newsroom  spot,  Baquet,  who  helped  the 
Chicago  Tribune  earn  a  Pulitzer  Prize 
while  an  investigative  reporter  there  in 
the  late  1980s,  returns  to  the  Tribune  fold. 
And,  with  the  Baquet  appointment.  Car- 
roll  tossed  out  the  paper’s  unusual  news 
hierarchy,  wherein  four  managing  editors 
had  reported  to  the  top  editor,  and  re¬ 
turned  to  a  more  traditional  structure, 
with  a  single  M.E.  responsible  for  all 
news-gathering.  Leo  Wolinksy,  whom 
Parks  had  promoted  to  executive  editor 
last  January,  was  recast  as  Baquet’s 
deputy  managing  editor,  and  former 
managing  editors  Karen  Wada  and  John 
Arthur  were  made  assistant  managing  ed¬ 
itors.  (The  fourth  managing  editor  under 
Parks,  John  Lindsay,  left  the  L.A.  Times.) 

The  selection  of  the  rock-solid  Baquet, 
whom  many  considered  to  be  on  the  fast 
track  to  becoming  The  New  York  Times' 
managing  editor  and  who  instead  became 
the  highest-ranking  African  American  in 
the  history  of  the  L.A.  Times  newsroom, 
was  seen  as  a  home  run. 

Newspaper  people  were  running  the 


show  once  again,  and  L.A.  Times  scribes 
—  and  all  of  newspaperdom  —  have  large¬ 
ly  praised  these  men  who  promise  to  take 
Southern  California’s  foremost  daily  back 
to  its  days  of  glory.  A  few  more  manage¬ 
ment  and  organizational  changes  were 
made,  in  the  newsroom  and  elsewhere. 
New  vice  presidents  were  appointed  in 
circulation,  marketing,  technology  —  all 
of  which  is  to  be  expected  when  a  new 
owner  and  publisher  come  in.  Puerner 
streamlined  once-scattered  business  oper¬ 
ations,  putting  circulation,  marketing, 
and  business  development  under  one  roof. 

Despite  the  rampant  good 
cheer,  some  concern  remains 
about  an  owner  halfw  ay  across 
the  country  directing  the  L.A. 
Times  and  about  so  many  out¬ 
siders  coming  in.  “I  don’t  want 
this  to  be  ‘Baltimore  West.’  I 
don’t  want  to  be  ‘The  New 
York  Times-Los  Angeles,’”  says 
Shaw.  “There  are  peculiar 
strengths  this  paper  has  and 
peculiar  needs  this  market  has, 
and  I’d  rather  have  [the  new 
management]  understand 
those  before  they  make  wholesale 
changes,  and  I  think  they’re  doing  that.” 

Shaw  adds  that  Tribune  executives  “said 
they  didn’t  buy  the  L.A.  Times  to  convert 
it  to  a  lesser  paper.  I  take  [Tribune  Pub¬ 
lishing  President]  Jack  Fuller  at  face  val¬ 
ue,  till  he  shows  me  otherwise.”  And 
Puerner  says  that  Tribune  “admired  the 
Los  Angeles  Times  for  what  it  is.  We  didn’t 
come  in  with  a  grand  plan.” 

I  Financial  'Times' 

\  A  top  priority  for  Puerner  —  and  for 
Tribune  at  large  —  is  to  take  advantage  of 
those  much-hyped,  multimarket,  multi- 
media  synergies  created  when  the  two 

I  giants  joined  forces.  Tribune  now  owns 
13  daily  newspapers  (including  The  Sun  in 
Baltimore,  Newsday  in  Melville,  N.Y.,  the 
Orlando  [Fla.]  Sentinel,  and  the  South 
Florida  Sun-Sentinel  in  Fort  Lauderdale); 
22  TV  stations  (among  them,  WGN  in 
Chicago,  WPIX  in  New  York,  and  KTLA 
in  Los  Angeles);  four  radio  stations 
(including  Chicago’s  WGN  and  Denver’s 
KEZW);  entertainment  and  sports 
interests  (the  Chicago  Cubs,  Tribune 
Entertainment);  and  Internet  operations. 
The  deal  has  made  the  company,  as 
Tribune  likes  to  point  out,  the  largest 
multimedia  presence  in  four  of  the 
biggest  states  in  the  country:  California, 
New  York,  Illinois,  and  Florida. 


“It  was  heartbreaking  to  watch 
a  good  newspaper  get  its 
reputation  kicked  around,”  says 
Dean  Baquet  of  the  Staples 
Center  controversy. 
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“We  believe  in  the  value  of  mass  media, 
and  we  believe  [that  by]  adding  Los 
Angeles  with  New  York  and  Newsday,  we 
have  created  overnight  one  of  the  most 
powerful  news  organizations  in  the 
world,”  Puerner  says,  noting  that  Tribune 
has  a  foothold  in  the  top  three  media 
markets  and  reaches  a  whopping  80%  of 
U.S.  households. 

Puerner,  a  hulking  man  who  doesn’t 
suffer  fools  gladly  and  who  keeps  his 
cards  close  to  his  vest,  offers  some  hint, 
nonetheless,  that  we’re  likely  to  see 
further  cutbacks  at  the  L.A.  Times  in  the 
face  of  increasing  pressure  to 
produce  profits.  “We  know  we 
have  to  improve  the  financial 
performance  of  the  Los  Angeles 
Timesi’  he  said  during  a  wide- 
ranging  conversation  last  month 
at  his  Los  Angeles  base.  “I  have  a 
sense  for  how  other  newspapers 
operate  financially.  I  know  that 
w'e  perform  at  a  lower  level  than 
newspapers  we  regard  very  high¬ 
ly.  There’s  room,  clearly,  on  the 
financial  side  to  improve  and,  at 
the  same  time,  to  improve  the 
newspaper  as  a  whole.  I  don’t  think  those 
are  mutually  exclusive  events.” 

Likewise,  last  month  Tribune  Chair¬ 
man/CEO  Madigan,  speaking  to  a  group 
of  Los  Angeles  civic  leaders,  vowed  to 
improve  both  the  L.A.  Times'  news 
product  and  its  profitability,  “without  a 
hatchet  and  wrecking  ball.” 

Tribune  stock  hit  a  52-week  lov/  of 
$27.88  the  day  after  the  Times  Mirror 
deal  was  announced,  down  from  a 
52-week  high  of  $60.88  last  November. 
Lately,  shares  have  been  trading  in  the 
mid-$30s.  Tribune’s  third-quarter  income 
from  continuing  operations  dipped  20% 
compared  with  the  same  period  last  year 
to  $79.2  million,  but  revenue  soared  89% 
to  $1.36  billion  because  of  the 
addition  of  the  Times  Mirror  properties. 

Meanwhile,  Tribune  is  divesting  itself  of 
a  number  of  Times  Mirror  assets.  This 
month.  Tribune  announced  the  sale  of 
Times  Mirror  Magazines,  whose  titles 
include  Field  £5?  Stream  and  Popular 
Science,  to  Time  Inc.  for  $475  million. 

On  the  advertising  front,  the  L.A.  Times 
looks  to  benefit  from  the  formation  in 
June  of  Tribune  Media  Net,  which  sells 
national  ads  across  the  company’s  print, 
online,  and  broadcast  operations.  Run  by- 
former  Chicago  Tribune  Ad  Director  Dave 
Murphy,  the  company  hopes  to  not  only 
sell  national  advertising  in  Tribune’s 


many  markets  but  cross-sell  ads  across 
multimedia  properties  within  individual 
markets,  such  as  that  served  by  the  L.A. 
Times  and  KTLA. 

Individually,  the  L.A.  Times  is  going 
after  new  advertising  clients  as  well  as 
emerging  categories  —  hoping  to  gain 
more  tech  business,  for  example,  with  a 
new  weekly  section  called  “Tech  Times,” 
which  launched  two  weeks  ago.  An 
e-commerce  section  is  being  jointly 
produced  by  the  L.A.  Times  and  other 
Tribune  papers,  including  the  Chicago 
Tribune  and  Newsday. 


Through  Tribune  Media  Net,  the 
parent  company  and  the  L.A.  Times 
have  aggressively  positioned  themselves 
against  the  three  big  nationally 
distributed  newspapers:  The  Wall  Street 
I  Journal,  USA  Today,  and  The  New  York 
\  Times.  At  last  month’s  Merrill  Lynch 
Media  and  Entertainment  conference  in 
Los  Angeles,  Dennis  FitzSimons, 
executive  vice  president/media  operations 
I  for  Tribune,  said  the  first  goal  of  the  new 
I  sales  arm  was  to  “go  after  other  people’s 
I  revenue.”  The  three  national  papers,  he 
added,  “have  done  a  great  job  creating 
what  is  a  $3-billion  market.  Tribune 
Media  Net  will  go  after  that  market.” 

Tribune  has  also  strengthened  its 
position  in  Internet-based  classifieds, 
joining  with  Knight  Ridder  in  July  to 
acquire  the  online  recruitment  ad  net¬ 
works  CareerBuilder  and  CareerPath. 
Despite  warnings  of  a  softening  ad 
market,  the  L.A.  Times  doesn’t  appear 
to  be  hurting.  Total  ad  volume  is  up, 
running  7  million  column-inches  through 
August  of  this  year  compared  with  6.8 
million  in  the  same  period  in  1999,  ac¬ 
cording  to  Competitive  Media  Reporting. 

When  asked  which  issues  take  up  most 
of  his  time  after  six  months  on  the  job, 
Puerner  quickly  singles  out  circulation 
strategy.  As  noted,  once-Balkanized 
circulation  operations  have  now  been 


merged.  In  May,  Puerner  restated  the  L.A. 
Times'  circulation  number  downward  to 
reffect  a  scaling  back  of  “bonus  days”  — 
where  Sunday-only  subscribers  get  sam¬ 
ples  of  weekday  editions  —  and  the  elimi¬ 
nation  of  a  distribution  partnership  with 
the  Spanish-language  paper  La  Opinion. 
Carroll  says  that  arrangement  was  costly 
and  not  doing  a  lot  to  grow  sales  or  adver¬ 
tising  in  any  significant  way. 

“We  have  a  finite  set  of  resources,  and 
the  question  is  how  to  best  invest  them,” 
Carroll  says. 

According  to  Puerner’s  readjusted 
figures,  as  reported  to  the  Audit 
Bureau  of  Circulations,  the  L.A. 
Times'  weekday  sales  during  the 
six  months  ended  March  31  averaged 
1.1  million  copies,  an  increase  of 
1.2%  over  the  same  period  the  previ¬ 
ous  year.  Sunday  circulation  was  vir¬ 
tually  flat,  at  1.4  million. 

Puerner  will  not  comment  on 
Willes’  ambitious,  perhaps  unrealis¬ 
tic  goal  of  pumping  the  L.A.  Times' 
circulation  to  1.5  million.  “I  fully 
intend  to  grow  circulation,”  he  says. 
“But  I  want  to  do  it  in  a  way  that 
benefits  the  advertiser.  Ultimately  the 
advertiser  finances  our  editorial  voice,  and 
if  we  do  the  job  right  for  the  advertiser,  it 
will  help  us  on  the  news  side  as  well.” 

Puerner  also  will  not  discuss  the  paper’s 
pricing  strategy  —  the  L.A.  Times  goes  for 
an  economical  25  cents  through  the  week 
and  Saturday  and  for  $1.50  on  Sundays. 
He  does  say  pricing  is  something  the 
paper  is  “looking  at.” 

But  the  publisher’s  feelings  about  the 
L.A.  Times  news  operation,  and  its 
relationship  vdth  the  business  side,  are 
clear.  “Our  editorial  credibility  comes 
before  everything  else,”  Puerner  says. 

“One  of  my  primary  jobs  is  to  make  sure 
we  create  an  environment  at  this  paper 
where  that  always  comes  first.  If  there’s 
ever  a  decision  to  be  made  where  we  have 
a  business  issue  that’s  rubbing  up  against 
an  editorial  issue,  editorial  will  always 
come  first.  Our  credibility  is  our  stock  in 
trade,  and  we  can  never  allow  that  to 
erode. ...  One  thing  I  never  want  to  see 
again  is  where  our  integrity  is  jeopardized 
by  something  on  the  business  side.” 

As  for  the  newsroom,  besides  the  basic 
structural  changes  he’s  already  made.  Car- 
roll  has  a  laundry  list  of  ideas  for 
improving  the  editorial  product.  The 
editor,  kicking  back  in  his  glass-walled 
office  in  the  middle  of  the  sea  of  cubicles 
that  make  up  the  news  department. 


“There  are  peculiar  strengths 
this  paper  has  and  peculiar 
needs  this  market  has,”  says 
‘L.A.  Times’  Media  Critic 
David  Shaw. 
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insists,  “It  hasn’t  fully  unfolded,  what’s 
happening  here.  It’s  a  work  in  progress.” 
And  even  though  he  boasts  that  the  paper 
is  first-rate  in  its  current  state,  he  adds, 

“It  could  be  a  lot  better.” 

Carroll  adds  that  the  L.A.  Times  “ought 
to  be  really  good  at  covering  the  subjects 
that  are  pronounced  in  this  region.”  He 
mentions,  by  way  of  example,  that  the 
paper  has  to  be  “really  great  at  covering 
the  entertainment  business.”  (When 
movie-studio  execs  admitted  to 
marketing  violent  films  to  children 
during  congressional  hearings  last  month, 
it  was  the  L.A.  Times'  lead  story.) 

Carroll  says  he  envisions  an  L.A.  Times 
with  a  more  “Western  sensibility.”  He 
explains:  “We  want  to  be  the  paper  with 
the  broadest  possible  view  of  the  world 
and  the  nation,  but  not  necessarily  the 
same  view  as  an  East  Coast  paper.”  The 
editor  notes  the  L.A.  Times'  emphasis  on 
the  Pacific  Rim. 

Mexico  also  warrants  close  attention  at 
the  L.A.  Times,  as  Los  Angeles  has  the 
second-largest  Mexican  population  of  any 
city  outside  Mexico  City.  (The  recent  Mex¬ 
ican  elections  were  covered  as  a  local  sto¬ 
ry,  Carroll  points  out.)  He  concedes  the 
paper  ought  to  expand  its  reportage  of 
Latin  America  as  a  whole,  however. 

“Now,  we  have  to  figure  out  how  to 
make  ourselves  different  and  where  to 
put  our  resources,”  Baquet  says.  “I  want 
to  compete  with  The  New  York  Times 
abroad.  I  want  to  compete  with  The  New 
York  Times  nationally.  But  I  want  to 
figure  out  what  makes  us  different.  I  don’t 
want  to  mimic  The  New  York  TimesP 

Re-tooling  around  L.A. 

Media  buyers  readily  offer  suggestions 
for  making  the  L.A.  Times  a  better  paper. 
“The  L.A.  Times  is  better  than  it  was  years 
ago.  The  whole  format  is  presented  in  a 
way  that’s  more  inviting  to  readers,”  says 
Grey  MediaCom’s  Hayman.  But  she  adds 
she  would  like  to  see  more  “in-depth 
coverage”  and  “more  sophisticated 
reporting.” 

Meanwhile,  Suissa  Miller’s  Hahn 
believes  readers  want  a  more  compre¬ 
hensive  local  report.  “Why  do  you  read 
the  paper?  To  know  what’s  going  on  local¬ 
ly,”  she  says.  “We  don’t  get  that  here.” 

In  naming  the  L.A.  Times  the  nation’s 
fourth-best  newspaper  last  year,  the 
Columbia  Journalism  Review  weighed  in 
that  the  paper,  despite  its  strengths,  was 
“still  looking  for  the  local  news  solution  in 
a  giant,  sprawling  community.” 


In  fact,  Carroll  is  intent  on  retooling 
“Metro”  —  and  he’s  already  started  the 
chore,  bringing  in  a  new  “Metro”  editor, 
Miriam  Pawel,  former  assistant  managing 
editor  at  Newsday.  Carroll  concedes  that 
figuring  out  how  to  report  on  one  of  the 
nation’s  most  diverse  metropolitan  areas 
is  nothing  short  of  monumental. 

“In  Los  Angeles 
County,  there  are  88 
independent  munici¬ 
palities,”  he  points 
out.  “I’ll  bet  you 
there  are  some  of 
those  that  haven’t 
!  seen  a  reporter  in  five 
i  years.  What  do  you 
i  do  about  that?  How 
i  do  you  get  the  cops 
!  and  the  courts  and 
j  the  schools  covered? 

I  These  are  funda- 
i  mental  questions.” 

I  The  L.A.  Times  put 
1  “Our  Times”  out  of  its 
i  misery,  but  it  still 
i  produces  a  range  of 
i  community  papers. 

I  As  for  regional 
!  coverage,  the  L.A. 

\  Times  produces 
editions  in  Orange 
I  County,  Ventura  County,  and  the  San 
i  Fernando  Valley,  giving  other  big  dailies 
i  in  the  area  —  most  notably.  Freedom 
Newspapers’  Orange  County  Register  and 
MediaNews  Group  Inc.’s  Los  Angeles  Dai¬ 
ly  News  —  a  run  for  their  money  on  their 
own  turf.  “We  can’t  be  just  marginally  bet¬ 
ter  than  those  papers  —  we’ve  got  to  tower 
above  them,”  Carroll  says. 

I  Carroll  also  aims  to  beef  up  the  L.A. 

'  Times'  investigative-reporting  efforts, 

I  both  in  California  and  in  Washington. 

I  “We’ve  done  some  good  stuff  in  Washing- 
;  ton  over  the  years,  but  I’d  like  to  have  the 
paper  be  known  for  [its  investigative  re- 
i  porting]  in  Washington,”  the  editor  says. 

1  Adds  Baquet,  “I  want  us  to  be  the  best 
I  investigative  paper  in  the  country.” 

[  Carroll  is  searching  for  someone  who 
will  oversee  all  feature  sections,  including 
the  Los  Angeles  Times  Magazine, 

\  “Southern  California  Living,”  and  the 
i  paper’s  arts-and-entertainment  section, 
i  called  “Calendar.”  He  is  also  looking  for  an 
I  assistant  managing  editor  to  coordinate 
i  newspaper,  online,  and  broadcast  news 
!  coverage  —  again,  to  take  advantage  of 
[  Tribune’s  much-vaunted  multimedia  syn¬ 
ergies.  (So  far,  joint  coverage  has  been 


Former  CEO  Mark  H.  Willes  came  to  the 
Times  Mirror  Co.  with  no  previous  newspaper 
experience. 


scattershot.)  At  the  same  time,  a  new 
graphics  editor,  Joe  Hutchinson,  whom 
Carroll  snatched  from  The  Sun  in  Balti¬ 
more,  is  planning  a  wholesale  redesign 
of  the  L.A.  Times. 

On  a  more  personal  note,  Carroll 
admits  that  there  needs  to  be  better 
communication  among  staffers.  “There’s 
a  lot  of  turf  here, 
and  we  might 
cover  a  local  story 
in  three  different 
ways  without  a  lot 
of  communica¬ 
tion  within,”  he 
explains.  “If  this 
paper  could  learn 
to  mobilize  rou¬ 
tinely  all  its  re¬ 
sources  on  a  given 
story,  it  could  be 
markedly  better 
than  it  is.”  The 
paper  has,  in  fact, 
shined  when  it 
has  done  this  — 
its  team  coverage 
of  the  Los  Ange¬ 
les  riots  following 
the  Rodney  King 
verdict  earned 
the  L.A.  Times  a 

Pulitzer.  More  recently,  the  paper  was 
all  over  the  Democratic  National 
Convention,  which  was  held  in  the 
paper’s  back  yard  this  year. 

So  the  changes  keep  coming.  Not 
surprisingly,  none  of  the  new  honchos 
carrying  out  the  remaking  of  the  L.A. 
Times  gives  much  credence  to  the  out¬ 
sider  issue,  despite  lingering  uneasiness 
among  the  lower  ranks  that  the  decision¬ 
makers  have  lived  in  Los  Angeles  just  a 
few  months  and  are  still  learning  where 
the  lunchroom  is  —  not  to  mention  what 
makes  this  paper,  and  this  city,  tick. 

“None  of  us  new  guys  are  dumb  enough 
to  think  we  know  how  to  do  it  better,” 
Puerner  insists.  “Our  job  is  to  bring  out 
the  best  thinking  in  the  organization.” 

For  his  part,  Baquet  believes  the  L.A. 
Times  “needed  fresh  eyes.  It’s  helpful  to 
have  people  from  the  outside.  There 
hasn’t  been  a  lot  of  that  in  the  past.  And 
I  think  that  as  long  as  an  editor  doesn’t 
forget  his  or  her  roots  as  a  reporter, 
and  will  listen  to  other  people  ...  he’ll  do 
just  fine.”  [1 

Case  covers  the  newspaper  industry  from 
Mediaweek’s  JVcii)  York  headquarters. 
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"  Jilted  UTC  ends  I 

Honeywell  «l^; 


The  Rockford 
files:  Adver¬ 
tising  Director 
Stan  Howard  at 
Illinois  paper. 


Gannett  the  biggest  fish  in  bottom  (of  page)  feeding  frenzy  g 


BY  LUCIA  MOSES 

WITH  CONSTANT  PRESSURE  TO  GROW 
revenue,  more  ad  directors  are  looking 
at  their  newspapers’  front  pages  and  1 
seeing  dollar  signs. 

Since  USA  Today  began  running  one-inch 
strip  ads  across  the  bottom  of  Page  One  a  year  ago,  a  number  of 
newspapers  have  headed  in  that  direction,  often  testing  the  waters 

“I  think  you’ll  see  a  lot  of 
newspapers  take  it  on.” 

Section-front  ads,  possible 
precursors  to  front-page  ads, 
began  this  summer  at  Belo’s 
The  Dallas  Morning  News. 
“Right  now,  we’re  looking  at 
imaginative  ways  to  grow  our 
revenues  and  still  exist  within 
the  framework  of  our  values 
and  principles,”  said  President 
and  General  Manager  Robert 
W.  Mong  Jr.,  acknowledging 
journalists’  historical  opposi¬ 
tion  to  front-page  ads. 

Ad  directors  say  advertisers 
are  willing  to  pay  premiums 
for  the  position. 


they  can  to  differentiate  themselves 
in  the  marketplace,”  said  Stan  Howard, 
advertising  director  for  the  Rockford  (Ill.) 
Register  Star,  which  has  run  Page  One  ads 
since  February. 

With  its  national  reach,  USA  Today  said 
it  has  a  waiting  list  for  the  coveted  Page 
One  spot.  But  papers  in  smaller  markets 
may  have  a  more  difficult  time. 

At  the  Tucson  (Ariz.)  Citizen,  section- 
front  ads  aren’t  selling  as  fast  as  expected. 
Publisher  Michael  Chihak  said.  “I  think 
probably  there’s  a  lot  of  work  to  be  done 
on  the  marketing  and  sales  side ...  trying 
to  figure  out  what  it’s  worth,”  he  said. 

Page  One  ads  are  far  from  unusual  today. 
The  Northwestern  University  Media  Man¬ 
agement  Center’s  Steven  Duke  looked  at 
about  100  papers  a  year  ago  and  found  that 
about  12%  ran  front-page  ads.  Ads  might 
start  appearing  on  more  front  pages  as  pa¬ 
pers  look  for  ways  to  offset  rising  newsprint 
and  health-care  costs,  said  Michael  Smith, 
the  center’s  managing  director.  1 


I  IPressur 
^builds 
ift)r2nd 
debate 


PoftMis  sjfiety  Oft  ilows 
kttuil  fnedicjl  nust^ces 


Creative  dailies  capture  election-related  ads 


BY  JOE  NICHOLSON 

WITH  THE  Bush-Gore  mano-a- 
mano  being  conducted  largely 
in  battleground-state  TV 
spot  ads,  newspapers  must  be  creative 
to  find  ways  to  pick  up  election-related 
advertising  revenue. 

Advocacy  groups,  particularly  those 
concerned  about  state  or  local  referendums 
and  elections,  are  buying  ads.  For  example, 
the  Los  Angeles  Times  has  run  ads  concern¬ 


ing  education  and  tax  referen¬ 
dums.  The  Times  did  even 
better  last  August  during  the 
Democrats’  Los  Angeles 
convention,  with  daily  issue- 
ad-supported  special  sections. 

During  the  presidential  pri¬ 
maries,  a  few  candidates  bought 
newspaper  ads.  Steve  Forbes 
spent  $230,000  on  ads  to  pro¬ 
mote  appearances  in  Iowa  com¬ 


munities.  (,E^P,  Feb.  7,  p.  28). 

“We  probably  could  do  a  better 
job  communicating  [newspa¬ 
pers’]  effectiveness  in  reaching 
likely  voters  on  concrete,  specific 
issues,”  said  John  McKeon,  sen¬ 
ior  vice  president  of  advertising 
at  the  Times.  “It’s  a  question  of 
whether  the  candidate  wants  to 
make  a  stylistic  differentiation  or 
an  issues  differentiation.”  II 


John  McKeon 

“Los  Angeles 
Times” 
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‘JourTial  News’  egg-cites  patrons 

Nothing’s  finer  than  a  promo  in  the  diner 


Place  mat  lays  it  on  the  table: 
Easy-to-digest  marketing 

BY  DREW  HOLLAND 
AND  STEVE  YAHN 

It’s  a  classic  example  of  food  for 
thought. 

Marie  Smyth  had  just  joined  Gannett 
Co.  Inc.’s  Journal  News  in  New  York’s  well- 
to-do  Westchester  and  Rockland  counties, 
when  her  boss  gave  her  something  to  chew 
on:  Grabbing  a  bigger  piece  of  the  pie  in  an 
intensely  competitive  market. 

“He  wanted  us  to  come  up  with  a  very 
grassroots  promotion,”  recalls  Smyth, 
who  joined  The  Journal  News  vn\h  a 
consumer-package-goods  background 
(Mott’s  apple  sauce  and,  before  that, 
Kraft).  Her  boss.  Vice  President  of  Market 
Development  John  Green,  made  it  clear 
that  the  new  campaign  had  to  go  beyond 


A  Sunday 
kind  of  love 

Women  ad-mire  inserts 


BY  MARK  FITZGERALD 

CHICAGO 

WHAT  DOES  A  WOMAN  WANT? 

A  Belden  Associates  study 
conducted  for  Newspapers 
Services  of  America  has  one  answer  for  Sig¬ 
mund  Freud’s  famous  question:  She  wants 
a  Sunday  paper  loaded  with  ad  inserts. 

According  to  the  study  of  the  top  50  U.S. 
media  markets,  women  are  the  most  loyal 
Sunday  paper  readers,  vrith  56%  reading 
the  paper  every  week  and  another  22% 
reading  at  least  once  a  month.  The  respec¬ 
tive  percentages  for  men  are  51%  and  24%. 

Like  males,  females  name  local  and 
national  news  as  the  part  of  the  newspaper 
they  read  the  most.  Then  the  sexes  diverge: 
50%  of  women  regularly  read  ad  inserts, 
which  64%  of  men  ignore.  Run-of-paper 
ads  get  read  by  36%  of  women  and  just 
27%  of  men.  Not  even  a  fifth  of  women 
look  at  classified  ads,  however,  while  23% 
of  men  read  the  agate.  The  one  boys  club  in 
the  paper,  sports,  is  read  by  60%  of  men 
and  only  22%  of  women.  (1 


Readers  digest:  Well-placed  highlights  of  local  news  and  events 


the  standard  advertising  fare  on  TV,  radio, 
and  billboards. 

Smyth  and  her  group’s  inspiration 
started  brewing  with  the  question, 

“Where  does  it  make  best  sense  for  a 
newspaper  promotion  to  be  noticed?” 

“The  first  thing  that  came  to  everybody’s 
mind,”  said  Smyth,  director  of  consumer 
marketing,  “was  a  cup  of  coffee.”  Then  she 
egged  them  on,  and  they  really  started  to 
cook:  diners!  There  are  dozens  of  diners 
dotting  her  on-the-run  commuter  territory. 

Coffee,  bagel,  newspaper. 

It  was  right  there,  with  those  Art  Deco 
and  1950s-kitsch  eateries  on  the  radar 
screen,  that  somebody  came  up  with  the 
perfect  recipe:  The  way  to  really  get  in 
the  face  of  patrons  at  these  diners  was 
through  the  humble  place  mat  — 
lively,  four-color  place  mats  promot 
ing  everything  at  The  Journal  News 
from  spring  gardening  tips  to  a  fall 
color  guide,  and  from  the  news¬ 
paper’s  Web  site  to  its  wide  variety 
of  community  events. 

That  was  last  autumn.  Today 
the  press  run  for  the  place  mats 
is  500,000  or  so  a  month,  the 
number  of  participating  diners 
tops  20  and  is  rising  rapidly,  and 
the  paper  is  partnering  with  local 
radio  station  WHUD  on  a  contest 
to  win  a  trip  to  Walt  Disney  World 
in  Orlando,  Fla. 

“It’s  been  a  good  program  for 
us,”  said  Pete  Tsagarakis,  owner 
of  the  Croton  Colonial  Diner. 

“It’s  an  accommodation  for 
people  who  come  into  the 
diner  —  the  place  mats  provide 
them  with  interesting  informa¬ 


tion  they  can  use.”  The 
eateries  get  copies  of  The 
_  ^  ^  Journal  News  (188,867 
\  daily  circulation,  230,575 

M  Sunday)  at  a  bulk  rate. 

^  Beyond  that,  “we  have  a 

B  .  menu  of  incentives,  depend- 

^  1  ing  on  the  indmdual  situa- 

^  -  ■  tion,”  Smvth  said,  “from 

breakfast-special  programs 
to  cause-related  programs.” 
■g&A  In  return,  tbe  newspaper 

receives  preferred  position- 
“  I  ing  in  an  intensely  com- 

s  and  events  petitive  newspaper  market¬ 
place.  Smyth  said  “90%  of 
the  diners  now  have  our  paper  at  the  cash 
register.”  This  has  led,  she  said,  to  a 
doubling  of  single-copy  sales  at  these 
eateries.  Talk  about  over  easy. 

Meanwhile,  the  innovation  dessert 
cart  rolls  on,  with  such  new'  features  as  a 
children’s  menu  place  mat.  “You  have  to 
constantly  be  thinking  of  what’s 
compelling  for  the  client,”  Smyth  said. 
“Selling  this  program  to  diner  ow'ners  is 
no  different  from  selling  Maxwell  House 
coffee  to  an  A&P  store.” 

And  that’s  no  java  jive.  II 


Mane  Smyth: 


to  constantly 


be  thinking 


compelling 


for  the  client 
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They  reprint  editorial  cartoons  on  campaign  Web  sites  and 
in  political  literature  -  and  don’t  always  ask  permission 


Walt  Handelsman 


#  permission,  put  them  in  print  materials  such  as  himself  an 

riAta  JAta brochures  or  post  them  on  campaign  Web  sites.  ^d1m\4ng 
“I’ve  gotten  twice  the  requests  for  reprints  since  the  Web  start-  would  mat 
ed,”  reported  Dick  Locher  of  the  Ch  icago  Tribune  and  Tribune  Me-  ^ 

dia  Services  (TMS).  This  year,  for  instance,  George  W.  Bush’s  Newspapei 

site  used  two  of  Locher  s  . 

cartoons.  t  Wailt  it  tO  appCaF 

Usage  is  sometimes  low-  J  prOlllOti  111^  CCrtaill 

tech.  Signe  Wilkinson  of  r/ic  n|  ...  i 

Philadelphia  Daily  News  Candidates,  cvcn  it  1  happen 

Washington  Post  Writers  agree  with  theiii  ” 

Group  recalled  criticizing  a  JKM 

mayoral  candidate  in  a  car-  —  MIKE  LUCKOVICH 

toon  that  subsequently  got  Editorial  Cartoonist 

reprinted  on  thousands  of  flyers  placed  un-  Was  Wilkinson  upset?  “No,”  she  replied.  agree  vrith 

der  windshield  wipers.  “I  w  as  thrilled.  You  want  cartoons  to  affect  the  Atlanta 

“In  Philadelphia,  we  don’t  do  Web  sites,  people.  The  more  people  who  get  to  see  It’s  hard 

we  do  windshields,”  joked  Wilkinson,  who  them,  the  better. ...  When  you’re  doing  get  reprint 

doesn’t  know'  w  ho  printed  and  distributed  cartoons  during  a  hot  political  race,  they  of  the  creal 

the  flyers.  almost  become  part  of  the  campaign  mix.”  receiving  fi 

^  ^1  She  compared  it  to  the  way  new  spaper  “Most  p( 

editorial  endorsements  might  be  pictured  realize  tha1 
in  a  candidate’s  TV  ad.  allow  their 

Locher  also  doesn’t  mind  when  politician’s 
politicians  use  his  drawings.  “I  Of  cours 

think  it’s  exposure  for  the  car-  without  thi 

_  toonist  and  the  newspa-  concerned 

^  ,  J,  per,”  he  said,  adding  that  like  there  i; 

he  doesn’t  charge  for  the  Sometir 
reprint  rights.  whistle.  Tf 

Henrv'  Pa>'ne  of  The  Hartford  (( 

w  Detroit  News  and  United  Republicai 

^  Feature  Syndicate  has  was  using  1 

®  Ow  jf  mixed  feelings  about  permissior 

^  m  political  reprints.  “If  anti-Bush  i 

^  ^  it’s  just  published  in  a  anti-Gore. 


Signe 
Wilkinson 
says  the  more 
people  who 
see  cartoons, 
the  better. 
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In  bnef 

‘Peanuts’  still 
holding  on  to 
2,460  clients 

The  50th  anniversary  of 

“Peanuts”  is  gone,  but  clients  for 
the  comic  aren’t. 

This  past  spring,  the  number  of  news¬ 
papers  publishing  "Peanuts”  had  dipped 
from  2,600  when  Charles  Schulz  was  alive 
to  2,460  {E&P,  May  8,  p.  N40).  But  since 
then,  the  list  of  clients 
carrying  reruns  of  the  strip 
has  held  steady  at  2,460  —  ;  fviOST  C 

with  some  papers  dropping  "THlMGS 

“Peanuts”  but  others  • 

picking  it  up.  f 

“Readers  want  it,”  said 
United  Media  Vice 

President  for  Sales  and  y ^  >> 

Marketing  Lisa  Klem 

Wilson,  noting  that  the 

reruns  have  finished  high 

in  a  number  of  newspaper  one  of  the  “I 


SYNDICATES 


MSNBC.com.  The  thrice-weekly,  30-  to  60- 
second  cartoons  use  Macromedia  Flash 
technology.  They’re  produced  by  uclick,  the 
new-media  company  that  used  to  be  part  of 
Universal  Press  Syndicate  —  which  distrib¬ 
utes  Oliphant’s  work. 

Campbell  now  CEO  as  well 

AS  PRESIDENT  OF  ONLINE  FIRM 
Harry  Campbell,  president  of  uclick,  has 
been  named  CEO  of  the  online 
syndication  company.  He’ll  continue 
to  serv'e  as  president. 

John  Howard  recently  left  the  CEO  po¬ 
sition  to  become  chairman  of  uclick. 


sports  scores  and  news  over  its  network  of 
30  baseball  team  sites. 

Batiuk’s  storyline  about 

BREAST  CANCER  IN  NEW  BOOK 
Tom  Batiuk’s  much-praised  1999  “Funl^’ 
Winkerbean”  series  on  breast  cancer  has 
been  collected  in  a  new  Perigee  paperback 
called  “Lisa’s  Stoiy  .” 

The  book  also  includes  comments  from 
breast  cancer  survivors  and  others,  and  a 
list  of  resources  from  the  National  Alliance 
of  Breast  Cancer  Organizations  (NABCO). 

Batiuk  and  King  Features  Syndicate, 
which  distributes  “Funky”  to  more  than 


A  DIA&M06I6  OF  BREAST 
CANCER  15  ONE  OF  THE 
fVlOST  DEl/ASWlNG 
THINGS  A  CWOmAM  CAN 
HEAR... 


6UTI  fVlADE  rr THROUGH 

THE  operation  and  the 


CHETAO  AMD  5TJU 


It'S  BEEWFlUEAtARS, 
MIME  AnONTHS  ANDTlMO 
□(¥,>5 ...  BUT  WMOS 
gjumthie  ? 


One  of  the  “Funky  Winkerbean”  comic  strips  that  appears  in  the  just-released  “Lisa’s  Story”  book. 


comic  surveys. 

Earlier  this  year,  there  was  talk  that 
many  newspapers  would  use  the  reruns,  out 
of  respect  for  Schulz,  only  until  the  50th  an¬ 
niversary  (Oct.  2)  or  the  end  of  2000.  But 
Wilson  reported  that  a  lot  of  “Peanuts” 
clients  have  already  renewed  for  next  year. 

—  DaveAstor 

ANIMATED  WeB  CARTOONS  FOR 
WIDELY  SYNDICATED  CREATOR 

Animated  versions  of  Pat  Oliphant’s 
editorial  cartoons  are  now  appearing  on 

et  cetera . . . 

After  writing  seven  books  on 

real  estate,  “House  Calls”  columnist 
Edith  Lank  of  Tribune  Media  Services  has 
authored  something  completely  different: 
“Jane  Austen  Speaks  to  Women,”  for 
Andrews  McMeel  Publishing.  ...  AMP  has 
also  released  “Shoes:  Chocolate  for  the 
Feet,”  a  new  collection  of  “Cathy”  comic 
strips  by  Cathy  Guisewite  of  Universal 
Press  Syndicate.  ...  A  weekly  column  on 
home  cleaning  and  restoration  has  been 
added  to  Knight  Ridder/Tribune  News 
Service’s  “Home  and  Garden”  package. 
“Clean”  is  written  by  free-lancer  G.F. 


www.editorandpublisher.com 


Prior  to  joining  uclick,Campbell 
worked  as  an  executive  at  Procter  & 
Gamble  and  Sprint. 

Syndication  network  is 
LAUNCHED  BY  iSyNDICATE 
The  “Private  Syndication  Network”  (PSN) 
has  been  launched  by  iSvndicate,  which 
enables  those  using  it  to  aggregate, 
distribute,  and  share  digital  content. 

For  instance.  Major  League  Baseball  will 
use  PSN  to  share  and  distribute  breaking 


Chastain.  ...  Cyberwalker  Media  Syndicate 

(http://www.cyberwallcennedia.com)  is 
offering  a  story  and  three  sidebars  on  how 
digital  signatures  on  electronic  documents 
are  becoming  more  accepted.  ...  Richard 
Markgraf,  who  has  written  a  humor  col¬ 
umn  for  15  years,  is  now  offering  news¬ 
papers  what  he  calls  “three-minute  comic 
short  stories”  (http://www.comicdiversions 
.com). ...  The  Web  site  for  “Frank  & 
Ernest”  by  Bob  Thaves  of  Newspaper 
Enterprise  Association  allows  users  to  play 
campaign  manager  by  viewing  comics  and 
clicking  their  way  to  various  outcomes  for 
their  candidates.  The  election  game  is  at 
http://www.frankandernest.com/sound/ 
election/election-1  .html. 


400  newspapers,  will  each  donate  a  portion 
of  the  book’s  proceeds  to  NABCO. 

N.Y.  Times  Syndicate  offers 

WEALTH  OF  HEAI.TH  MATERL\L 
A  daily  service  called  Medical  News 
Today  (MNT)  has  been  introduced  by  the 
New  York  Times  SvTidicate. 

MNT  offers  five  or  six  stories  a  day  from 
HealthScout  (http: //vvvvw.healthscout 
.com),  a  consumer-oriented  online  news 
service  staffed  by  30  reporters  and  editors. 
Topics  covered  include  fitness,  nutrition, 
cancer  vaccines,  psv  chotherapy,  and 
medical  innov  ations. 

A  BRIDGE  0\TJI  THE  RTVTR  OF 
BUSINESS  AND  FINANCIAL  NEWS 
The  New'  York  Times  News  Service  is 
distributing  100  to  200  business  and 
financial  articles  a  day  from  BridgeNews, 
which  employs  600 journalists  in  10 
cities  around  the  world. 

Also,  client  editors  can  be  alerted  to 
local  company  new  s  and  business 
developments  through  BridgeNews 
sorting  technology. 

Mad  about  Mideast  piece 

A  syndicated  Cal  Thomas  column  on 
“radical  Islam”  stirs  controversv'.  See 
coverage  starting  on  p.  5. 
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DIE  CASE  FOR  FlEXO 

Offset  comparisons:  Community  size,  consumables,  costs 


BY  JIM  ROSENBERG 


Flexo-prini'ed  newspapers  no  longer  fear  that  ven- 
dors  will  leave  them  high  and  dry.  Because  the  large 
commercial  flexo  market,  notably  packaging,  continues 
to  grow,  said  Frank  Anthony,  it  supports  suppliers  who 
can  maintain  research  and  development  for  news  flexo. 
The  Chattanooga  Times/Chattanooga  Free  Press  \dce  president 
and  operations  director’s  comments  were  supported  minutes  later 
by  figures  presented  by  Hans  B.  Bolza-Schiinemann,  vice  chairman 

of  press  maker  Koenig  &  Bauer  AG  (KBA),  Bolza-Schiinemann,  by  2005  its  76%  share 


at  the  annual  conference  of  the  Newspaper 
and  Publication  Flexo  Users  Group  held 
this  month  in  London.  They  showed  flexo’s 
continuing  growth  in  the  global  packaging 
market  (10%  annually,  and  second  only  to 
digital  printing’s  growth)  at  the  expense  of 
offset  and  gravure  —  growth  that  is  most 
pronounced  in  North  America.  There,  said 


is  projected  to  be  exactly  twice  that  in 
Western  Europe,  the  next-largest  market. 

Anthony  and  others  are  under  no  illu¬ 
sions.  The  number  of  newspapers  running 
flexo  presses  will  remain  tiny  compared 
with  the  offset  litho  majority.  In  the  United 
States,  34  operations  run  flexo  at  36  pro¬ 
duction  sites  that  print  39  daily  papers. 


Nevertheless,  those  who  bought  flexo 
now  sell  the  process  in  hopes  that  more 
users  will  mean  lower  prices,  maybe  from 
more  vendors.  “It’s  important  to  achieve  the 
economies  of  scale”  enjoyed  by  offset  users, 
said  Associated  Newspapers  Managing 
Director  Murdoch  MacLennan.  To  make  a 
difference,  it  remains  to  be  seen  if  enough 
sites  will  choose  flexo,  but  Anthony  and 
others  said  there  is  room  to  grow,  especially 
among  the  many  aging  offset  operations. 
Impressed  with  flexo,  the  letterpress  Buffa¬ 
lo  (N.Y.)  News  cdone  would  be  a  big  boost. 

Plates  are  costly  but  durable,  and  flexo 
ink  (in  the  United  States)  costs  only  2%  to 
4%  more  than  standard  offset  litho  inks, 
Anthony  said.  (Low-  and  no-rub  offset 
formulas  may  cost  more  than  flexo  inks.) 

As  for  competition,  he  said  even  offset  users 
are  down  to  two  big  ink  suppliers.  And 
though  only  one  company,  MacDermid 
Graphic  Arts,  supplies  flexo  platemaking 
systems  (offset  plates  come  from  more  than 
half  a  dozen  suppliers),  Anthony  said:  “If 
[MacDermid  subsidiary]  NAPP  Systems 
decided  to  gouge  us,  you  bet  [another 
supplier]  would  jump  into  the  fray.” 
Already  another  vendor  is  rumored  to 
be  eyeing  the  news  flexo  market. 

In  the  meantime,  NAPP,  the  ink  suppli¬ 
ers,  and  makers  of  anilox  rolls,  doctor 
blades,  cushions,  and  plate  lockups  contin¬ 
ue  to  improve  their  products’  performance. 

The  biggest  outlay  is  for  presses,  and 
whereas  double-wide  offset  machines  are 
sold  by  nine  manufacturers,  the  number 


‘Daily  Mail’  and  ‘Metro’  in  offset  and  flexo 

At  the  WORLD'S  LARGEST  NEWS  printed  at  HOP,  which  prints  a  far  larger  volume  until  they  grow  heavy  enough  to  fall  onto  the 

flexo  site,  Associated  Newspapers’  than  any  of  the  other  sites.  HQP’s  rate  of  1  web  and  get  folded  into  a  copy  —  a  messy 

Harmsworth  Quays  Printing,  which  complaint  per  5  million  copies,  however,  com-  surprise  for  the  unlucky  reader.  “More  than  any- 


AT  the  WORLD’S  LARGEST  NEWS 
flexo  site,  Associated  Newspapers’ 
Harmsworth  Quays  Printing,  which 
produces  the  Daily  Mail  and 
other  dailies,  Phil  Dimes, 
chief  of  the  quality-assur¬ 
ance  labs,  sought  out  his 
papers’  readers,  ad  agen¬ 
cies,  and  accountants  for 
a  comparison  of  flexo  and 
offset.  HQP  is  the  largest 
of  the  Ma/TslA  print  sites 
in  Britain;  all  the  others 
run  offset  presses. 

Besides  writing,  angry  readers  can  call  a  hot¬ 
line  at  Dimes’  lab,  which  forwards  each  bad 
copy  to  the  plant  that  printed  it.  In  all  of  1999, 
said  Dimes,  203  reader  complaints  were  re¬ 
ceived  for  the  1  billion  copies  of  all  papers 


printed  at  HQP,  which  prints  a  far  larger  volume  until  they  grow  heavy  enough  to  fall  onto  the 

than  any  of  the  other  sites.  HQP’s  rate  of  1  web  and  get  folded  into  a  copy  —  a  messy 

complaint  per  5  million  copies,  however,  com-  j  surprise  for  the  unlucky  reader.  “More  than  any- 
pared  favorably  to  the  best  of  the  offset  sites,  at  !  thing  else,  a  reader  who  cannot  read  the  text  is 

“More  than  a.mhing  else,  a 

reader  who  cannot  read  the  about  the  pictures.” 

text  is  one  who  will  find  cause  accountants  ^“"<1  led  to 

^  ,  newspnnt  waste  savings  of  3%, 

to  complain.  They  don’t  give  a  (more  if  some  sites’  saleable  copies 

damn  about  the  pictures.” 

‘  United  Kingdom,  they  reported  the 

—  PHIL  DIMES  price  of  offset  black  ink  to  be  about 
1  per  2.8  million  (the  worst  was  1  per  |  half  that  for  flexo  black,  and  offset  color  ink  was 

448,000).  I  almost  a  third  the  price  of  flexo  color.  Offset 

Also,  flexo-printed  copies  had  fewer  causes  ;  plates  and  related  consumables  were  about 
for  complaint,  according  to  Dimes.  It  never  suf-  35%  cheaper  than  flexo  plateroom  materials, 
fers,  for  example,  from  “ink  bombs”  that  result  Furthermore,  they  reported  flexo’s  technolo- 
from  blobs  of  ink  that  accumulate  on  the  press  I  gy  and  materials  overhead  was  73%  lower  than 


1  per  2.8  million  (the  worst  was  1  per 
448,000). 

Also,  flexo-printed  copies  had  fewer  causes 
for  complaint,  according  to  Dimes.  It  never  suf¬ 
fers,  for  example,  from  “ink  bombs”  that  result 
from  blobs  of  ink  that  accumulate  on  the  press 
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selling  flexo  shrank  to  three  from  six  when 
KBA  absorbed  PEC’s  and  Motter’s  flexo 
businesses  2ind  Goss  abandoned  flexo.  In 


With  flexo’s  fast  start-up, 
“you Ve  just  chopped  15 
minutes  oft* deadline”  and 
saved  newsprint.  “What’s 
that  worth?”  —  frank  anthony 


North  America,  the  biggest  news  flexo  mar¬ 
ket,  Cerutti  has  no  newspaper  customers. 

1‘reasurer  of  the  Newspaper  and  Publica¬ 
tion  Flexo  Users  Group,  Anthony  acknowl¬ 
edged  the  higher  cost  of  running  flexo  — 
something  his  paper’s  new  owner  was  care¬ 
ful  to  calculate  —  and  pointed  out  that  al¬ 
though  early  offset  shops  could  not  melt 
and  reuse  plates,  its  users  believed  their 
customers  were  worth  the  change  from  let¬ 
terpress.  The  same  holds  true  for  flexo,  with 
inherently  rub-resistant  inks  offering  supe¬ 
rior  color,  he  said.  “Are  our  customers  no 
longer  worth  it?”  he  asked.  “It’s  an  emotion¬ 
al  decision,  not  a  financial  decision,”  said 
Anthony,  contending  that  flexo  can  now 
surpass  offset  in  almost  every  attribute. 

For  users,  flexo’s  keyless  inking  has 
worked  for  years.  With  it,  Anthony  contin¬ 
ued,  “the  pressmen  have  no  influence  on 
inking  —  it’s  there  or  not.  The  photogra¬ 
phers  stop  chasing  the  press”  with  prepress 
adjustments.  And  with  its  characteristic 
fast  start-up,  “you’ve  just  chopped  15  min¬ 


utes  off  deadline”  and  saved  newsprint. 
“What’s  that  worth?” 

Bringing  the  perspective  of  a  production 
manager  with 
experience  at 
letterpress  and 
offset  papers 
nationwide, 
Anthony  con¬ 
ceded  that  the 
problems  that 
plagued  flexo 
10  years  ago 

turned  off  many  prospective  buyers,  seem¬ 
ing  to  jeopardize  the  jobs  of  executives  who 
might  have  rec¬ 


ommended  it. 

But  the  move 
from  letterpress 
to  offset  also  was 
fraught  with 
peril,  he  said,  as 
pressroom 
concerns  shifted 
from  the  purely 
mechanical  to  the  control  of  fluids. 
Changing  to  flexo  (a  kind  of  letterpress) 
is  less  abrupt,  Anthony  said. 

Still,  even  its  boosters  await  improve¬ 


ments.  To  compete  with  offset  said  Cerutti 
research-and-development  chief  Daniele 
Temporin,  flexo  needs  80-plate-per-hour, 
computer-to-plate  throughput  with  auto¬ 
mated  loading  and  transport  (the  NAPP  di¬ 
rect  platesetter  delivers  25  pph,  and  NAPP 
is  initially  shooting  for  60).  He  added  that 
the  process  can  benefit  from  higher  resolu¬ 
tion  (now  ordinarily  85  lines  per  inch)  and  a 
wider  tonal  range,  as  well  as  cushions  with 
higher  dynamic  properties  at  higher  print¬ 
ing  speeds  and  somewhat  faster-drying  inks. 

Further,  while  inks  improve,  and  news¬ 
papers  are  obtaining  satisfactory  hue  and 
grayness  values  and  densities  that  approach 
;  commercial  flexo  levels,  users  have  no  reli- 

“Yoii  take  color  ink  worth 
about  S2.50  a  pound  and  put 
it  into  black  ink  worth  about 
40  cents  a  pound.  It  doesn't 
seem  to  make  much  sense.” 

—  ART  HAMLIN 

j  able  consumption  calculation.  Concord 
(N.H.)  Monfror  General  Manager  Chuck 
Vincent  can  make  close  <ifter-the-fact  esti¬ 
mates  based  on  ink-tank  levels  and  cover- 
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offset,  which  Dimes  attributed  to  the  more- 
controllable  process  on  simpler  machines. 

A  one-week  comparison  of  HOP  and  off¬ 
set  plants  in  printing  ANL’s  magazine-style 
sections  showed  the  flexo  plant  used  2.1% 
less  newsprint  and  had  37.3%  lower  pro¬ 
duction  costs.  Total  costs  were  22.4%  lower 
for  HOP  than  for  offset  production. 

As  for  the  ad  agencies.  Dimes  said  their 
biggest  complaint  was  consistency.  He  said 
they  showed  no  great  preference  for  offset  or 
flexo.  However,  the  agencies  do  prefer  flexo 
press  proofs  to  photomechanical  proofs. 

Dimes  said  ad  agencies  were  surprised  to 
learn  that  the  free  subway  daily  Metro  is 
flexo-printed  at  HQP  and  offset-printed  at 
two  other  London-area  plants.  Dimes  said 
Metro  proved  the  success  of  using  color- 
management  software  in  achieving  consis¬ 
tency,  plant-to-plant  and  process-to-process. 

—  Jim  Rosenberg 


a  unique,  degree-granting  program 
for  the  mid-career  journalist 

For  nearly  twenty-five  years,  Yale  Law  School  has  offered  a  select  group  of 
journalists  the  opportunity  to  step  back  from  the  press  of  deadlines  and 
learn  about  the  law  in  depth,  with  a  view  to  theory  and  policy  as  well  as 
day-to-day  procedure.  Knight  Journalism  Fellows  study  alongside  law 
students  in  the  invigorating  atmosphere  of  Yale  Law  School,  with  its  superb 
faculty,  small  classes,  and  challenging  and  supportive  environment. 

Fellows  who  complete  this  course  of  study  earn  a  Master  of  Studies  in  Law 
(msl)  degree. 

The  fellowship  includes  a  $27,000  stipend  for  living  expenses  provided 
through  the  generous  support  of  the  John  S.  and  James  L.  Knight 
Foundation.  Yale  Law  School  provides  a  grant  that  covers  tuition  and  fees  to 
fellows  who  return  to  journalism  following  completion  of  the  program. 
Together,  these  make  up  a  generous  package  of  financial  support  for  the 
nine-month  program  that  amounts  to  over  $50,000. 

Applications  for  the  2001-2002  academic  year  are  due  January  5,  2001.  For 
further  information,  write  to  MSL/Journalism  Program,  Yale  Law  School, 

Box  208215,  New  Haven,  Connecticut  06520-8215,  or  call  203  432-1696.  Our 
email  address  is  gradpro.law@yale.edu;  our  website  is  www.yale.edu/law. 
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age  information  from  the  RIP.  But  at  that 
paper,  which  prints  5,000  to  1  million 
copies  of  82  other  publications  (it  can  print 
a  tabloid  of  64  full-color  pages),  said  Vin¬ 
cent,  “We  still  haven’t  been  able  to  identify 
a  process  to  determine  what  ink  mileage 
will  be  when  a  job  comes  in.” 

Flexo  also  presents  oppor- 
tunities  for  ink  waste  before 
and  after  printing.  At  the  mix- 
ing  stage,  where  concentrate 
is  diluted  with  water,  measur- 
ing  viscosity  rather  than  water  4m 

can  cost  hundreds  of  pounds  Wk 

of  ink  per  tote  tank,  said  Don  L#**  '  ^ 
Szwejbka,  product  manager  L^...  J: 
with  ink  maker  CPS.  Viscosity 
should  be  checked,  he  said,  “once  you’ve 
added  the  proper  amount  of  water,”  as 
measured  hy  a  water  meter.  At  the  recla¬ 
mation  stage,  “you  take  color  ink  worth 
about  $2.50  a  pound  and  put  it  into  black 
ink  worth  about  40  cents  a  pound,”  said 
MGI  International  President  Arthur  H. 
Hamlin.  “It  doesn’t  seem  to  make  much 
sense.”  His  ink-management  and  waste- 
water-treatment-systems  company’s  tests 
of  improved  color-ink  recycling  so  far  show 
the  payback  is  best  where  color  runs  on 
about  half  of  the  printed  pages. 

Those  same  aqueous  inks,  however, 
along  with  lighter  grip  on  the  sheet,  conjoin 
to  turn  the  emerging  standard  of  a  50-inch 


web  to  flexo’s  advantage.  In  flexo,  trolleys 
that  guide  the  web  at  its  margins  ordinarily 
do  not  track  ink  in  their  path  or  deeply  em¬ 
boss,  even  puncture,  the  sheet  —  unlike  off¬ 
set’s  nondrying  litho  inks  and  often 
too-firm  grip  on  the  sheet.  “The  offset  peo¬ 
ple  have  just  handed  us  a  big  gift,”  said 


With  a  page-image  width 
of  just  under  12  inches, 
“The  offset  people  have 
just  handed  us  a  big  gift.” 


Danny  Collins,  operations  director  at  The 
News  &  Observer,  Raleigh,  N.C.,  and  the 
user  group’s  outgoing  president.  With  his 
paper’s  54-inch  webs,  he  said,  “We  have 
quarter-inch  margins  right  now,  and  we 
have  absolutely  no  tracking.” 

As  Anthony  pointed  out,  the  size  of  page 
margins  is  of  no  consequence  to  flexo  press¬ 
rooms,  where  trolleys  can  pass  directly  over 
the  print  itself.  Using  Collins’  N&O  budget 
projections,  that  seemingly  small  point  will 
translate  to  million-dollar  annual  news¬ 
print  savings  when  the  paper  switches  to 
50-inch  webs;  more  striking  is  the  addi¬ 
tional  million  that  can  be  saved  by  moving 
to  a  48-inch  web  —  striking  because  each 


leys  I  12-inch  page  would  have  the  same  IIV2- 
narily  j  inch  image  width  anticipated  for  a  50-inch 
y  em-  web  and  the  same  Jfy-inch  margins  now 
ke  off-  used  on  N^O  pages  cut  from  54  inches,  “if 

these  numbers  are  correct,”  Collins  con- 
peo-  eluded,  “this  is  our  answer  on  how  to  stay 

d  competitive  with  offset.”  Two,  and  possibly 

three  other  flexo-piinted  pa- 
;e  width  pers  are  moving  in  the  same 

1  direction. 

ICnCS,  (Savings  won’t  necessarily 

3,  stop  there.  Once  a  publisher 

can  get  to  12-inch  pages 

'iggift.”  without  further  sacrificing 

page  image  width,  web  width 
—  DANNY  COLLINS  can  even  more  economically 
go  up  to  72  or  96  inches  on 
The  the  sort  of  extra-vtide  press  announced  by 
the  Heidelberg  just  after  the  flexo  conference, 

i  his  So  in  addition  to  saving  on  using  less  paper, 
ve  saving  on  shorter  press  lines  and  fewer  rolls 
we  means  that  economies  can  be  extracted 
from  operations,  beginning  with  paper 
page  handling  (££sfP,  Oct.  16,  p.  31). 
press-  In  the  end,  like  anything  else,  he  said,  “if 
y  over  the  publisher  buys  into  it,  itll  work.”  But  for 

udget  the  many  who  can’t  count  on  such  support. 

It  will  Anthony  likened  their  choice  of  offset  over 

vs-  flexo  to  a  systems  manager  choosing  IBM 
s  to  PCs  over  Macintoshes  several  years  ago, 
di-  when  the  Mac  was  seen  as  a  computer  for 
)ving  artists  and  students.  “Nobody  ever  got  fired 
;ach  !  for  buying  an  IBM  computer,”  he  said.  11 


THE  SUPPLY  SIDE 


EQUIPMENT 

PREPRESS 

Baseview  Products  Inc. 

Ann  Arbor,  Mich. 

Promoted  Jeff  Gapp  to  national  sales 
director  for  JazShack,  the  company’s 
new  Web-hosting  service  developed  for 
newspapers  and  mag2izines.  In  his  seven 
years  at  the  Harris  Publishing  Corp. 
company,  Gapp  has  served  as  a  trainer, 
assistant  product  manager,  and, 
most  recently,  product  manager  for 
ProductionManagerPro  asset-manage¬ 
ment  and  ad-tracking  software.  Gapp 
is  succeeded  by  ProductionManagerPro 
trainer  Laura  Summers. 

OUTPUT 

ECRM  Imaging  Systems 

Tewksbury,  Mass., 

Hired  Gabe  Calvo  as  Latin  America 
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area  sales  manager  in  an  effort  to  expand 
sales  and  support  in  that  market  under 
Latin  America  regional  sales  manager 
Wendell  Odorizzi.  Calvo  will  oversee 
planned  growth  of  ECRM’s  dealer  and 
distributor  network 

Trained  in  business  in  Argentina  and 
programming  in  the  United  States,  Calvo 
has  15  years’  experience  in  graphic  arts 
marketing,  having  held  sales  manage¬ 
ment  positions  in  Latin  America  and  the 
southeastern  United  States. 

PRESSROOM 

Goss  Graphic  Systems 

Westmont,  III. 

Appointed  Harry  Kokolus  as  aftermar¬ 
ket  sales  and  product  development  direc¬ 
tor.  In  17  years  with  Goss,  Kokolus  most 
recently  directed  its  Americas  paits  opera¬ 
tion,  heading  development  and  implemen¬ 
tation  of  the  product  enhancements 
business,  which  involved  web-width  reduc¬ 


tions,  digital-inker  retrofits,  and  folder  up¬ 
grades.  Kokolus  earlier  held  positions  in 
sales  in  the  United  States  and  .iXsia  and  in 
international  project  management. 

The  press  maker  also  named  Richard 
Wauer  as  its  Americas  parts  sales  and  dis¬ 
tribution  director.  Wauer  brings  to  the 
job  more  than  25  years’  experience  in  the 
parts  service  business,  primarily  in  indus¬ 
tries  serving  construction  and  agriculture. 
He  most  recently  served  as  national  parts 
director  for  Nissan  Forklift  Corp. 

POST-PRESS 

Prim  Hall  Enterprises  Inc. 

Plattsburgh,  N.Y. 

Hired  Fred  Bergman  as  customer-serv¬ 
ice  manager,  succeeding  Peter  Johnson, 
who  was  named  engineering  manager. 
Formerly  of  the  Quebecor  World  plant, 
also  in  Plattsburgh,  Bergman  will  oversee 
customer  field  service,  installations,  and 
the  parts  department. 
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_ ELECTION  2000 _ 
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ENTERTAINMENT 
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L.A.  Features  (847)  446-4804 


ABSOLUTELY  the  finest  in  crosswords 
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RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
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community  newspapers" 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


FLORIDA’S  ATLANTIC  COAST 

Excellent  opportunities:  Monthly  maga¬ 
zine  growing  island  community;  and 
major  shopper  plus  recreational  weekly, 
health  problems.  Mayo  Communications 
(813)  971-2061. 
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PUBLICATIONS  FOR  SALE 


FREE  LISTING  in  nation's  marketplace 
for  buying  and  selling  publications. 

www.publicationsforsale.com 


Publications  For  Sale 
Upstate  New  York  weekly  with  four 
supplemental  monthly  for  sale.  $300k 
yearly  income.  Owner  leaving. 

Call  (518)  747-9056,  ask  for  Jerry. 
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Herb  Carlbom  -  CK  Optical 
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BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 
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(913)  782-2584 
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PRESS  AND  MAILROOM  SERVICES 
PRESS 

•  Cost  effective  50“  web -width  reduc¬ 
tions  for  smaller  plants. 

•  Single/double  width  folder  repairs/ 
rebuilding 

•  Cylinder  installation 

MAILROOM 

•  Installation/Relocation  of  insert 
machines 

•  On-site  inserter  and  hopper  repair/ 
rebuilding 

Complete,  thorough  equipment  audits 

24  hour  service  /  reasonable  rates 
28  years  experience. 
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Kansas  City,  MO  64137 
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or  E-mail:  kwlworld@msn.com 
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ders,  Community  folder.  $70,000. 
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ADVERTISING  SERVICES 


FIVE  UNIT  VI 5A  Press  Complete 
JF  4  Folder  with  Cross  Perf  Running 
Circ,  Continuous  Ink/Dampening 
All  Cylinders  in  Good  Condition 
$75,000.00 
(815)758-5484 
E-mail:  printec@castleprint.com 
Available  Immediately 


inland  Newspaper  Machinery  Corporation 

foi  a  coiwlele  lltl  ol  vettes:  (81101 255-6746  n  1913)492-9050 
www.lnlaniliieiiiis.coiii 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


•  Goss  3:2  Folders  23  9/10",  22  3/4", 

22“,21  1/2",  21" 

•  New  or  Rebuild  Goss  R.T.P.  42"  -F 
45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1 650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
WWW. msicylinders.com 

WANTED  TO  BUY 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 

CIRCULATION  SERVICES 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

As  required  by  the  FTC  all  pre-sales  are  digitally  recorded,  reviewed  and 
archived  to  CD  each  week. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  ext.  109 

Inbound  ^  Outbound  ^  Data  Software  ^  Sales  ^  Surveys 
_ Verification  ^  Retention  ^  Quality _ 

C2  EDITOR  &  PUBLISHER  CLASSIFIEDS  OCTOBER  30.  2000 


Pos,T-iT  t^oTe  Advertising  by 

NoteAd&com 

Not«Ads.com,  Inc.  is  yotir  source  for  the 
printing  and  placement  of  PosMr  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  rriedia  advertising. 

•  Authonzed  distributor  of  3M. 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  New.s  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


AVAILABLE  IMMEDIATELY! 

275  Prime  E.S.T.  Zone  Sales  Hours. 
Short  or  Long  Term. 
Commission  Based,  Projects  Preferred. 

Northwest  Circulation  Sales,  Inc. 
(877)  540-8754 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)  738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 
Contact:  Al  Schreibman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (300)  657-2 110 


ACADEMIC 


MEDIA  SPECIALIST 

University  of  Alabama  at  Birmingham. 
The  UAB  Office  of  Media  Relations  seeks 
a  media  specialist  to  promote  the 
experts,  research  and  educational 
activities  of  UAB’s  schools  of  Business, 
Engineering  and  Natural  Sciences  and 
Mathematics.  Duties  include  writing 
news  releases,  tip  sheets  and  related 
materials;  cultivating  internal  contacts 
on  assigned  beats  and  serving  as  UAB 
spokesperson  when  appropriate. 
Qualifications:  Bachelor’s  degree  in 

Journalism,  Communications  or  English. 
Minimum  of  3-5  years  experience  in 
academic  media  relations  and/or  daily 
newspaper  reporting.  Must  possess 
excellent  news  writing,  editing  and  story 
development  skills.  Must  be  able  to  han¬ 
dle  multiple  tasks  and  deadlines. 
Demonstrated  ability  to  work  with  local, 
state  and  national  news  media. 

UAB  is  a  young,  aggressive  university 
with  12  schools,  $300  million  in 
sponsored  research  (among  top  16  in 
funding  from  NIH). 

Send  cover  letter,  resume  and  six  writing 
samples  to: 

UAB  Employment  Office 
1 10  Administration  Building 
701  20th  Street  South 
Birmingham,  AL  35294-0113. 

AA/EOE 

www.editorandpublisher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax:(646)654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


ACADEMIC 


NEWSPAPER/BROADCAST  JOURNALIST 
WANTED 

Florida  A&M  University’s  School  of  Jour¬ 
nalism,  Media  and  Graphic  Arts,  located 
in  Florida’s  hilly  and  woodsy  state  capi¬ 
tal,  Tallahassee,  seeks  a  top  quality  fac¬ 
ulty  member  beginning  in  August  2001. 
Position  #17664  -  Newspaper  or  Broad¬ 
cast  Journalism  educator.  Rank  and 
salary  negotiable  depending  on  qualifica¬ 
tions.  Ideal  tenure-track  candidates  will 
have  the  Ph.D.  in  journalism  or  mass 
communications  or  related  field,  suc¬ 
cessful  experience  in  computer-assisted 
reporting  and/or  web  publication  design, 
publication  record,  zest  for  teaching  and 
research. 

Professional  practice  track  candidates  con¬ 
sidered  with  Master’s  degree  in 
appropriate  field,  substantial  outstanding 
professional  broadcast  or  newspaper 
journalism  experience  including  com¬ 
puter-assisted  reporting  and/or  web  pub¬ 
lication  design,  zest  for  teaching  and  for 
continuing  professional  pursuits  from  an 
academic  setting. 

Florida  A&M  University  (FAMU),  founded 
in  1887,  was  the  1998  Time/Princeton 
Review  College  of  the  Year.  It  enrolls 
13,000  students  from  the  baccalaureate 
to  Ph.D.  level.  The  School  of  Journalism, 
Media  and  Graphic  Arts  has  450  majors 
in  two  divisions.  FAMU  is  an  Equal 
Opportunity  Employer. 

Positions  will  remain  open  until  filled. 
Apply  ASAP  to: 

Robert  M.  Ruggles,  Dean 
School  of  Journalism 
Media  and  Graphic  Arts 
Florida  A&M  University 
108  Tucker  Hall 
Tallahassee,  FL  32307-4800 


ADVERTISING 


INSIDE  SALES  MANAGER 
The  Princeton  Packet,  a  group  of  award 
winning  community  newspapers  has  an 
exciting  opportunity  for  an  Inside  Sales 
Manager. 

The  successful  candidate  will  possess 
the  ability  to  direct,  motivate  and  lead  a 
department  of  inside  sales  represen¬ 
tatives  who  sell  display,  in-column, 
internet  ads  and  special  sections.  Will  be 
responsible  for  over  $4,000,000  in 
revenue  and  for  developing  and  maintain¬ 
ing  customer  service  standards. 

College  degree  preferred.  The  ideal  can¬ 
didate  will  have  media  sales  experience 
and  thrive  in  a  fast-paced,  congenial,  & 
team-oriented  environment.  Must 
possess  strong  communication,  organi¬ 
zational,  follow-up  and  supervisory 
skills.  Experience  and/or  knowledge  of 
internet  preferred.  Proficiency  with 
Word/Excel  required. 

Please  send  resume,  including  salary 
requirements  and  history  to; 

The  Princeton  Packet,  Inc. 

PO  Box  350,  Princeton,  NJ  08542 
ATTN:  Human  Resources 
Fax:  (609)  921-8648 
E-mail;  HR@pacpub.com 
Visit  our  web  site  at  www.pacpub.com 
EOE/M/F/D/V 

www.editorandpublisher.com 


ACADEMIC 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
(AUC)  has  one  or  more  openings  in  the 
Department  of  Journalism  and  Mass 
Communication.  Successful  candidates 
will  teach  undergraduate  and  graduate 
courses  in  two  or  more  of  the  following 
areas:  new  media  technologies;  print  and 
broadcast  writing  and  reporting;  editing 
and  production;  graphic  design;  digital 
photography;  mass  media  and  interna¬ 
tional  communication;  advertising  and 
public  relations  as  integrated  marketing 
communications.  Ph.D.  is  preferred  and 
M.A.  is  accepted.  The  successful  candi¬ 
date  will  have  a  strong  professional  back¬ 
ground  and/or  substantial  experience  in 
university  teaching.  Workload  is  9  credit 
hours  per  semester,  with  commitments 
to  department  service  and  scholarship  or 
creative  endeavor.  English  is  the  lan¬ 
guage  of  instruction.  In  view  of  the  AUC’s 
protocol  agreement  with  the  Egyptian 
Government  which  requires  specific  pro¬ 
portions  of  Egyptian,  U.S.,  and  third- 
country  citizen  faculty,  at  this  time  pre¬ 
ference  will  be  given  to  qualified  appli¬ 
cants  who  are  U.S.  citizens.  Two-year 
appointment  would  begin  in  September 
2001.  Rank  open,  placement  and  salary 
based  on  qualifications  and  experience. 
For  re-located  hires,  housing,  annual 
home  leave  and  schooling  for  two  chil¬ 
dren  are  included.  Send  letter  of  applica¬ 
tion  specifying  Job  #  JMC-1/2  with  C.V. 
and  names  and  addresses  of  three 
references  to: 

Dr.  Earl  (Tim)  Sullivan,  Provost 
The  American  University  in  Cairo 
420  Fifth  Avenue,  FI.  SEP 
New  York,  N.Y.  10018-2729 
ore-mail  mrussell@aucnyo.edu 
before  November  23,  2000.  AUC  is  an 
Equal  Opportunity  Employer 


ADMINISTRATIVE 


GENERAL  MANAGER/SALES  MANAGER 
New  Jersey  Jewish  News,  a  nationally- 
renowned,  growing  weekly  newspaper 
group,  seeks  seasoned  professional  to 
lead  business  operations.  Candidate 
must  have  sales  management  experience 
and  proven  success.  Northern  NJ  (Whip- 
pany)  corporate  campus  headquarters. 
Excellent  salary  and  benefits.  Submit 
resume  and  salary  requirements  to: 

Robert  Steinbaum 

PO.  Box  20081,  Newark,  NJ  07101-6081 
Or  Fax  tO:  (973)  642-0920 


PUBLISHER  WANTED 
Popular  Richmond,  VA  suburban  weekly 
newspaper  and  monthly  magazine  seek 
experienced,  energetic,  creative  pub¬ 
lisher  for  full  charge  position.  Must  be 
well  versed  in  all  aspects  of  newspaper 
production,  including  4-color  printing, 
Mac  QuarkXPress,  Quickbooks,  postal/ 
free  circulation  distribution,  news  gather¬ 
ing,  sales. 

Quality,  hardworking,  small  staff  per¬ 
forms  well  but  needs  hands  on  direction. 
Publisher/Owner  is  retiring  but  will  be 
available  for  training  and  consultation. 
Salary  40’s.  Good  benefits.  Some  reloca¬ 
tion  assistance  available.  Send  resume 
to  VPA,  Box  150,  11006  Lakeridge 
Parkway,  Ashland,  VA  23005. 


ACADEMIC 


THE  UNIVERSITY  OF  FLORIDA’S  Col¬ 
lege  of  Journalism  and  Communications 
seeks  a  creative,  collaborative,  and  vis¬ 
ually  and  tecnnically  sophisticated 
communications  specialist  to  design, 
produce  and  maintain  high-quality  Web 
sites  for  the  col  lege. 

The  successful  candidate  will  have  pri¬ 
mary  responsibility  for  managing  the  col¬ 
lege’s  Web  presence.  Tasks  include: 
design  and  produce  state-of-the-art  Web 
pages;  ensure  that  information  is  current 
and  accurate;  provide  leadership  in  inte¬ 
grating  new  Web  developments  and 
techniques,  and  work  effectively  and  col- 
laboratively  with  administrators,  staff 
and  other  university  Web  officials. 

A  Bachelor’s  degree  and  at  least  two 
years  relevant  experience  are  required; 
master’s  degree  and  appropriate  experi¬ 
ence  preferred.  Excellent  command  of 
written  English,  including  the  ability  to 
express  ideas  clearly  orally  or  in  writing, 
is  required.  Also  required  are 
demonstrated  experience  in  Web  design 
and  administration,  including  graphics 
skills,  hand-coding  HTML,  CGI  scripting 
and  Windows  NT  Web  server  adminis¬ 
tration.  Working  knowledge  of  Java, 
JavaScript,  ActiveX  and  Cold  Fusion  or 
similar  software  is  strongly  preferred. 
Strong  conceptual  and  human-relations 
skills  also  are  required. 

A  complete  job  description  is  online  at 
http  ://www.  jou .  uf  I  .ed  u/i  nf  o/jobs.  ht  m . 
Applicants  should  send  a  letter,  three  to 
five  URLs  and  a  current  resume  to: 
Professor  David  Carlson,  Chair  Search 
Committee  for  Web  Administrator 
College  of  Journalism  and  Communications, 
University  of  Florida 
PO.  Box  118400 
Gainesville,  FL  32611-8400. 
Applications  must  be  received  by 
Nov.  16, 2000.  Salary  is  competitive, 
based  on  qualifications  and  experience. 

The  University  of  Florida  is  an  equal 
Opportunity/Affirmative  Action/ADA  employer. 


ADMINISTRATIVE 


COMMUNITY  LEADER  wanted  for  twice- 
weekly  newspaper  in  CA.  Aggressive 
person  with  advertising  background  is 
ideal  candidate.  Blue  Cross/Blue  Shield 
health,  dental,  dental  insurance,  401  (k), 
excellent  bonus  plan.  Contact: 

Bill  Buchanan 
Buchanan  Communications 
Phone;  (205)  752-7500 
Or  at:  billybuc@dbtech.net 


GENERAL  MANAGER 
General  Manager  for  weekly  newspaper 
in  Mississippi.  Sales  background  a  must, 
weeklies  experience  a  plus.  If  you  are 
creative,  able  to  lead  people  and 
understand  market  dynamics,  this  job  is 
for  you!  Great  opportunity  in  one  of  the 
fastest  growing  markets  in  the  state  of 
Mississippi. 

We  offer  a  comprehensive  benefit  plan 
and  401(k).  Please  respond  to: 

Box  01388,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

OCTOBER  30,  2000 


ADMINISTRATIVE 


PUBLISHER 

Third  Sector  New  England  (TSNE)  is 
looking  for  an  experienced  professional 
in  the  magazine  business  to  assume 
overall  responsibility  for  the  business  of 
The  Nonprofit  Quarterly,  a  magazine  that 
features  innovative  thinking  in  the  non¬ 
profit  sector.  Responsibilities  include 
developing  annual  marketing  and  sales 
plan,  developing  subscription  fulfillment 
systems,  developing  direct  mail  cam¬ 
paigns  for  subscriptions  and  advertising, 
marketing  new  products.  Qualified  can¬ 
didates  will  have  3-5  years  working  in 
the  magazine  business  and  demonstrated 
expertise  in  marketing  and  sales.  Salary 
50-60K.  Send  resume  to: 

Human  Resources 
Third  Sector  New  England 
18  Tremont  Street,  Suite  700 
Boston,  M A  02108 
Or  Fax  (617)  523-2070 


ADVERTISING 


SALES  MANAGER 

Growing,  independent,  weekly  agri¬ 
culture  newspaper  seeks  leader  and  bot¬ 
tom-line  contributor.  Hard  work, 
personal  selling  and  superb  management 
of  3  sales  reps  could  lead  to  part- 
ownership.  Need  ability  to  make  a  long¬ 
term  commitment;  proven  advertising 
sales  track  record;  Hard  work  ethic  and 
ambition.  Mail  or  E-mail  letter  selling 
yourself  followed  by  your  resume.  Tell 
why  you  would  deserve  to  own  part  of 
our  company.  Send  to: 

Publisher,  300  South  7th  Street 
Rocky  Ford.  CO.  81067 
Or  E-mail  to;  prptnlemy@ria.net. 

CLASSIFIED  ADVERTISING 
AUTOMOTIVE  AND  REAL  ESTATE 
MANAGERS 

The  Dayton  Daily  News  (203,000  Sun¬ 
day,  158,000  daily),  part  of  Cox  Ohio 
Publishing,  a  progressive,  innovative 
newspaper  group,  has  an  opportunity 
due  to  the  promotion  of  two  of  our  sales 
managers,  for  energetic  and  enthusiastic 
advertising  professionals  to  join  their 
Classified  Management  Team  and 
department  of  68.  This  position  reports 
directly  to  the  Classified  Advertising 
Director. 

These  positions  require  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  competitive 
market,  proven  management  ability  in 
motivating  and  developing  and  experi¬ 
enced  sales  staff,  and  strong  leadership 
skills.  The  ideal  candidate  will  have  a 
newspaper  background  with  general 
knowledge  of  classified  advertising. 
Excellent  salary,  bonus,  benefits  package 
and  career  development  potential. 

Call  either; 

Tricia  Lee,  Classified  Advertising  Director 
(937)  225-2026 
Or  Mark  Strange,  VP  Advertising 
(937)  225-2082 

Or  send  resume,  references,  and  salary 
history  tO: 

Tricia  Lee,  CAD,  Cox  Ohio  Publishing 

45  S.  Ludlow  Street,  Dayton,  OH  45402 
Fax:  (937)225-2116 


EDITOR&  PUBLISHER  CLASSIFIEDS  C3 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVEDTISING  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


ADVERTISING 


AUTOMOTIVE  SALES  REP 
The  Commercial  Appeal  in  Memphis, 
Tennessee  is  looking  for  an  experienced, 
customer-oriented  automotive  advertis¬ 
ing  sales  representative. 

The  right  candidate  will  have  a  strong 
knowledge  of  the  automotive  industry, 
be  creative,  have  good  presentations 
skills  and  the  ability  to  develop  strong 
working  relationships  with  the  customer. 
Three  years  print  media  sales  experience 
is  preferred.  We  provide  an  excellent 
benefits  package,  and  a  great  work 
environment  with  a  salary  com¬ 
mensurate  with  ability.  Please  send  a 
cover  letter,  salary  requirement  and  a 
copy  of  your  resume  to: 

Linda  Steen,  Human  Resource  Manager 
The  Commercial  Appeal 
495  Union  Ave.,  Memphis,  TN  38103. 


DISPLAY  ADVERTISING  DIRECTOR 
The  Fresno  Bee,  Central  California's  lead¬ 
ing  newspaper,  is  looking  for  an 
experienced  Display  Advertising  Director 
to  manage  the  sales  operation  and  the 
marketing  efforts  of  our  retail  sales 
teams,  including  niche  products. 

Those  interested  should  have  strong 
leadership,  presentation  and  organiza¬ 
tion  skills  and  the  ability  to  handle  multi¬ 
ple  projects  and  deadlines.  Applicants 
should  also  have  three  years  newspaper 
sales  management  experience  with  a  pro¬ 
ven  track  record  of  increasing  sales 
revenue  with  existing  accounts  and 
generating  new  revenue  streams.  Please 
send  a  resume  and  cover  letter  to: 

The  Fresno  Bee 
Julie  Porter 

Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 
An  Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
The  Daily  News  Sun,  a  20,000  circula¬ 
tion  newspaper  in  the  sunny  Phoenix 
metropolitan  area,  is  seeking  a  dynamic 
and  skilled  ad  sales  motivator  to  run  its 
sales  team,  plus  two  neighboring 
.(weeklies  circulation  40,000)  The  suc¬ 
cessful  candidate  will  possess  strong 
organizational  skills,  advertising  sales 
experience  and  proven  meeting  revenue 
goals.  In  addition  to  excellent  communi¬ 
cation,  leadership  and  negotiating  skills, 
the  ideal  candidate  will  have  3-5  years 
management  experience,  preferably  in 
the  newspaper  industry.  The  Daily  News 
Sun  is  a  product  of  the  East  Valley 
Tribune,  a  proud  subsidiary  of  Freedom 
Communications,  Inc.,  a  multi-billion 
dollar  corporation  committed  to  being  a 
company  that  respects  the  dignity  and 
development  of  its  associates,  and 
rewards  their  achievements.  Freedom 
Communications,  Inc.,  is  the  14th 
largest  newspaper  company  in  the  U.S. 
with  a  combined  daily  circulation  of 
more  than  one  million  subscribers.  To 
apply,  summit  resume  to-. 


ADVERTISING 


ADVERTISING/MARKETING  DIRECTOR 
Clarksburg  Publishing  Company,  a  well 
established  privately  owned  newspaper 
located  in  Northcentral  West  Virginia, 
has  a  need  for  a  Advertising/Marketing 
Director  to  coach  sales  representatives 
and  integrate  creative  marketing 
strategies.  This  position  is  part  of  a  team 
that  operates  an  18,000  combined  daily 
and  22,000  Sunday  newspaper  with 
other  products.  The  successful  individual 
will  possess  strong  organizational  skills, 
creative  revenue  generating  ideas  and  a 
proven  track  record  of  meeting  revenue 
goals.  Candidates  must  have  a  record  of 
creating  value  for  the  customer  and 
enabling  continuous  revenue  growth. 

We  offer  an  excellent  benefits  package 
including  major  medical,  short  and  long 
term  disability  and  401K  plan.  Please 
send  resume  and  cover  letter  including 
salary  to: 

Steve  Morris 

Clarksburg  Publishing  Company 
RO.  Box  2000 

Clarksburg,  WV  26302-2000 


CLASSIFIED  AD  MANAGER 
The  Billings  Gazette,  Montana’s  premier 
daily  newspaper,  seeks  a  cutting  edge 
Classified  Advertising  Manager.  We  want 
a  team-  oriented  leader  with  excellent 
communication  skills  and  marketing 
focus  who  can  wow  our  classified 
customers.  We  believe  the  Internet  plays 
an  integral  role  in  the  evolution  of  our 
classified  products  and  services.  If  you 
are  a  hands-on  supervisor  with  sales 
coaching  experience,  yearning  to  join  an 
organization  focused  on  growth,  please 
send  resume  and  cover  letter  by  Novem¬ 
ber  6th  tO: 

Human  Resources-CM 
Billings  Gazette 
RO.  Box  36300 

Billings,  MT  59107-6300  EOE 


ADVERTISING  SALES  MANAGER 
The  Town  Talk  in  Alexandria,  Louisiana 
has  an  opening  for  an  Advertising  Sales 
Manager.  Oversees  day-to-day  opera¬ 
tions  of  the  advertising  department. 
Responsible  for  developing  new  sales 
ideas  and  strategies  to  increase  linage 
and  revenue.  Sets  plans  and  monitors 
progress  of  special  sections  and  pro¬ 
ducts,  assists  Retail  Advertising  Director 
in  setting  goals  and  objectives  for  the 
department.  Must  have  at  least  two 
years  sales  management  experience  in 
either  retail  or  classified.  Send  resume 
with  cover  letter  to: 

Joy  Williford, 

The  Town  Talk 

RO.  Box  7558,  Alexandria,  LA  71306 
or  Email  tO:personnel@thetowntalk.com. 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site-. 

www.boonenewspapers.com 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

OCTOBER  30,  2000 
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ADVERTISING  SALES  MANAGER 
3-5  years  experience  leading  a  suc¬ 
cessful  sales  force,  possess  strong  prob¬ 
lem  solving  and  negotiation  skills.  Com¬ 
petitive  compensation  with  excellent 
benefits.  E-mail  or  fax  your  resume. 

Austin  American-Statesman  Newspaper 
305  South  Congress,  Austin,  TX  78704 
Fax  (512)  445-3883 
Cox  Newspapers,  Inc. 

Check  out  our  web  site  at: 
www.statesmanclassifieds.com 


ART/GRAPHICS 


CREATIVE  SERVICES  MANAGER 
Lead  a  fun,  talented  team  of  19  artists 
who  produce  two  quality  newspapers. 
Candidate  will  have:  skills  in  Mac  based 
graphics  software:  QuarkXPress, 

Photoshop,  Illustrator  and  Acrobat; 
newspaper  management  experience,  BA 
or  BS  degree  preferred.  Salary  based  on 
experience  plus  benefits.  30  minutes 
from  the  Rocky  Mountains!  Send  letter 
of  intro,  and  resume  to: 

Jim  Elsberry,  Publisher 
Greeley  Tribune 

RO.  Box  1690,  Greeley,  CO  80632. 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 


CIRCULATION 


CIRCULATION  DIRECTOR 
Northeast  Arkansas’  regional  newspaper. 
The  Jonesboro  Sun,  is  seeking  a 
qualified  circulation  director  to  manage 
and  grow  its  28,000  circulation  base.  5 
years  circulation  management  experi¬ 
ence  necessary  with  a  successful  history 
of  circulation  growth.  Staff  of  22 
dedicated  employees  is  looking  for  a 
leader  to  seize  terrific  market  op¬ 
portunity. 

Excellent  salary,  benefits,  and  op¬ 
portunity  for  advancement  within  Paxton 
Media  Group.  Send  resume  with  cover 
letter  tO: 

David  Mosesso 
The  Jonesboro  Sun 
518  Carson,  Jonesboro,  AR  72401 
Email  tO:dmosesso@jonesborosun.com. 


CIRCULATION  DIRECTOR 
The  Butler  Eagle  located  in  Western  Pen¬ 
nsylvania  is  recruiting  a  Circulation 
Director  for  our  30,000  circulation  daily. 
Great  opportunity  to  leave  the  group 
ownership  world  and  operate  more  freely 
at  our  family-owned  company.  Circula¬ 
tion  Director  oversees  operation  of  12 
full-time  personnel  and  dozens  of  part- 
time.  Staff  needs  strong  leader  who  is 
determined  to  sell  everyone  in  the 
market  and  to  give  those  subscribers 
award-winning  service. 

We  offer  competitive  salary,  excellent 
benefits,  401(k)  program  and  a  great 
place  to  live  and  work.  Send  resumes  to: 

Ron  Vodenichar,  c/o  Butler  Eagle 

RO.  Box271,  Butler,  PA  16003 


Kathy  Thorne 
The  Tribune 
120  W.  1st  Avenue 
Mesa,  AZ  85210 
Or  fax  to:  (480)  898-6401. 

E-mail  address:  kthorne@aztrib.com 
C4  EDITOR*  PUBLISHER  CLASSIFIEDS 
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REGIONAL  CIRCULATION  MANAGER  -  FLORIDA 

The  New  York  Times  is  seeking  a  regional  circulation  manager  in  the  Florida  region, 
who  will  be  responsible  for  developing  and  implementing  sales  and  marketing 
initiatives  supporting  The  Times’  national  expansion  strategy. 

Responsibilities  include  retail  and  home  delivery  sales  and  operations  though  a  wide 
variety  of  sales  channels.  Managing  and  motivating  a  staff  is  a  key  element  of  this 
position,  as  well  as  working  with  outside  vendors  and  third-party  partners  to 
increase  daily  and  Sunday  circulation. 

College  degree  plus  a  minimum  of  five  years  of  circulation  management  experience 
preferred.  Ability  to  develop  and  execute  strategic  initiatives,  as  well  marketing,  pro¬ 
motion,  negotiating,  and  distribution  skills  are  highly  desired.  Must  be  PC-proficient, 
and  able  to  use  Microsoft  applications  well. 

In  addition  to  a  competitive  salary  and  benefits  package,  you  will  find  an  environ¬ 
ment  committed  to  diversity,  challenges  and  growth.  The  New  York  Times  Company 
is  on  Fortune  Magazine’s  list  of  America's  50  Best  Companies  for  Minorities. 

For  consideration,  please  email  or  fax  your  resume  including  salary  requirements  to: 
Hrresume@nytimes.com 

THE  NEW  YORK  TIMES 

Expect  the  World  www.nytimes.com 
Fax  (212)556-4011 
Equal  Opportunity  employer 

We  regret  that  we  can  only  respond  to  those  candidates  we  wish  to  pursue. 
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CIRCULATION 


CIRCULATION  DIRECTOR 
The  Lubbock  Avalanche-  Journal  is  seek¬ 
ing  a  results-oriented  professional  to  join 
our  management  team  as  Circulation 
Director.  Will  be  responsible  for  planning 
and  directing  all  operations  of  the 
Circulation  department,  including  sales, 
service,  collections,  budget  preparation, 
and  leadership  and  motivation  of  circula¬ 
tion  staff.  Qualified  candidates  will 
possess  a  minimum  of  5  years  super¬ 
visory  experience  in  Circulation  depart¬ 
ment,  with  a  strong  background  in  sales. 
We  offer  a  competitive  salary  and  bene¬ 
fits  package.  Send  resume  and  cor¬ 
respondence,  including  salary  history  tO: 

Shelby  Caballero 
Human  Resources  Director 
Lubbock  Avalanche-Journal 
RO.  Box  491 
Lubbock,  TX  79408 
(806)  766-8699  Fax;(806)  766-8768 
E-mail:scaballero@lubbockonline.com 


CIRCULATION  MANAGER 
Connecticut  7  day  operation  is  seeking 
an  experienced,  motivated  circulation 
manager  to  lead  circulation  operations. 
The  ideal  candidate  will  have  a  strong 
background  in  leadership  and  sales  to 
increase  single  copy,  home  delivery  and 
NIE  circulation.  Strong  knowledge  of 
ABC  and  skills  in  budgeting  required. 
We  offer  competitive  salary,  excellent 
benefits  package  and  opportunity  for 
advancement.  Reply  with  resume  and 
cover  letter  to: 

Box  01387,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


HOME  DELIVERY  MANAGER 
The  Antelope  Valley  Press  is  looking  for 
a  high  energy  Home  Delivery  Manager  to 
supervise  a  staff  of  14  full  time  employ¬ 
ees.  The  successful  candidate  must  be 
skilled  in  the  areas  of  home  delivery  dis¬ 
tribution,  supervision  and  recruitment  of 
both  employees  and  of  independent  con¬ 
tractors.  The  ideal  candidate  must  have 
two  years  supervisory  experience  or  job 
related  experience,  good  communica¬ 
tions  skills,  thorough  understanding  of 
customer  service  issues  and  a  strong 
desire  to  succeed.  Acceptable  DMV, 
proof  of  auto  insurance  and  dependable 
transportation  required.  Send  resume, 
salary  requirements  and  references  to: 

The  Antelope  Valley  Press 
Attn:  Personnel  Department 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail:  hr@avpress.com 
Or  Fax:  (661)267-4284 


HOME  DELIVERY  MANAGER 
Searching  for  a  mature,  energetic  pro¬ 
fessional  too  lead  our  home  delivery 
team.  Must  have  minimum  of  3  years 
supervisory  experience  with  youth  and 
adult  carriers.  Will  supervise  5  District 
Managers  and  3  delivery  assistants.  We 
strive  for  excellent  delivery,  customer 
service,  carrier  recruitment  and  training. 
Excellent  salary  and  benefit  package. 
Send  resume  to: 

Gregg  Farmer,  Circulation  Director, 
Greeley  Tribune 

PO  Box  1690,  Greeley,  CO  80632 
Or  E-mail:  farmer@greeleytrib.com. 

www.editorandpublisher.com 
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ASSISTANT  CITY  EDITOR 
Opening  for  a  morning  editor  who  han¬ 
dles  deadline  copy  for  that  day’s  edition, 
as  well  as  advance  copy.  Helps 
supervise  the  news-gathering  operation 
for  a  six-day  PM  with  40,000  circulation 
in  growing  and  dynamic  Tucson,  Ari¬ 
zona.  Minimum  five  years  experience  in 
an  editing  or  writing  job.  Competitive 
pay  and  benefits.  Send  resume,  cover  let¬ 
ter  and  three  examples  of  your  work  to: 
Michael  A.  Chihak 

Tucson  Citizen,  Box  26767 
Tucson,  AZ  85726 
Email:jobs@tucsoncitizen.com 
wwv/.tucsoncitizen.com 


ACTION-MINDED  EDITOR  with  heavy  con¬ 
struction  writing  experience  to  help  lead 
new  online  service  for  business  publisher 
quickly  building  an  excellent  reputation. 
Unlimited  career  potential,  generous 
salary  bonus  and  stock  options  for  right 
candidate  at  this  dynamic  company, 
founded  by  ex-Dow  Jones  executives.  E- 
mail  resumes,  references,  and  clips  to: 

GM  Elizabeth  Baker 
elizabeth.baker@ipgdirect.com 
For  company  background,  go  to 
www.ipgdirect.com  and  click  About  Us 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


AGGRESSIVE  NEWS/CITY  EDITOR 
The  Daily  and  Sunday  Herald  at  Roanoke 
Rapids,  NC  is  looking  for  a  hard-working, 
news/city  editor  with  two  to  three  year's 
experience  to  lead  a  talented  staff.  Appli¬ 
cant  needs  to  demonstrate  a  zeal  for  com¬ 
munity  journalism,  experience  in  pagina¬ 
tion  and  strong  work  ethic.  Weekly 
editors  will  also  be  considered.  Use  of 
QuarkXPress  and  Baseview  are  pluses. 
Submit  resume,  cover  letter  and  exam¬ 
ples  of  page  layout,  copy  editing  and 
three  best  writing  samples  to: 

Bill  Lindstrom,  Managing  Editor 
Daily  Herald 

RO.  Box  520,  Roanoke  Rapids,  NC  27870 
E-mail:  herald@coastalnet.com 
Or  Fax  resume  to  (252)  537-2384 


ASSISTANT  METRO  EDITOR 
We  are  seeking  an  experienced  city  desk 
editor  who  can  handle  projects,  coach 
and  inspire  reporters  and  make  stories 
sing.  The  Times  is  an  award-winning 
Knight  Ridder  newspaper  in  San  Fran¬ 
cisco’s  East  Bay,  part  of  the  200,000 
circulation  Contra  Costa  Newspaper 
chain. 

Please  send  resume  and  clips  to: 

Kelly  Gust 

Assistant  Managing  Editor-  Local  News 
Contra  Costa  Times 

RO.Box  5088  Walnut  Creek,  CA  94596 
Or:kgust@cctimes.com  EOE 

EDITOR  for  semi-weekly  newspaper 
headquartered  in  Franklin,  VA.  Excellent 
salary,  benefits.  For  info,  call: 

Jamie  Brown  (800)  562-9822 


EDITORIAL 


BUSINESS  NEWS  REPORTERS 
The  Virginian-Pilot  seeks  two  aggressive, 
enterprising  reporters  for  its  Business 
Team.  The  openings  are  for  a  retail 
reporter  and  a  manufacturing/energy 
reporter.  The  Pilot,  a  200,000- 
circulation  daily  based  in  Norfolk,  covers 
southeastern  'Virginia  and  northeastern 
North  Carolina.  Send  letter,  resume, 
clips  and  references  tO: 

Carl  Fincke,  Editor,  The  Virginian-Pilot 
1 50  W.  Brambleton  Avenue 
Norfolk,  VA  23510 
E-mail:  cfincke@pilotonline.com 


CIRCULA'nON 


EDITORIAL 


SENIOR  REPORTER 

Great  opportunity  for  a  community 
journalist.  General  Excellence  twice- 
weekly  between  Atlanta  and  Athens,  GA 
seeks  reporter  to  be  part  of  a  prog¬ 
ressive,  hard-news  oriented  newspaper. 
We  offer  excellent  pay,  benefits,  includ¬ 
ing  matching  401(k),  and  a  chance  to 
be  part  of  a  creative,  hard-working  team. 
Send  cover  letter,  resume  and  clips  tO: 

Wes  Swietek,  The  Walton  Tribune 
RO.  Box  808,  Monroe,  GA  30655 
E-mail:  wes.swietek@waltontribune.com 


CIRCULATION 


SR.  COMMUNICATION  SPECIALIST 

BECHTEL,  a  global  engineering,  construction,  development,  and  management 
company,  seeks  an  outstanding  communications  professional  to  join  a  growing 
global  internal  communication  group.  The  successful  candidate  will 
contribute  to  strategic  planning  and  execution  of  a  wide  range  of  programs 
within  a  dynamic,  high-profile  corporate  environment  in  San  Francisco. 

Two  primary  areas  of  focus  include: 

•  News  editor  for  the  Bechtel  Globe,  the  company’s  global  monthly 
newsletter.  The  publication’s  mission  is  to  deliver  valuable  news  and 
information  presented  in  an  engaging  way  to  employees  worldwide.  Will 
work  with  the  editorial  team  to  set  strategy,  review  stories,  and  oversee 
layout,  design  and  production.  Position  will  manage  external  eoitorial 
and  design  agencies. 

•  Project  manage  the  group’s  use  of  Bechtel’s  intranet,  BecWeb,  and 
broadcast  e-mail  process.  Improve  BecWeb  communication  sites 

and  work  with  technical  personnel  to  enhance  functionality  by  developing 
web-interface  databases.  May  participate  in  providing  ideas  and  strategic 
direction  for  BecWeb  overall  to  make  it  a  more  effective  communication 
and  business  tool.  Manage  broadcast  e-mail  process  from  a  content 
perspective;  work  with  organizations  to  define  audiences  and  effectively 
focus  their  message.  Develop  web-based  archive  system. 

The  successful  candidate  will  assist  with  other  special  projects  including 
writing  and/or  editing  of  senior  executive  communication,  providing 
communication  counsel  to  corporate  change  initiatives,  and  supporting  key 
business  priorities  and  events.  Will  participate  in  monthly  teleconferences 
with  global  communication  team  members  and  work  closely  with  colleagues 
in  the  corporate  public  relations,  marketing  communications,  and  community 
relations  groups. 

This  position  requires  the  following: 

•  Bachelor’s  degree  in  communication,  journalism,  or  related  field. 

•  Experience  with  website  development  required;  knowledge  of  content 
management  and  good  design  sense  highly  desirable. 

•  Proficiency  in  MS  Word.  Familiarity  with  Excel,  Frontpage  98,  PowerPoint, 
and  Access. 

•  Ability  to  manage  multiple  projects  simultaneously,  prioritize  effectively, 
and  meet  deadlines. 

•  Detail-oriented  with  high  standards  of  excellence. 

•  Strong  interpersonal  skills,  teamwork,  tact,  and  assertiveness,  to  enable 
smooth,  frequent  interaction  with  business,  technical  and  senior  executive 
personnel. 

•  Excellent  editorial  judgment,  editing  and  proofreading  skills.  Ability  to 
synthesize  information  and  produce  crisp,  compelling,  accurate  copy  for 
print  and  electronic  communications. 

•  Desire  to  learn  and  grow. 

•  Ability  in  a  second  language  is  a  plus. 

For  immediate  con'jc'cration,  please  send  resume  and  five  writing  samples  to: 

Angie  Bernasconi,  Bechtel  Corp.,  AB73T03 
RO.  Box  193965,  San  Francisco,  CA  94119-3965 
or  E-mail  to:  asbernas(Sbechtel.com 
Applicants  selected  for  interview  will  take  a  writing  test 

_ An  equal  opportunHy  employer 
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ASSISTANT  FEATURES  EDITOR 
The  Fresno  Bee,  Central  California’s  lead¬ 
ing  newspaper,  is  looking  for  an 
energetic  innovative  Assistant  Features 
Editor  to  help  shape  the  character  and 
direction  of  all  features  sections.  Those 
interested  should  have  strong  work¬ 
editing  skills,  excellent  news  judgment, 
the  ability  to  motivate  a  creative  staff 
and  the  ability  to  inspire  good  writing 
and  good  ideas. 

Applicants  should  also  have  strong  vis¬ 
ual  and  organizational  skills  as  well  as 
previous  experience  in  news  or  features 
at  a  daily  newspaper.  Please  send  a 
resume,  cover  letter  and  samples  of  your 
work  to: 

The  Fresno  Bee 
Julie  Porter 

Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 
An  Equal  Opportunity  Employer 


ASSISTANT  MANAGING  EDITOR  -  NEWS 
An  award-winning  Midwest  paper 
(145,000  daily;  201,000  Sunday)  is 
seeking  an  AME  of  News.  This  key  posi¬ 
tion  is  responsible  for  day-to-day  opera¬ 
tions  of  all  news  desks  and  reports  to  the 
Managing  Editor.  Candidates  should  have 
keen  journalism  talent  and  judgment, 
with  solid  editing  skills.  We  want 
someone  creative  to  develop  high-impact 
enterprise  reporting.  Candidates  must 
have  strong  experience  in  newspaper 
management,  be  able  to  recognize  good 
local  stories,  have  a  competitive  spirit, 
and  appreciate  the  importance  of  flex¬ 
ibility  and  teamwork.  We  are  committed 
to  diversity  and  quality  in  employment. 
We  offer  excellent  salary  and  fringe  bene¬ 
fits,  including  a  generous  vacation 
package,  company-paid  health  insur¬ 
ance,  life  insurance  and  a  401(k)  plan. 
Send  cover  letters  and  resumes  tO: 
journallst@hotmail.com 


ASSISTANT  SPORTS  EDITOR 
Opening  for  an  editor  who  coordinates 
coverage,  would  write  occasionally  and 
possesses  editing  and  design  skills  for  a 
six-day  PM  with  40,000  circulation  in 
growing  and  dynamic  Tucson,  Arizona. 
Minimum  five  years  experience  in  an  edit¬ 
ing  or  writing  job.  Competitive  pay  and 
benefits.  Send  resume,  cover  letter  and 
three  examples  of  your  work  to: 

Michael  A.  Chihak, 

Tucson  Citizen 

Box  26767,  Tucson,  AZ  85726 
Email:jobs@tucsoncitizen.com 
www.tucsoncitizen.com 


EDITORIAL 


ASSOCIATE  EDITOR 

Associate  editor  to  work  with  team  of 
energetic  and  experienced  reporters  and 
editors  at  one  of  Alaska’s  most  respected 
publications.  Newly  created  position. 
Opportunity  to  use  all  your  skills  from 
editing  to  writing  and  page  design.  Must 
know  the  Associated  Press  style  and 
libel  laws.  Software:  Quark,  Word, 
Photoshop.  Computers:  Mac.  1 1  person 
newsroom.  Pleasant  and  exciting  environ¬ 
ment.  Wonderful  island  community. 
Family  owned  and  operated.  Benefits: 
Paid  vacation, health/dental  insurance, 
sick  leave,  profit  sharing  plan  and 
401(k).  Send  letter,  resume  and  clips  to: 
Scott  Bowlen 
Ketchikan  Daily  News 
RO.  Box  7900 
Ketchikan,  Alaska  99901 


Are  you  world-class?  Then  European  and 
Pacific  Stars  and  Stripes  wants  YOU! 

Put  your  creative  talents  to  use  as  an 
Assistant  Managing  Editor  for  photo/ 
graphics  at  the  European-Pacific  Stars 
and  Stripes,  the  historical  daily  newspa¬ 
per  whose  primary  audience  is  service 
members  stationed  overseas.  We’re  on 
the  front  lines  with  the  troops  in  Korea, 
Kosovo,  Bosnia  and  wherever  else  his¬ 
tory  is  happening.  We’re  there  as  they 
carry  out  their  day-to-day  mission  at 
bases  throughout  Europe  and  Asia.  The 
community’’  we  cover  is  huge  —  and 
exciting. 

The  AME  for  photo/graphics  supervises  a 
small  staff  that  produces  the  graphics 
and  illustrations  for  the  tabloid  daily 
newspaper  and  the  six  staff-produced 
weekly  magazines. 

The  position  requires  a  proven  leader,  a 
teacher,  a  coach,  a  mentor;  someone 
who  can  supervise  and  develop  employ¬ 
ees;  someone  who  understands  plan¬ 
ning,  production  and  teamwork.  Your 
experience  will  reflect  this. 

Our  office  is  located  in  the  prestigious 
National  Press  Building  in  Washington, 
D.C.,  just  a  few  blocks  from  the  White 
House. 

Because  Stars  and  Stripes  falls  under 
the  Department  of  Defense,  our  employ¬ 
ees  enjoy  generous  federal  benefits. 
Overseas  travel  is  part  of  the  job.  Salary 
range  is  $45,000  to  $55,000  annually. 
Apply  with  clips,  photocopies  or  jpegs. 
Submit  a  detailed  resume  to: 

European  and  Pacific  Stars  and  Stripes 
Attn:  Personnel  Office 
529  14th  Street  N.W.,  Suite  350, 
Washington,  D.C.,  20045;  or  fax  at 
(202)  782-0547;  or  email  in  ASCII  text 
or  MSWord  format  to  jobs@stripes.osd.mil. 


_  COPY  EDITOR 

The  Herald-Sun,  55,000  AM  daily  in 
COPY  CHIEF/PRODUCTION  EDITOR  Durham,  NC,  is  looking  for  a  copy  editor 
Major  financial  website  seeks  experi-  to  work  on  our  PC  QuarkXPress  pagina- 
enced  copy  editor  with  Web  publishing  tion  system.  Rim,  slot,  design,  Web 

experience.  Must  have  solid  copy-editing  opportunities  offered,  depending  on 

skills  and  ability  to  supervise  a  staff  of  skills  and  interests.  E-mail  or  mail 
full  and  part-time  editor/producers.  Web  resumes  and  work  samples  to: 
publishing  experience  a  must.  Com-  bad@herald-sun.com 

petitive  salary  and  benefits.  Fax  resume:  -Phe  Herald-Sun 

(201)  346-5898  RO.  Box  2092,  Durham,  NC  27702 
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BRING  THE  IVORY  TOWERS  TO  LIFE 
The  Lexington  Herald-Leader  is  looking 
for  a  higher  education  reporter  to  join 
our  award-winning  education  team.  The 
higher  ed  writer  covers  a  statewide  beat, 
with  special  focus  on  the  University  Ken¬ 
tucky,  the  state’s  flagship  school.  Appli¬ 
cants  should  demonstrate  the  ability  to 
connect  policies  to  people,  the  tenacity 
to  dig  beneath  the  press  release  and  the 
enthusiasm  for  and  commitment  to  work¬ 
ing  in  a  team  environment.  Knowledge/ 
prior  experience  of  higher  education  pre¬ 
ferred,  though  not  a  must.  If  you’re 
interested  in  tackling  one  of  our  highest- 
profile  jobs,  please  send  10-12  clips, 
resume,  story  ideas  and  cover  letter  to: 

Liz  Petros 

Associate  Editor/Recruitment  Development 
100  Midland  Ave,  Lexington,  KY  40508 
or  email  lpetros@herald-leader,com 
The  Herald  is  a  120,000-daily,  160,000- 
Sunday  Knight  Ridder  daily  located  in  Lex¬ 
ington,  the  heart  of  Central  Kentucky.  EOE  M/F 


BUREAU  REPORTER  &  COPY  EDITOR 
Seven-day  daily  in  the  Lower  Rio  Grande 
Valley  of  Texas  has  two  openings: 

Bureau  Reporter  to  cover  cities,  schools 
and  special  issues.  Knowledge  of 
Spanish  and  photography  helpful.  Apply 
to: 

Allen  Essex,  Bureau  Chief 
Valley  Morning  Star/The  Monitor/ 

Mid  Valley  Bureau 

345  S.  Texas  Blvd,  Weslaco,  TX  78596 
Fax:  (956)  969-0967 
Phone:  (956)  968-9587 
E-mail:  lucioc@valleystar.com 
Copy  editor  to  edit  copy,  and  "Quark" 
pages  on  deadline.  Send  tO: 

Doug  Janousek,  News  Editor 
Valley  Morning  Star  1310  S.  Commerce 
Harlingen,  TX  78551 
E-mail:  dougj@valleystar.com 


COME  GROW  WITH  US! 

If  you’re  a  page  designer,  assistant  city 
editor,  government  reporter  or  photo¬ 
grapher  looking  for  a  newsroom  that 
doesn’t  just  cook  —  it  sizzles  —  then  the 
News  &  Record  in  Greensboro  is  your 
next  career  stop.  Our  100,000  daily, 
between  North  Carolina’s  beaches  and 
mountains,  enjoys  a  national  reputation 
for  growing  top  journalists.  As  News  & 
Record  travel  editor  Lydian  Bernhardt 
says,  "The  company  offers  the  most 
extensive  collection  of  on-sife  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of."  We’ve  added  33 
newsroom  positions  in  the  last  year,  and 
we’re  still  looking  for  talented  designers 
to  craft  fronts  in  news  and  sports,  savvy 
assistant  city  editors  to  develop  teams  of 
5-6  reporters,  and  seasoned  government 
reporters  to  cover  politics  and  City  Hall. 
We  also  seek  an  accomplished  photo¬ 
journalist.  If  you  have  2  years  of  daily 
experience,  please  send  resume  and 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
The  News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
WWW.  news-record  .com/company/ 
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COMMUNITY  EDITOR 
&  PHOTOGRAPHER 

The  Northwest  Herald,  a  37,000  circula¬ 
tion  newspaper  named  best  mid-sized 
daily  in  Illinois  five  times  since  1994, 
has  2  openings. 

Community  Editor 

Supervise  four  reporters  and  oversee  our 
McHenry  news  bureau.  Excellent 
opportunity  to  join  management  at  a 
progressive  paper  in  a  competitive 
market.  Experience  in  editing,  reporting 
and  supervision  important 
Photographer 

Need  shooter  for  5-person  staff.  We 
shoot  it  all  -  high  school  sports  to  pros, 
community  news  to  major  regional.  One 
year  of  experience  or  equivalent 
as  a  staff  photog. 

To  apply,  send  resume,  letter  and  work 
samples  to: 

Northwest  Herald 

PO  250,  Crystal  Lake,  II  60039-0250. 
Attn:  Cliff  Ward. 


COPY  DESK  CHIEF 

The  St.  Joseph  News-Press  (40,000 
daily)  seeks  a  hands-on  leader  for  a  staff 
of  five  copy  editors/page  designers  and 
two  part-time  staff  members.  Primary 
responsibilities  include  leading  the  edit¬ 
ing  and  design  of  the  main  news  section, 
the  metro/region  section  and  the  wire 
report.  The  News-Press,  based  45  miles 
north  of  Kansas  City,  MO.,  serves 
100,000  readers  across  21  counties  in 
Missouri  and  Kansas.  We  seek  qualified 
candidates  with  a  passion  for  newspaper 
journalism  and  a  flair  for  dealing  with 
people.  Apply  tO: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box  29 

St.  Joseph,  MO  64502-0029 
Phone:  (816)271-8550 
An  Equal  Opjjortunity  Employer 


WRITER/EDITOR 

Nonpartisan,  nonprofit  research  organi¬ 
zation  (www.publicagenda.org)  has  a 
staff  opening  for  an  experienced 
journalist  to  produce  in-depth  guides  to 
social  issues  for  print  and  Web.  Send 
resume,  clips  on  public  issues,  and 
cover  letter  with  salary  requirements  to: 

Executive  Editor,  Public  Agenda 
6  East  39th  Street 
New  York,  NY  10016 
or  Fax:  (212)889-3461 
Email:  editorial@pubiicagenda.org 
No  phone  calls 


GREAT  JOB  IN  A  GREAT  TOWN 
New  reporting  position  at  The  Aspen 
Times  in  the  Rocky  Mountains.  Half¬ 
time  sports  reporting,  half-time  coverage 
of  other  school  issues.  Schedule  will 
offer  plenty  of  time  for  skiing,  hiking, 
etc.  Experience  is  a  must.  E-mail  or  mail 
resume,  clips  to  Mike  Hagan  at: 

hagan@aspentimes.com 
The  Aspen  Times 

310  E.  MainStreet,  Aspen,  CO  81612 

www.editorandpublisher.com 
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COPY  EDITOR-NEWS  DESK 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  copy  editor  to  design 
and  paginate  pages  on  the  Harris  com¬ 
puter  system,  edit  news  copy,  write 
headlines,  monitor  news  wires  and 
occasionally  substitute  for  wire  editor. 
This  effective  team  player  will  work 
under  time  constraints  inherent  to  the 
job  while  striving  to  maintain  and 
improve  overall  accuracy,  content,  style 
and  appearance  of  the  Wisconsin  State 
Journal. 

Minimum  requirements  include  two 
years  experience  on  a  daily  paper  and  a 
Bachelor’s  degree  in  Journalism  or 
equivalent,  or  the  equivalent  in  experi¬ 
ence.  The  ideal  candidate  will  have  solid 
knowledge  of  grammar,  English,  AP 
style,  computer  programs,  current 
events,  principles  of  design  and  libel 
law,  possess  strong  writing  skills  and  the 
ability  to  edit  copy  quickly,  skillfully  and 
accurately  under  deadline  pressure. 

Send  a  resume,  cover  letter,  and  design 
and  headline  samples  by  Nov.  15,  2000 
tO; 

Wisconsin  State  Journal 
Robert  Zizzo,  HRES 
1901  Fish  Hatchery  Road 
PO.  Box  8056  Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail:jobs@madison.com 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER 


The  Ogden  Newspapers  is  looking  for 
talented  people  for  current  openings. 
Check  out  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
The  Herald-Star  in  Steubenville,  OH  and 
The  Weirton  Daily  Times  in  Weirton,  WV 
newspapers  needs  an  experienced  sports 
editor  who  can  write  columns  with  flair, 
organize  the  sports  staff  and  produce  com¬ 
pelling  sports  sections.  Experience  with 
QuarkXPress  software  is  required.  Salary 
based  on  experience.  The  Herald-Star, 
circulation  22,000,  is  published  Mon- 
day-Friday  afternoons  and  Saturday  and 
Sunday  mornings.  The  Weirton  Daily 
Times,  circulation  8,000,  is  published 
Monday-Friday  afternoons  and  Saturday 
mornings.  Send  resume  with  samples  of 
your  work  to: 

Herald-Star, 

Attn:  Frank  Robinson,  Managing  Editor 
401  Herald  Square 
Steubenville,  OH  43952  or  email  to: 
www.hsconnect.com 


EDUCATION  WRITER 
The  Gazette  in  Colorado  Springs,  CO., 
needs  a  writer  to  cover  education  from 
the  classrooms  to  the  school  board 
rooms.  We  want  someone  to  hold  school 
districts  accountable  for  the  tax  money 
they  spend  and  the  power  they  wield  in 
setting  public  policy.  Mail  resume, 
references  and  clips  to: 

Bill  Vogrin,  City  Editor 
30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 


COPY  EDITOR/PAGE  DESIGNER 
The  Rapid  City  Journal,  a  34K  morning 
daily  in  the  Black  Hills  of  western  South 
Dakota,  is  seeking  a  copy  editor/page 
designer  to  join  our  6-person  copy  desk 
team.  The  area  offers  endless  recrea¬ 
tional  opportunities,  mild  weather  most 
of  the  year,  excellent  schools,  and  a  wide 
range  of  cultural  activities.  We  want  a 
creative  individual  with  a  passion  for 
words,  a  flair  for  design  and  a  sense  of 
humor.  Solid  editing  skills,  the  ability  to 
write  compelling  headlines  and  a  commit¬ 
ment  to  accuracy  are  musts.  QuarkX¬ 
Press  and  Microsoft  Word  proficiency  a 
plus.  Four  10-hour  night  shifts.  Com¬ 
petitive  salary  and  excellent  benefits 
including  a  generous  401(k).  Send 
resume  with  references  and  examples  of 
your  work  to: 

Rapid  City  Journal,  Human  Resources 
RO.  Box  450 

Rapid  City,  SD  57709-0450 
Fax:  (609)  394-8446 
E-mail:  steve.hall@thenewspaper.org 
Equal  Opportunity  Employer 


COPY  EDITOR 

Are  you  good  enough  to  work  for  a 
newspaper  delivered  around  the  world? 
If  so,  we're  looking  for  you!  European 
and  Pacific  Stars  and  Stripes,  the  daily 
independent  newspaper  published  for 
the  U.S.  military  overseas,  seek  a  copy 
editor  to  join  a  dynamic,  creative  team 
at  our  central  office  in  the  National  Press 
Building  in  Washington  DC.  We  will  hire 
a  person  who  can  meticulously  edit  wire 
and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate;  and 
bring  energetic,  original  thinking  to  the 
table.  Knowledge  of  the  military  is  a 
plus.  Passion  for  journalism  a  must! 
Salary  range  is  $35,000  to  $50,000. 
Tell  us  about  yourself  in  a  letter  and 
send  along  a  resume  to: 

Stars  and  Strips,  Suite  350 
National  Press  Building 
529  14th  Street.  NW 
Washington,  DC  20045 
Attn:  Sylvia  Webb  Human  Resources 
email  to:  jobs@stripes.osd.mil 
No  phone  calls,  please 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


COPY  EDITOR:  Billboard  magazine 
seeks  experienced  copy  editor  for  copy 
desk.  Must  be  fast  and  highly  skilled  in 
spotting  and  correcting  typos  and  errors 
in  spelling,  punctuation,  grammar,  and 
word  usage.  Must  master  and  follow  AP 
and  house  styles  and  write  creative  but 
always  accurate  headlines.  Candidates 
should  have  Quark/Macintosh  profi¬ 
ciency  and  ability  to  handle  heavy 
workload  and  deadline  pressure.  At  least 
three  years’  copy-editing  experience,  pre¬ 
ferably  at  newspaper  or  magazine.  Send 
resume  to: 

Department  BJ,  Billboard 
770  Broadway,  New  York,  N.Y.  10003 
Fax  646-654-4681 


How  are  vou  paying 
YOUR  duo? 

Bernice  Yeung's  sec¬ 
ond  story  for 
SF  Weekly  was  an 
investigation  into 
the  tobacco  industry's 
efforts  to  gut  anti¬ 
smoking  educational 
campaigns  in 
California.  The  story 
was  a  finalist  for  the 
prestigious  John 
Bartlow  Martin 
Award  for  Public  Interest  Magazine  Journalism, 
given  out  by  Northwestern  University. 

Not  bad,  considering  that  Yeung  had  graduated 
from  Northwestern  less  than  a  year  earlier. 

At  New  Times,  our  fellowship  program  attracts 
some  of  the  best  young  talent  in  the  country. 
Yeung  started  as  a  fellow.  She's  now  a  full-time 
staff  writer. 

With  12  newspapers  and  more  than  a  million  read¬ 
ers,  New  Times  Inc.  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffe. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  • 
Los  Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas  City 
Pitch  Weekly  •  St.  Louis  Riverfront  Times  •  FW  Weekly 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  oniine  at; 

www.newtimes.com 


Bernice  Yeung,  SF  Weekly 


www.editorandpubllsher.com 
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COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor. 
Applicants  should  have  three  to  five 
years  experience,  strong  headline,  line 
editing  and  computer  skills.  Macintosh 
and  pagination  experience  are  preferred. 
Those  interested  send  resumes,  list  of 
references  and  clips  tO: 

Mary  Greeley,  News  Editor 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


Copy  Editor,  U.S.  National  Desk  (New 
York)  Selects,  edits  copy  for  AP's 
national  news  report.  Works  v;ith  writers 
in  the  field  to  develop  stories.  Writes 
roundups  on  a  variety  of  subjects.  Must 
have  five  years’  full-time  reporting  or  edit¬ 
ing  experience  —  spot  and  enterprise  — 
at  a  daily  newspaper.  Send  resume, 
clips  to  apjobs@ap.org  or  50  Rockefeller 
Plaza,  NY  NY  10020.  EEO. 


DAILY  INTERNET  news  service  and 
weekly  business  newspaper  seeks  editor 
who  combines  skill  with  confidence  to 
innovate.  Editor  will  use  wire  copy  and 
local  copy  produced  by  five-seven  reporters 
to  scoop  competition  daily.  Editor  will 
also  develop  content  and  hire  two 
reporters  for  new  technology  newsletter. 
3-7  years  business  journalism  experience 
required.  Send  resume,  clips  tO: 

Elizabeth  Cummings 
Central  Penn  Business  Journal 
101  N.  Second  Street,  2nd  Floor 
Harrisburg,  PA  17101 


DEPUTY  EDITOR  NEEDED  ASAP  for 
higher  ed.  newspaper.  At  least  3  years 
experience  -i-  B.A.  required.  Know  AP 
style.  Word.  Quark  a  plus.  Knowledge  of 
higher  ed.  a  plus.  Send  cover  letter, 
resume  and  5  edit  clips  by  e-mail: 
scottc@cmabiccw.com 
orfax  (703)  385-1839 


EDITOR 

Here's  a  career  opportunity:  indepen¬ 
dently-owned  14,500  six-day  com¬ 
munity  paper  (PM  with  Saturday  AM)  in 
Western  Washington  seeks  assertive 
manager  for  news  staff  of  22.  Lively, 
local  news  emphasis  in  non-metro,  con¬ 
servative  market.  Must  be  well-organized 
self-starter  who  is  passionate  about  this 
business,  motivates  and  leads  by  exam¬ 
ple,  can  recruit  talent  and  test  new 
ideas.  Will  be  supported  by  strong  man¬ 
agers  having  fun  and  dedicated  to 
growth  with  award-winning  community 
journalism.  Choice  1-5  recreational  loca¬ 
tion  -  90  minutes  from  Seattle,  Portland, 
mountains  and  ocean.  Competitive  com¬ 
pensation,  good  benefits  including  profit 
sharing  and  401(k).  All  applications  con¬ 
fidential.  Send  letter,  resume,  salary  his¬ 
tory  to: 

Dennis  R.  Waller,  Publisher 
The  Chronicle 

RO.  Box  580,  Centralia,  WA  98531 
drwaller@chronline.com 
Fax:  (360)  807-8250 
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EDITOR 

Publisher  of  leading  international  maga¬ 
zine  (lOOk-f  circulation)  seeks  experi¬ 
enced  hands-on  editor  to  lead  editorial 
staff  and  direct  editorial  content  of  120- 
page  monthly  and  its  website.  Solid  edit¬ 
ing,  writing,  and  management  skills. 
Minimum  ten  years  experience  with 
journalism  degree.  Competitive  salary. 
Send  letter  and  resume  tO: 

American  Society  for  Quality 
Attn:  Dan  Egan 
61 1  E.  Wisconsin  Avenue 
Milwaukee,  Wl,  53202. 

Fax:  (414)  765-7209 
E-mail:  degan@asq.org 


EDITORS/REPORTERS 
Award-winning  58,000  New  England 
AM  daily  looking  for  copy  editors  with 
design/pagination  skills  for  section  fronts 
and  topic  pages.  Also  invite  resumes 
from  reporters  ready  for  challenge  of 
working  for  larger  paper.  Opportunity  for 
enterprise,  in-depth  reporting  and  daily 
coverage.  Samples,  resumes  to: 

Bob  Veillette,  Managing  Editor 
Waterbury  Republican-American 
389  Meadow  Street,  Waterbury,  CT  06722 
Or  Fax  to:  (203)  596-9277 


EDITORS 

ADVANCE  YOUR  CAREER 
Business  is  Booming! 

As  a  superior,  fast-paced  print/internet 
publishing  company  in  Loveland,  CO, 
Duke  Communications  International/ 
Penton  Media  seeks  multi-talented 
Editors  to  join  our  team.  Edit  feature 
articles,  product  reviews,  news  stories,  & 
original  content  for  our  Windows,  2000 
Magazine.  Requires:  B.A.  degree;  2-4 
years  experience  editing  technical 
material;  aptitude  for  making  technical 
material  readable;  excellent  content  edit¬ 
ing  skills.  Duke  is  proud  to  offer 
worldclass  compensation  and  benefits, 
all  in  a  smoke-free  environment.  For¬ 
ward  your  cover  letter,  detailed  resume, 
and  salary  history  to: 

Duke  Communications  International 
Attn:  Recruiter 

RO.  Box  3438,  Loveland,  CO  80539 
Fax:  (970)667-2321 
Email;  scline@duke.com  EOE/MF 

For  more  information  on  our  dynamic 
company  or  for  more  details  on  our 
opportunities,  visit  our  Web  site  at: 
www.duke.com 


FINE  ARTS  RERORTER 
Wanted:  a  seasoned  pro  to  cover 
classical  music,  opera,  ballet  and  theater 
as  both  a  reporter  and  a  critic.  We’re 
looking  for  someone  to  write  features, 
review  and  break  news  as  part  of  a  team 
that  believes  that  good  arts  coverage  is 
as  important  as  any  beat  at  the  newspa¬ 
per.  Send  clips  and  cover  letter  tO: 

Leanne  Kleinmann,  AME 
The  Commercial  Appeal 
495  Union  Avenue,  Memphis,  TN  38103 
Or  E-mail:  kleinmann@gomemphis.com 


EDITORIAL 


ENTERPRISE  TEAM  LEADER 
The  Tampa  Tribune  needs  a  strong  word 
editor  to  lead  a  team  of  four  reporters  to 
produce  timely,  incisive,  imaginative  pro¬ 
jects  that  give  depth  to  our  newspaper. 
The  Enterprise  Team  works  with 
reporters  throughout  the  newsroom  on 
investigative  projects  and  computer 
assisted  reporting.  The  stories  they  pro¬ 
duce  will  be  told  with  strong  reporting 
and  strong  graphics  and  photographs  to 
provide  complete  packages  for  our 
readers.  The  team’s  leader  must  be  able 
to  balance  both  relatively  short-term  pro¬ 
jects  with  longer  investigative  pieces  and 
be  able  to  form  strong  working  rela¬ 
tionships  throughout  the  newsroom.  This 
person  will  need  to  work  with  both 
online  and  television  media.  Applicants 
should  have  a  college  degree,  supervisory 
experience,  database  and  spreadsheet 
skills  and  at  least  eight  years  of  journal¬ 
ism  experience.  E-mail  resume  and  cover 
letter  to  Senior  Editor  Steven  Kaylor: 
skaylor@tampatrib.com 


ENTERPRISING  REPORTER 
Tired  of  meetings?  Want  to  get  to  the 
nut  of  community  service  and  report  on 
real  people?  Do  you  covet  prime  space 
on  Al?  We’re  looking  for  a  self-starter  to 
cover  growth-related  quality-of-life 
issues,  from  traffic  to  development,  for 
our  mid-sized  Florida  daily.  Please  send 
a  resume,  clips  showing  why  you 
deserve  this  opportunity  tO: 

Box  01384,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ENVIRONMENTAL  REPORTER 
Can  you  cover  a  beat  that  doesn’t  have  a 
meeting  a  minute?  Can  you  generate 
story  ideas  without  benefit  of  press 
releases?  Can  you  find  human  drama  in 
the  changing  face  of  a  community?  If  so, 
you  could  be  our  next  environmental 
reporter.  Reporter  will  write  for  both  the 
Naples  Daily  News,  a  50,000- 
circulation  daily,  and  the  Bonita  Banner, 
a  30,000  circulation  twice-weekly,  both 
of  which  are  consistently  judged  as 
among  the  best  newspapers  in  the  state. 
Send  your  resume,  clips  that  say  some¬ 
thing  about  your  reporting  and  writing 
ability  and  a  short  cover  letter  to: 

Todd  Pratt,  Bonita  Banner 
RO.  Box  40,  Bonita  Springs,  FL  34133 
E-mail:  tjpratt@naplesnews.com 


COPY  EDITOR/PAGE  DESIGNER 
The  News-Journal,  Daytona  Beach,  FL 
(100,000  daily,  120,000  Sunday) 
needs  a  copy  editor/page  designer  to  join 
our  desk  —  and  enjoy  our  beautiful 
beach  and  weather.  Prefer  2-3  years 
experience  at  a  daily  with  an  apprecia¬ 
tion  of  deadlines  and  zoning.  Pagination 
skills  a  plus.  Contact: 

Troy  Moore,  Managing  Editor/News 
News-Journal  Corporation 
901  Sixth  Street 
Daytona  Beach,  FL  32120 
(904)  252-1511  ext.  2533 
E-mail :  troy. moore@news-j rnl .com 
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FEATURES  COPYEDITOR 
The  News  &  Observer,  one  of  the 
nation’s  most  ambitious  and  best 
regional  newspapers,  seeks  a  creative, 
experienced  copy  editor  for  our  award¬ 
winning  features  department.  The  ideal 
candidate  has  at  least  5  years  daily 
experience,  an  appreciation  for  storytell¬ 
ing,  an  exceptional  command  of  gram¬ 
mar,  style  and  punctuation  and  a  gift  for 
writing  great  features  headlines.  The 
N&O  (170,000  daily/210,000  Sunday) 
values  features,  and  our  Raleigh- 
Durham-Chapel  Hill  region  is  a  great 
place  to  live  and  work.  To  apply,  send 
cover  letter,  resume  that  includes 
references  and  your  10  all-time  best 
headlines  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


FEATURES  EDITOR 

Don’t  miss  this  opportunity.  The 
Muskegon  Chronicle  is  looking  for  a 
wordsmith  who  is  also  design  savvy  to 
head  up  its  award-winning,  five-member 
features  desk.  We’re  a  50,000- 
circulation  daily  located  in  thriving  West 
Michigan,  minutes  from  some  of  the 
best  beaches  in  the  world.  We’re  work¬ 
ing  on  a  lively  redesign  to  take  advan¬ 
tage  of  our  new  press.  And  we  offer 
superb  pay  and  benefits.  If  you  are  a 
deadline-oriented,  take-charge  individual 
who  is  still  a  team  player,  send  your 
resume  and  a  list  of  three  features  pro¬ 
jects  you’ve  always  wanted  to  work  on 
plus  examples  of  your  writing  and  design 
work  to: 

RJ.  Holmes-Greeley,  News  Editor 
RO.  Box  59,  Muskegon,  Ml  49443 
By  December  8 


College  graduate.  Strong  writing,  in¬ 
vestigative  reporting  and  copy  editing 
skills.  Knowledge  of  business  preferred. 

Our  weekly  news  reports  and  news 
flashes  are  read  by  the  top  executives  in 
the  computer  industry  worldwide. 

TWO  POSITIONS  OPEN 
ONE  SENIOR,  ONE  ENTRY  LEVEL 
Review  press  releases,  interview  com¬ 
puter  industry  executives,  attend  trade 
shows  and  conferences,  generate  story 
ideas  -  as  many  breaking  as  possible  - 
and  writing  stories. 

Charlie  Hall:  charlie@g2news.com 
G2  Computer  Intelligence 
323  Glen  Cove  Avenue 
Sea  Cliff,  NY  11579 

(516)  759-7025;  FAX  (516)  759-7028 
www.g2news.com 

REPORTER 

The  Daily  Item  is  seeking  an  experienced 
reporter  to  join  our  team  of  community 
journalists  at  28,000-daily  in  central 
Pennsylvania.  A  great  opportunity  to 
focus  on  quality  work  for  newspaper  and 
Web  at  www.dailyitem.com.  Send  clips 
and  resume  by  November  1 1  to: 

David  Hilliard,  The  Daily  Item 
200  Market  Street.  Sunbury,  PA  17801 
No  phone  calls  please  EOE 

www.edltorandpublisher.com 


Phone:1-888-825-9149  ~  JlASSliM  ~  Faj: :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


GENERAL  ASSIGNMENT  STAFF  WRITERS 
The  Virginian-Pilot  seeks  two  general 
assignment  reporters  to  aggressively 
pursue  compelling  enterprise  stories  and 
breaking  news  in  Virginia  Beach,  the 
largest  city  in  Virginia.  The  Pilot  is  a 
200,(j00-circulation  daily  based  in 
Norfolk  and  covering  southeastern  Vir¬ 
ginia  and  northeastern  North  Carolina. 
Send  letter,  resume  and  clips  to: 

Editor  Tom  Holden 
4565  Virginia  Beach  Boulevard 
Virginia  Beach,  VA  23462 
(757)222-5131 
tholden@pilotonline.com 

LOCAL  NEWS  EDITOR 
Work  with  and  lead  a  group  of  bureau 
reporters  for  our  40,000-circulation 
daily  located  in  oceanfront  paradise.  At 
the  same  time,  edit  your  own  zoned, 
weekly  section.  You'll  work  in  a  com¬ 
petitive  market  as  part  of  a  thriving 
cluster  of  Scripps-owned  media  pro¬ 
perties  that  offer  room  for  advancement. 
Send  resume,  6-10  work  samples  to: 

Larry  Reisman,  Editor 
The  Press  Journal 

RO.  Box  1268,  Vero  Beach,  FL  32961 


MANAGING  EDITORS 
New  Times,  publisher  of  twelve  maga¬ 
zine-style  newsweeklies,  has  immediate 
openings  for  managing  editors  at  its 
papers  in  Miami,  Kansas  City  and  at  its 
newest  paper  in  Ft.  Worth.  The  ideal 
candidate  will  have  excellent  news  judg¬ 
ment,  superior  management  skills  and 
the  ability  to  help  staff  writers  produce 
quality  magazine-length  news  stories. 
The  managing  editor  supervises  the  day- 
to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  pro¬ 
cess  will  include  an  extensive  editing 
test.  Qualified  candidates  should  send  a 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
RE:  Managing  Editors/E&P 


MANAGING  EDITOR 

Rapidly  growing  national  medical  pub¬ 
lisher  in  beach  paradise  of  Naples,  Flor¬ 
ida,  needs  dynamic  Chief  Editor  to 
inspire  and  manage  large  staff  of  in- 
house  and  freelance  editors  and 
reporters.  Produce  35  technical  newslet¬ 
ters  monthly  plus  launch  more.  Require 
10  years  experience  as  newspaper 
reporter  and  editor,  showing  progressive 
managerial  responsibilities.  Wire  service 
and  news  background  prized.  Web  famil¬ 
iarity  a  plus.  Casual,  non  smoking,  drug 
free  office.  Fax  letter  and  resume  to: 

(941)261-6713 

Or  E-mail  to:  publisher@medville.com 


REPORTER 

The  Item,  an  award-winning  afternoon 
daily  in  South  Carolina,  circulation 
22,000,  is  expanding  and  has  an 
immediate  opening  for  a  reporter.  Send 
resume,  clips  to  Tonyia  McGirt,  The  Item, 
RO.  Box  1677,  Sumter,  SC  29151. 

www.editorandpublisher.com 


NEWS  &  SPORTS  REPORTER 
The  Inyo  Register  in  California’s  Eastern 
Sierra  has  an  immediate  opening  for  a 
full-time  reporter  to  split  time  between 
news  and  sports.  E-mail  a  resume  and 
your  three  best  news  and  high  school 
sports  clips  tO: 

inyoeditor@earthlink.net 
Or  call:  Editor,  Dave  Reynolds  at 
(760)  873-3535  for  details. 


NEWS  EDITOR  WANTED 
An  award  winning  Midwest  paper 
(145,000  daily;  201,000-Sunday) 
seeks  a  top-notch  news  editor  to  lead  a 
universal  copy  desk.  We  want  an  experi¬ 
enced,  passionate  professional  who 
loves  words,  knows  the  King’s  English 
and  can  write  and  teach  the  art  of 
creative  headline  writing.  We’re  looking 
for  a  person  with  keen  journalistic  and 
creative  talent,  sound  news  judgment,  a 
strong  track  record  in  developing 
effective  and  progressive  news  pres¬ 
entation,  a  record  of  teamwork  and  out¬ 
standing  people  skills.  A  minimum  of 
five  years  experience  and  strong  pagina¬ 
tion  skills  are  essential.  We  are  com¬ 
mitted  to  diversity  and  equality  in 
employment.  We  offer  great  salary  and 
fringe  benefits,  including  generous  vaca¬ 
tion  time,  company-paid  health  insur¬ 
ance,  life  insurance  and  a  401(k).  Send 
cover  letter  and  resume  to: 

journal  lst@hotmaiLcom 


NEWS  EDITOR 

Weekly  Thoroughbred  magazine  seeks 
aggressive  leader  for  Internet  daily  edi¬ 
tion.  Must  have  knowledge  of  horse  rac¬ 
ing  and  breeding,  and  news  reporting 
and  editing  skills.  Send  resume,  clips, 
and  salary  requirements  to:  Dept.  MM, 
RO.  Box  8237,  Lexington,  KY  ri0533. 


NEWS  EDITOR 

Yellowstone  next  door  employee-owned 
26,000  AM  seeks  saavy  desk  veteran  to 
lead  universal  desk.  Timeliness,  con¬ 
sistency,  communication  are  key.  We’ve 
won  Batten,  Best  in  the  West,  and  every 
top  regional  news  award.  Next,  we  seek 
an  SND  award.  Call  or  E-mail  asap  to 
arrange  interviews,  portfolio  review,  etc. 
Signing  bonus  for  best  candidate.  Please 
send  responses  to: 

Dean  Miller,  Managing  Editor 
The  Post  Register 
333  Northgate  Mile 
Idaho  Falls,  ID  83402 
Phone:  (208)  542-6755 
Or  by  E-mail  to:dmiller@idahonews.com 


WANT  TO  LIVE  AND  WORK  IN  PARADISE? 
The  Key  West  Citizen  is  looking  for 
designers  to  help  take  our  products  in  a 
new  direction.  We  are  looking  for  inde¬ 
pendent,  creative  people  who  want  a 
chance  to  express  themselves.  Knowl¬ 
edge  of  QuarkXPress  and  one-year  daily 
newspaper  experience  required.  Your 
input  and  creativity  will  be  respected  and 
valued.  Send  resume  and  work  samples 
to  Sally  Mahan,  Key  West  Citizen,  RO. 
Box  1800,  Key  West,  FL  33040. 


NIGHT  EDITOR 

We’re  hiring  a  night  assistant  city  editor 
to  join  our  team  of  7  editors  on  the  City 
Desk.  This  editor  oversees  local  stories 
during  the  evening,  represents  the  City 
Desk  at  budget  meetings,  works  with  all 
reporters  on  staff,  and  directly  supervises 
some  reporters. 

The  Spokesman-Review  is  a  family- 
owned  newspaper  that  cover  the  Inland 
Northwest,  from  Montana  through  Idaho 
and  Washington.  Our  newsroom  is 
known  for  its  strong  focus  on  quality, 
high  morale,  creativity,  and  teamwork 
among  editors,  reporters  and  photo¬ 
graphers.  Columbia  Journalism  Review 
named  us  one  of  the  top  25  newspapers 
in  the  country,  and  one  of  five  to  watch. 

If  you  are  a  talented,  proven  editor  who 
is  interested  in  joining  us,  send  a 
resume,  samples  of  your  work  (writing 
and  editing)  and  a  letter  outlining  your 
leadership  philosophy  and  your  views  on 
newspaper  journalism  to: 

Managing  Editor,  Peggy  Kuhr 
The  Spokesman-Review 
999  W.  Riverside  Ave., 

Spokane  WA  99201. 


ONLINE  EDITOR/PRODUCERS  (2) 
Needed  for  new  Belo  Interactive  site  at 
Texas  Cable  News.  News  experience  and 
knowledge  of  HTML,  Photoshop,  and 
multimedia  preferred.  Reply  to.- 
bijobs@wfaa.com  &  subject:  TXCN.com 
Or  Human  Resources,  Belo  Interactive, 
606  Young  Street,  Dallas,  TX  75202. 


PAGE  DESIGNERS  &  COPY  EDITORS 
We  are  putting  together  a  first  class 
Universal  Desk  and  still  have  a  few  open¬ 
ings  for  page  designers  and  copy 
editors.  Designers  should  be  adept  at 
layout,  packaging  and  editing  and  be 
able  to  work  well  with  story,  photo  and 
art  editors  to  make  our  Mario  Garcia-led 
redesign  soar.  Copy  editors  should  have 
strong  headline  and  copy  editing  skills 
and  must  have  a  good  command  of 
English  and  AP  style.  Layout  and  Quark 
skills  a  must.  Excellent  PAY  AND 
BENEFITS.  Please  send  cover  letter, 
resume  and  work  samples  to: 

TIMES  RECORD 
3600  Wheeler  Avenue 
Fort  Smith,  AR  72901 
Or  fax  cover  letter  and  resume  to 
Human  Resources  at:  (501)  784-0436 
Or  E-mail  resume  to: 
jjewell@swtimes.com 


COPY  EDITOR 

Full  time  copy  editor  needed  for 
universal  desk  at  17,000  circulation 
morning  daily  in  Pocatello.  Degree  in 
journalism  or  English,  one  year  or  more 
newsroom  experience  preferred.  We’re 
seeking  someone  with  solid  editing  skills 
who  can  work  as  a  team  member  with 
editors  and  writers.  Send  cover  letter, 
with  salary  history,  and  resume,  clips  to: 

Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
RO.  Box  431 
Pocatello,  ID  83204 


PAGE  DESIGNERS/PAGINATORS 
Investor’s  Business  Daily  (circulation 
311,000)  seeks  experienced  page 
designers/paginators  for  positions  in  Los 
Angeles.  IBD  has  recently  implemented 
a  state-of-the  art  pagination  and  text¬ 
editing  system  and  is  undertaking  a 
significant  redesign  effort.  Please  send 
resume,  work  samples  and  references  to: 
Rob  Golum,  associate  editor,  by  E-mail 
rob.golum@investors.com,  by  mail  to: 
Investor’s  Business  Daily 
12655  Beatrice  St., 

Los  Angeles,  CA  90066; 

Or  by  fax  to:  (310)577-7350. 

Please  call  (310)448-6373 
to  confirm  receipt  of  fax. 


REPORTER 

Looking  for  a  great  place  to  learn  the 
ropes?  Or  a  place  to  show  what  you  can 
do?  The  Evening  Sun,  a  21,000- 
circulation  afternoon  daily  in  southcentral 
PA,  needs  an  energetic  and  aggressive 
reporter  who  loves  news  and  news  report¬ 
ing.  Send  resume  and  clips  to: 

Lori  Goodlin,  editor.  The  Evening  Sun 
1356  Baltimore  Street,  Hanover,  PA  17331 
Great  working  environment,  competitive 
salary  and  401(k). 


REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  THE  VINDICATOR,  an  award¬ 
winning  daily  in  northeastern  Ohio.  If 
you’re  a  solid  writer  and  reporter  and 
want  to  improve  your  skills,  drop  us  a 
line.  You’ll  never  find  another  newspaper 
with  such  an  exciting  news  atmosphere. 
Send  cover  letter,  resume  and  clips  to: 
Anthony  G.  Paglia,  The  Vindicator 
RO.  Box  780,  Youngstown,  OH  44501 


REPORTER 

Reporter  needed  for  award-winning, 
20,000-circulation  daily  paper  in  sunny 
Northeast  Florida.  The  St.  Augustine 
Record  has  an  entry-level  position  open 
for  an  energetic  reporter  who  wants  to 
work  in  this  eclectic,  historic  city  near 
the  beach.  Send  resume  and  clips  to: 

Diane  Rodgers,  Managing  Editor 
The  St.  Augustine  Record 
158  Cordova  Street. 

St.  Augustine,  FL  32085 
E-mail:  recae@staugustine.com 


THE  POST-BULLETIN  in  Rochester,  Min¬ 
nesota  is  seeking  an  experienced 
reporter  to  cover  our  health  beat. 
Rochester  is  home  to  the  Mayo  Clinic 
know  worldwide  in  the  medical  com¬ 
munity.  top  candidates  for  our  position 
should  have  daily  newspaper  experience, 
in  addition  to  covering  Clinic  and  health 
issues,  the  position  will  also  include 
some  reporting.  Send  cover  letter, 
resume  and  clips  to: 

Lynne  Miller 

Human  Resources,  Post-Bulletin 
RO.  Box  61 18 

Rochester,  MN  55903-6118 
For  more  information  call 
(507)285-7713 


Or  to:  smiller@journalnet.com 
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REPORTERS  —  NEWS  AND  SPORTS 
The  Merced  Sun-Star  is  on  the  verge  of  a 
major  redesign  and  is  looking  for 
reporters  to  cover  open  beats  ranging 
from  education  to  local  business  to  jun¬ 
ior  college  athletics  to  the  new  Univer¬ 
sity  of  California  campus. 

If  you  have  fresh  ideas,  drive  and  a  flair 
for  writing,  we’ll  find  a  place  for  you. 

We're  in  the  heart  of  Central  California’s 
beautiful  San  Joaquin  Valley,  within  a 
few  hours’  drive  of  the  Bay  area,  Sacra¬ 
mento  and  Yosemite. 

Whether  you’re  just  getting  out  of  school 
or  have  been  in  the  business  for  a  few 
years  and  are  looking  for  a  challenge, 
this  is  the  place  for  you.  Contact: 

Darin  Bunch,  Editor 
editor@mercedsun-star.com 
Or  mail  a  resume  and  samples  of  your 
writing  to: 

Merced  Sun-Star 
RO.  Box  739,  Merced,  CA  95431 

REPORTERS 

Want  to  work  in  one  of  America’s  most 
beautiful  places?  The  Island  Packet  on 
beautiful  Hilton  Head  Island  has  three 
openings: 

•  GENERAL  ASSIGNMENTS  REPORTER 

•  FEATURES  REPORTER 

•  BUSINESS  REPORTER 

The  Packet,  a  fast  growing  McClatchy 
paper,  offers  a  competitive  pay  and 
benefits  package. 

Candidates  should  have  at  least  a  year 
of  experience  in  a  daily  news  environ¬ 
ment.  Clips  must  show  enterprise  and 
strong  writing  ability. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-mail:  fmcaden@islandpacket.com 

REPORTER 

The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  reporter.  The 
6-day-a-week  newspaper,  located  in  the 
beautiful  Shenandoah  Valley,  provides  a 
wonderful  opportunity  for  candidates 
with  a  strong  communication  back¬ 
ground  and  reporting  experience.  This 
newly  created  reporting  position  delves 
into  the  issues  of  beat  reporting,  while 
also  exploring  the  colorful  personalities 
and  interests  of  the  area  through  feature 
writing.  Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to:  nvd@'hentel.net 


REPORTER 

Join  an  award-winning  staff.  Breaking 
news,  features  and  regular  beats.  Assign¬ 
ments  and  pay  to  match  your  skill  and 
ambition.  Send  resume  and  best  clips  to: 
Editor,  Bedford  Gazette 
424  West  Penn  Street,  Bedford,  PA  15522 
Or  Fax  (814)  623-5055 


EDITORIAL 


SENIOR  EDITOR/BUSINESS 
The  Tampa  Tribune  needs  a  dynamic 
leader  for  our  12-person  Business  News 
department,  which  for  three  consecutive 
years  has  been  named  in  the  Best  in 
Business  contest  sponsored  by  the 
Society  of  American  Business  Editors 
and  VVriters.  The  ideal  candidate  will 
have  at  least  5  years  of  management 
experience,  at  least  10  years  of  journal¬ 
ism  experience  and  some  familiarity  with 
computer-assisted  reporting.  This  editor 
must  be  a  strong  coach,  an  organized 
administrator,  a  creative  and  strategic 
thinker  and  an  expert  with  language. 
Your  track  record  for  hiring  and/or  mold¬ 
ing  solid  journalists  is  crucial.  So  is  your 
reputation  for  forging  teamwork  and 
responding  to  crises  calmly,  rationally 
and  decisively.  If  interested.  E-mail  cover 
letter  and  resume  tO: 

Assistant  Managing  Editor 
Patti  Breckenridge 
pbreckenridge@tampatrib.com 


THE  ROBESONIAN  NEWSPAPER,  a 
15,000  daily  in  Lumberton,  NC,  is  look¬ 
ing  for  a  beat  reporter  and  a  sports 
editor  or  sports  writer.  Entry  level 
reporters  and  experienced  journalists  will 
be  considered.  Pay  and  benefits  com¬ 
petitive.  Qualified  applicants  could 
receive  sign-on  bonus.  Send  resume  to: 

Donnie  Douglas,  Editor,  The  Robesonian 

121  W.  5th  Street,  Lumberton,  NC  28358 


STATE  CAPITOL  REPORTER 
The  Tampa  Tribune  needs  a  reporter 
with  a  keen  sense  for  helping  readers 
and  voters  grasp  how  state  government 
affects  their  lives.  This  includes 
opportunities  to  do  high-profile,  high- 
impact  investigative  reporting  on  a 
statewide  level.  You  also  will  cover  the 
state  Senate  and  a  variety  of  beats  and 
work  closely  with  the  Tampa  newsroom 
on  a  daily  basis.  We  expect  reporters  in 
our  Tallahassee  bureau  to  work  as  an 
effective  team,  with  each  member  will¬ 
ing,  professionally  experienced  and  flexi¬ 
ble  enough  to  cover  any  big,  fast¬ 
breaking  story.  We  work  hard  to  expose 
and  explore  critical  relationships 
between  the  Tampa  community  and  the 
state.  We  do  not  expect  AP-style  cov¬ 
erage.  Our  standards  call  for  depth  and 
context.  Mastery  of  the  active  voice  and 
a  clear,  muscular  prose  style  is  a  must. 
Computer-assisted  reporting  is  a  plus.  So 
is  the  ability  to  maintain  a  sense  of  fun, 
creativity  and  purpose  while  under  pres¬ 
sure.  E-mail  cover  letter  and  resume  to: 

Tallahassee  Bureau  Chief  John  Wark 
jtwark@tampatrib.com 


SPORTS  REPORTER 

Applicants  sought  for  new  position  and 
anticipated  opening  in  lively,  hardwork¬ 
ing  newsroom.  1-2  years  newspaper 
experience  preferred.  Send  cover  letter 
and  resume  with  salary  history  tO: 

Steve  Miller,  Managing  Editor 
ME  Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
Or  to:  smiller@journalnet.com 


EDITORIAL 


SENIOR/ASSOCIATE  EDITORS 
First-rate  talent  needed  to  help  launch  a 
unique  general-interest  magazine  for  peo¬ 
ple  over  50.  The  magazine  is  well 
financed,  and  its  sister  publication  is  the 
2nd-largest  in  the  UK. 

Senior  Editor  should  have  8-i-  years’ 
experience  working  with  top  writers  to 
create  thoughtful  articles  on  diverse  sub¬ 
jects,  preferably  for  consumer  maga¬ 
zines.  Associate  Editor  likewise,  but  with 
4-8  years’  experience.  Successful  candi¬ 
dates  will  demonstrate  imagination, 
diplomacy,  extremely  keen  line-and 
developmental-editing  skills,  and  an 
understanding  of  mature  sensibilities. 
Competitive  pay,  excellent  benefits, 
scenic  views.  Send  resume,  cover  letter 
and  your  best  clips  tO: 

David  Brittan,  Saga  Magazine 
222  Berkeley  Street,  Boston,  MA  021 16 
Fax:  (617)375-5952 
NO  CALLS,  PLEASE 


SLOT  EDITORS 

The  Times-Picayune,  New  Orleans’ 
272,000-circulation  daily  newspaper,  is 
looking  for  copy  editors  to  handle  rim 
and  slot  work  on  its  main  news  desk. 

We  need  people  with  strong  news  judg¬ 
ment  and  word  skills  as  our  last  line  of 
defense  before  the  stories  hit  the  press  — 
people  who  can  find  a  hole  in  a  story, 
show  a  copy  editor  or  a  city  editor  where 
a  lead  has  gone  wrong,  make  a  bad 
headline  good  and  turn  a  good  one  into 
a  grabber. 

If  you’re  a  good  editor,  we’d  like  to  hear 
from  you.  Successful  candidates  will  love 
language,  be  able  to  grasp  the  big 
picture  of  the  news  of  the  day  and  serve 
as  a  sounding  board  for  the  news  editors 
crafting  our  daily  A1  news  packages. 

Five  years  of  daily  news  and/or  copy 
desk  experience  required.  Experience 
with  zoning  is  helpful. 

Live  in  America’s  most  interesting  city, 
and  join  the  team  that  has  made  the 
Picayune  a  great  paper.  Request  an 
application,  or  send  a  resume  to: 

Lynn  Cunningham,  Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
An  Equal  Opportunity  Employer  M/F 


THE  NORTHERN  VIRGINIA  DAILY,  the 
most  honored  small  daily  newspaper  in 
Virginia,  has  an  opening  for  an  assistant 
managing  editor.  This  6-day-a-week 
newspaper,  located  in  the  beautiful 
Shenandoah  Valley,  offers  a  creative, 
team-oriented  environment. 

Job  candidate  should  have  a  solid  jour¬ 
nalism  background  with  some  manage¬ 
ment  experience.  Duties  include  oversee¬ 
ing  features  and  page  design,  and  work¬ 
ing  with  special  sections  and  projects. 
Mainly  a  "day  job,’’  Monday  through 
Thursday,  assistant  managing  editor  also 
is  the  Sunday  night  editor. 

Resumes,  cover  letters,  and  examples  of 
work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 

Or  E-mail  to:  nvd@shentelnet 


EDITORIAI. 


SRORTS  WRITER 

The  News  &  Observer  in  Raleigh,  N.C.. 
is  seeking  a  top-flight  reporter-writer  com¬ 
bination  who  is  up  to  the  challenge  of  cov¬ 
ering  Duke  University,  the  projected  No. 
1  team  in  college  basketball,  for  this 
consistent  APSE  award-winning  paper. 

The  person  who  gets  this  job  must  be 
able  to  craft  well-written  game  stories 
filed  under  tight  deadlines,  write  com¬ 
pelling  in-depth  profiles,  produce  a 
steady  stream  of  innovative  enterprise 
pieces  and  deftly  handle  breaking  news. 
Energy  and  creativity  are  musts.  Three 
to  five  years  daily  newspaper  experience 
preferred.  Previous  experience  covering 
college  basketball  a  plus. 

Send  resume,  clips  and  references  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street  , 
Raleigh,  N.C.  27601 


TEAM  LEADER  FOR  EDITING 
The  Tampa  Tribune  needs  a  dedicated 
journalist  to  lead  our  31-person  copy 
editing  team  on  the  Universal  Desk.  This 
involves  coaching  and  mentoring,  recruit¬ 
ing  and  training,  conducting  maestro 
sessions  and  developing  stronger  rela¬ 
tionships  between  the  desk  and  content 
teams.  The  ideal  candidate  will  be  a 
team  player  who  is  as  skilled  at  people 
dynamics  as  line  editing,  a  manager  who 
is  well  organized  yet  adaptable,  and  a 
die-hard  journalist  with  a  proven  record 
of  solid  news  judgment.  He  or  she 
should  have  at  least  five  years  of  experi¬ 
ence  as  a  primary  or  secondary  editor  at 
a  medium-  to  large-sized  newspaper, 
including  some  experience  as  a 
supervisor.  If  interested,  send  resume 
and  cover  letter  tO: 

Senior  Editor  Pat  Mitchell 
omitchell@tampatrib.com 


THE  NORTHERN  VIRGINIA  DAILY,  the 
most  honored  small  daily  newspaper  in 
Virginia,  has  an  opening  for  a  sports 
reporter.  The  17,000  circulation,  inde¬ 
pendently  owned  newspaper  provides  a 
wonderful  opportunity  for  candidates 
with  a  college  degree  and  experience  in 
journalism.  Experience  with  QuarkXPress 
and  agate  are  a  plus.  Duties  will  include 
covering  local  high  schools  and  one  col¬ 
lege.  All  applicants  must  be  team- 
oriented  with  the  enthusiasm  to  learn 
and  succeed. 

Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Jim  Sacco,  Sports  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Call  (800)  296-5137 
Or  E-mail:  jsacco242@yahoo.com 


NEWS  REPORTER 

Weekly  Thoroughbred  magazine  seeks 
writer  with  knowledge  of  horse  racing 
and  breeding  for  Internet  daily  edition. 
Strong  news  background  preferred.  Send 
resume,  clips,  and  salary  requirements 
to  Dept.  MM,  RO.  Box  8237,  Lexington, 
KY  40533. 
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EDITORIAL 

MAILROOM 

PHOTOGRAPHY 

PREPRESS 

SENIOR  EDITOR 

Cahners,  a  worldwide  leader  in  special¬ 
ized  business  publications  and  websites, 
is  seeking  an  enthusiastic  Senior  Editor 
to  join  our  growing  Highlands  Ranch,  CO 
team. 

Main  responsibilities  include  generating 
ideas,  reporting  and  writing  stories  for 
national  weekly  news  publication  which 
covers  various  facets  of  the  broadband 
industry,  including  business,  technology 
ana  regulation. 

Will  also  collect  art  and  graphic  ele¬ 
ments  for  the  stories;  develop  sources  to 
produce  leads  and  accessing  information 
to  develop  newsworthy  or  exclusive 
items;  contribute  information  for  elec¬ 
tronic  news  report,  and  work  with  the 
Web  editor.  The  employee  must  meet  fre¬ 
quent  deadlines,  and  oc-casionally  travel 
or  work  from  a  remote  location.  Position 
is  located  in  the  Denver  area. 

Bachelors  degree  in  Journalism  or 
similar  is  required,  partnered  with  a  min¬ 
imum  or  5  years’  experience  writing  and/ 
or  editing  for  business  or  technology  in 
news  media  outlets,  with  an  emphasis 
intelecommunications  sector  is  pre¬ 
ferred. 

Cahners  offers  a  unique  work  environ¬ 
ment,  a  highly  competitive  salary  and 
comprehensive  benefits  package.  Please 
send  your  resume  with  salary  require¬ 
ments  tO: 

Cahners,  Attn:  HR. 

8773  S.  Ridgeline  Blvd., 
Highlands  Ranch,  CO  80126 
Fax;  (303)  470-4479 
Ore-mail;hrdenver@cahners.com.  As  an 
equal  opportunity  employer,  Cahners 
provides  a  work  environment  free  from 
all  forms  of  discrimination.  This  commit¬ 
ment  to  a  diverse  work  force  is  the 
source  of  our  strength. 
www.cahners.com 


COPY  EDITOR  —  Come  to  one  of  Amer¬ 
ica’s  most  beautiful  places  —  Hilton 
Head  Island.  The  Island  Packet,  a 
McClatchy-owned  daily,  is  seeking  a 
copy  editor.  We’re  interested  in  candi¬ 
dates  who  can  aggressively  handle  copy, 
spot  holes  and  inconsistencies  in  stories, 
write  headlines  that  are  clear  and  crisp 
and  design  pages  creatively.  Knowledge 
of  QuarkXPress  is  a  plus.  The  McClatchy 
Co.,  one  of  the  country’s  distinguished 
newspaper  groups,  emphasizes  high 
journalistic  standards.  Other  papers  in 
the  group  include  The  Sacramento  Bee, 
The  Raleigh  News  &  Observer  and  The 
Minneapolis  Star  Tribune. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax;  (843)  706-3070 
E-mail;  fmcaden@islandpacket.com 


MAILROOM  MANAGER 
Excellent  opportunity  in  Zone  1  for  an 
experienced  Mailroom  Manager.  Mech¬ 
anical  aptitude  a  must.  Experience  with 
Harris,  Idab  and  McCain  equipment  a 
plus.  Forward  resume  &  salary  require¬ 
ments  to;  rstockton@fosters.com 


MARKETING 


PRINT  ACCOUNT  EXECUTIVE 
Scarborough  Research,  the  nation's  pre¬ 
mier  provider  in  qualitative  research,  is 
seeking  a  highly  motivated  and  self- 
directed  sales  professional  with  a  strong 
customer  service  orientation  to  join  our 
dynamic  print  sales  team.  This  position 
will  require  travel  and  will  cover  the 
Midwest  territory.  The  ideal  candidate 
will  have  five  to  seven  years  experience 
in  marketing  research  sales,  newspaper 
advertising  sates  support,  newspaper 
research,  or  media  research  for  a  news¬ 
paper,  media  company,  advertiser  or 
advertising  agency.  If  you  have  a  back¬ 
ground  in  account  development  and 
management,  presentation  building 
skills,  data  analysis  and  data  interpreta¬ 
tion  skills,  and  have  a  positive  and  com¬ 
petitive  outlook,  then  this  position  is  for 
you.  B/VBS  required;  MA/MS  preferred. 
We  have  a  competitive  compensation 
and  benefits  package.  Please  send  your 
resume  with  salary  requirements  to; 
gmeo@scarborough.com  or  fax  to; 

(212)  789-3679  M/FEOE 


NEW  MEDIA 


NEW  MEDIA  MANAGER 
Webmaster 

The  Record,  a  newspaper  located  in  the 
Central  Valley  of  California  that  has 
enjoyed  success  for  over  100  years, 
seeks  a  New  Media  Manager  (Web¬ 
master)  to  lead  its  award  winning  online 
newspaper  and  Internet  operations  - 
www.recordnet.com.  You  will  develop 
site  plans  and  manage  them  from 
requirements  definition  through  imple¬ 
mentation  and  measurement,  and  be 
responsible  for  all  aspects  of  project 
management  such  as  defining  and 
managing  project  work  plans,  budgets 
and  resource  allocation.  Previous  experi¬ 
ence  in  managing  team  development  of 
mid-large  scale  web  sites  is  a  must. 
Knowledge  of  web  server  administration, 
e-commerce,  programming,  data  archiv¬ 
al,  web  site  design  and  Internet 
technologies  is  required. 

We  offer  a  competitive  compensation 
plan  and  excellent  employee  benefits, 
including  a  Pension  and  401(k)  Plan, 
and  a  drug  free  work-environment.  Pre¬ 
employment  drug  screening. 

Please  submit  resume  with  work  experi¬ 
ence  and  cover  letter  to; 

Dave  Winegarden,  VP  Sales/Marketing 
The  Record 

RO.  Box  900,  Stockton  CA  95201 
Or  E-mail  to;  davidw@recordnet.com 


PHOTOJOURNALIST  -  TIMES,  LEADER 
WILKES-BARRE,  PA  -  55,000  daily/70,000 
Sunday  Knight  Ridder  newspaper  has  an 
immediate  opening  for  an  energetic  full-time 
staff  photographer  to  join  its  team  of  eight 
photojournalists.  We’re  looking  for  someone 
with  proven  ability  to  cover  a  full  range  of 
assignments  including  spot  news,  sports, 
features,  illustrations  and  photo  stories.  At 
least  two  years  of  newspaper  experience  is 
preferred,  but  top-notch  college  graduates 
with  internship  experience  are  encouraged  to 
apply.  The  Times  Leader  has  a  tradition  of 
excellence  in  photojournalism,  with  many 
staff  members  moving  on  to  top  photo 
newspapers  and  wire  services.  A  recent 
comprehensive  redesign  brings  the  newspa¬ 
per  into  the  forefront  of  news  design  and 
provides  a  superb  canvas  for  your  work. 
Color  reproduction  is  excellent,  the  assign¬ 
ment  load  is  manageable  and  spot  news 
opportunities  are  plentiful.  Another  daily 
newspaper  is  around  the  corner,  making 
work  here  an  intense  and  exhilarating  expe¬ 
rience.  And  we’re  only  a  1  1/2  hour  drive 
from  either  New  York  or  Philadelphia.  If 
interested,  please  send  a  tightly  edited 
portfolio  (digital  or  slide  OK),  letter  of 
application,  resume  and  references  tO; 

Joseph  Kieta,  Presentation/Visuals  Editor, 
Times  Leader,  15  N.  Main  Street 
Wilkes-Barre,  PA  18711 
No  phone  calls  please 
e-mail  questions  to;  kieta@leader.net 


IVEW  MEDIA 


PRE-PRESS  MANAGER 
Join  Philadelphia’s  largest  cold  web 
printer  and  earn  up  to  $100,000  Annually 
Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced  pre¬ 
press  manager  that  has  the  ability  to  com¬ 
mit  to  tight  deadlines  and  work  under  pre¬ 
ssure.  Working  knowledge  of  pagination, 
pre-press  equipment  and  a  strong  MAC 
background  is  required.  This  is  a  pivotal 
role  that  requires  planning,  management 
skills  and  the  ability  to  produce  bottom- 
line  results  by  streamlining  the  produc¬ 
tion  process.  This  position  offers  a  base 
salary  plus  a  quarterly  performance 
bonus.  Submit  your  resume  to; 

Bartash  Printing 
Attn;  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone;  (215)  724-1700 
Fax;  (215)  724-3948 


PRESSROOM 


COMMUNITY  NEWSPAPER  needs  expe¬ 
rienced  pi  ess  operator  for  10-unit  Goss 
Community.  Reasonable  hours,  good  pay 
and  benefits.  Call  or  send  resume  to; 
MikeScogin,  (502)863-1111 
Georgetown  News-Graphic 
1481  Cherry  Blossom  Way 
Georgetown,  KY  40324 


NEW  MEDIA 


You  trust  US  with  your  taxes. 

Now  trust  us  with  your  career. 
CONTENT  PRODUCER 

H&R  Block  World  Headquarters  is  located  in  Kansas  City,  MO.  We  are  seeking  a 
qualified  individual  for  this  position. 

In  this  position,  you  will  be  responsible  for  supporting  the  E-Commerce  Depart¬ 
ment’s  Content  Services  group,  providing  Web  content  production  and  project 
management.  The  position  holder  will  perform  research  and  editorial  assign¬ 
ments,  develop  and  maintain  assigned  portions  of  our  Web  site  in  collaboration 
with  other  team  members  on  site  design  and  infonnation  architecture,  and  pro¬ 
duce  and  assemble  all  necessary  assets  and  content. 

Requirements  include: 

•  Bachelor’s  degree  with  an  emphasis  In  English  or  Journalism,  or  equivalent  pro¬ 
fessional  experience 

•  A  minimum  of  2  years  experience  producing  professional  web  content 

•  Demonstrated  knowledge  and  understanding  of  US  personal  income  taxes  and 
professional  experience  producing  consumer  articles  dealing  with  the  IRS  tax 
code. 

•  Ability  to  work  well  in  a  team  environment 

•  Previous  writing  experience 

To  be  considered  for  this  position,  please  forward  your  resume  to:H&R  Block 
World  Headquarters,  Attn:  Human  Resources,  4400  Main  Street,  Kansas  City, 
MO  64111.  Fax:  (816)  932-8390,  E-mail:  jobs@hrblock.com.  Visit  our  career 
web  site  at:  http//hrt)lock.newjobs.com,  EOE  M/F/D/V 


H&R  BLOCK 


It's  a  Classified  Secret  -  We'll  never  reveal  the  identity  of  an  E&P  box  holder.  If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P: 
Classified  Advertising  Department  with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we  ll  discard  your  reply! 
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PRESSROOM 


ASSISTANT  PRESS  MANAGER  needed 
for  lOM  newspaper  with  lots  of  com¬ 
mercial  work.  Up  to  $35,000  package 
with  excellent  benefits  and  growing 
company.  Excellent  stepping  stone  to 
press  manager  position.  Reply  tO: 

Bobby  Caton,  The  Daily  Dispatch 
304  S.  Chestnut  Street 
Henderson,  NC  27536 
E-mail:  bcaton@hendersondispatch.com 


FAST  GROWING  newspaper  and  com¬ 
mercial  printing  operation  has  excellent 
opportunities  for: 

PRESSMAN  SUPERVISOR 
WEB  OFFSET  PRESSMAN 
SECOND  PRESSMAN 
If  you  take  pride  in  your  work  and  want 
to  work  in  a  progressive  environment 
with  good  benefits: 

Call  (202)  636-4968 
Or  fax  resume  to  (202)  529-2136 
Send  resume  to  Production  Manager, 
New  Applicant,  2850  New  York  Avenue, 
NE,  Washington,  DC  20002.  EOE 


PRODUCTION/TECH 


FACILITIES  MANAGER 
The  Blade,  the  newspaper  of  northwest 
Ohio  and  southeastern  Michigan,  is  seek¬ 
ing  a  Facilities  Manager  to  direct  all 
aspects  of  the  operation  and  main¬ 
tenance  of  its  buildings  and  equipment, 
including  presses  and  insertion 
machinery. 

This  position  reports  to  the  Production 
Director  and  manages  the  activities  of  28 
employees  through  four  supervisors  as 
well  as  working  with  outside  contractors 
for  security,  janitorial,  HVAC  and  grounds 
services.  These  employees  include 
unionized  electricians,  electronic  service 
technicians,  building  maintenance 
mechanics,  and  carpenters. 

Essential  responsibilities  include  assess¬ 
ment  of  maintenance  needs,  assignment 
of  appropriate  workers,  preparation  of  con¬ 
tract  specifications  and  overseeing  such 
work,  planning  and  administration  of 
Facilities  Department  capital  and  ex¬ 
pense  budgets. 

Candidates  must  have  a  college  degree, 
with  an  electrical  or  engineering  major 
preferred,  and  a  minimum  of  five  years 
experience  managing  in  a  comparable 
facility. 

The  Blade  offers  a  highly  competitive 
salary,  benefits,  and  vacation  package. 
Apply  in  confidence  tO: 

The  Blade 

541  N.  Superior  Street,  Toledo,  OH  43660 
Fax:(419)724-6080 
Or  E-mail:  hr@toledoblade.com 
Equal  Opportunity  Employer 


PUBLIC  REIJVTIONS 


Public  Relations/ Account  Executive 
Wanted  with  Outdoors  Category  Experi¬ 
ence.  Got  3  plus  years  experience  handl¬ 
ing  public  relations  for  clients  involved  in 
sporting  goods  or  outdoor  activities  (like 
hunting,  birding,  backpacking,  adventure 
travel,  etc)?  Atlanta-  based  advertising 
agency  is  looking  for  you  to  lead  PR 
accounts.  Fax  your  resume  and  cover  let¬ 
ter  to:  (404)  231-2214.  Or  send  an  E- 
mail  to:  mpaffenback@freebairn.com 


WILL  PAY  FOR  TALENT 
Experienced  sales  director,  inspired 
leader;  knows  how  to  exceed  goals.  New 
Mexico’s  fastest-growing  weekly  needs 
you.  Compensation  includes  generous 
incentives.  Please  respond  tO: 

Steve  Lawrence,  Publisher 
Crosswinds  Weekly 
3701  San  Mateo  NE 
Albuquerque,  NM  87110 
Or  by  E-mail:  xwinds@concentric.net 


H  -POSITIONS  WANTED-  || 


ADMINISTRATIVE 


PUBLISHER’S  CONSULTANT 
Available  for  short  or  long-term  projects 
as  the  publisher’s  right  hand.  Able  to 
analyze  and  solve  problems  in  advertis¬ 
ing,  editorial,  circulation  and  prepress  to 
print.  Also  able  to  develop  and/or  imple¬ 
ment  policies.  Skilled  in  recruiting,  train¬ 
ing  and  in  cold-start  or  new  edition 
development.  Thirty  years  experience  in 
daily,  weekly  and  TMC.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at: 

(508)  563-2835 

Or  E-mail:  mbradley@capecod.net 


EDITORIAL 


Looking  for  great  job  as  a  reporter, 
http://resume.jupiterx.com 


10-YEAR  journalism  pro  seeks  challeng¬ 
ing  reporting  position  at  newspaper  com¬ 
mitted  to  news  readers  need  and  want. 

Call  Brad  Buck  at  (352)375-0177 
Or  E-mail  me  at:  brdbuc@cs.com 


BEAT  WRITER  with  heavy  editing  and 
computer  experience,  seeks  chance  for 
growth  at  major  metro  in  Zone  1  or  2, 
especially  in  religion,  ideas,  environ¬ 
ment,  education  beats.  Please  reply  to: 
oldcolonyscribe@att.  net 


20-YEAR  editor-writer-reporter.  Editing/ 
copyrighting  in  home.  (509)  453-3224 
or  E-mail  at:  Oblknowbeee@aol.com 


PUBLICATIONS  SPECIALIST/TRAINER  -  - - 

Software  Installations.  Mac/PC  experi-  APv\/CDXIOCDO 
ence  necessary.  SQL/NT  a  plus.  If  you  /\L/VCri  I  loCIiiO 
know  prepress,  workflow,  like  travel  and  c  e  /  »  •  i 

wantoutof  deadline  dilemmas,  reply  to:  rOT  Space/matenal 

Managing  Editor,  Inc.,  Attn:  Marilyn  deodlines  COll 

101  Greenwood  Avenue,  Suite  330  Michele  MocMohon  Ot 

Jenkintown,  PA  19046  646.654.5303 

Or  E-mail:  mmoss@maned.com 

C12  EDITOR& PUBLISHER  CLASSIFIEDS  OCTO  B  E  R  30,  2  0  0  0 


HPREUSS@EDITORANDPUBLISHER.COM 


-POSITIONS  WANTED- 


EDITORIAL 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


EDITORIAL 


ENTERTAINMENT  REPORTER  at 
40,000-circulation  daily  is  hungry  for 
new  challenges.  Extremely  knowl¬ 
edgeable  in  film  and  popular  music  but 
can  also  write  about  theater,  books  and 
the  fine  arts.  Also  have  a  Master’s 
degree  in  Popular  Culture  Studies. 

Contact  Brad  at  (724)  229-1099 


—  CLASSIFIED  ADVERTISERS  — 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 


C L A S S I F I E D  /mVERTIMM 


IAF0R\1  \TIO\ 


l)F  \I)I.I\KS 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 

DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  camera 
ready  copy  7  days  prior  to  publication  date. 


I,I\F  \l)  RATKS 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34  charac¬ 
ters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  POSITIONS  WANTED 


1  WEEK  .  .  . 

.  .  $12.00 

1  WEEK  .  .  . 

.  .  $6.00 

2  WEEKS  .  . 

.  .  $11.18 

2  WEEKS  .  . 

.  .  $5.05 

3  WEEKS  .  . 

.  .  $9.80 

3  WEEKS  .  . 

.  .  $4.15 

4  WEEKS  .  . 

.  .  $8.25 

4  WEEKS  .  . 

.  .  $3.70 

ALL  OTHER  CLASSIFICATIONS 

1  WEEK . $11.00 

2  WEEKS . $9.70 

3  WEEKS . $8.50 

4  WEEKS . $7.25 

BLIND  BOXES;  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RMF.S 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line 
same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  ,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

1  WEEK . $131 

2  WEEKS . $119 

3  WEEKS . $113 

4  WEEKS . $109 


ORDFRS  \\D  P\V\H:\T 


Ads  running  tor  1 2  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are 
non-cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  dead¬ 
line;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  tuesday  prior  to  Monday  publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted  .  All  ads  require  a  signed  inser¬ 
tion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  email,  mail,  or  fax. 

IVe  reserve  the  right  to  reject  any  ad. 


TO  Pl.ACi:  A\  AD 


Please  contact  us  for:  display  ad  copy  specifications  and  procedures 
MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FL,  New  York,  NY  10003 
FAX:  (646)  654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 

www.edi  tea  ndpublisher.com 


YEAR  BOOK 


I  Web  site  addresses,  ad  rates, 


EDITORe?  PUBLISHER 

INTERNATIONAL 


E&P’s  Interna  tiu 
need  to  reach  and 


s^er  by  newsps 


DAILIES  • 


’S  WHERBl 


>  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


mVR  BOOK 
VVHO’SAMIERE 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State  i 


installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1-888-612-7095  to  Order 
Buy  the  3  Volume  Set  for  only  $200  and  Save  40%  K| 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpubIisher.com 


yf:ar  book 
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CULTURE  TRENDS 


MTV's 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  10123100 

Artist/Group:  Common 
Song/Video:  "The  Light" 

Album;  Like  Water  for  Chocoiate 

This  is  Common’s  (a.k.a.  Rashid 
Lynn)  second  single/video  follow¬ 
ing  “The  Sixth  Sense”.  Blending 
blues,  jazz,  hip-hop  and  gospel, 
his  latest  record.  Like  Water  for 
Chocolate,  promises  to  be  his 
biggest  hit  to  date. 

Artist/Group:  Outkast 
Song/Video:  "B.O.B." 

Album:  Stankonia 

From  their  new  record 
Stankonia.  Their  sound  has  been 
described  as  “spaced-out  funk” 
peppered  with  Prince  riffs, 
gospel  choirs  -  a  new  flavor  in 
hip-hop,  with  obvious  nods  to 
Clinton,  Brown  and  Sly  &  the 
Family  Stone.  The  video  for 
“B.O.B.”  is  a  take-off  on  the  film 
Run  Lola  Run.  And  watch  out 
for  the  purple  grass... 


©2000  MTV 


The  Hollywood  Reporter's  Box  Office 


For  weekend  ending  October  23, 2000 


This 

Week 

Last 

Week 

3-Day 

Pict  ure  Weekend  Gross 

Days  Total 

In  Release  Gross  Sales 

1 

1 

Meet  the  Parents 

16,015,185 

17 

80,723,025 

2 

New 

Bedazzled 

13,106,526 

3 

13,106,526 

3 

2 

Remember  the  Titans 

9,920,460 

24 

77,355,579 

4 

New 

Pay  it  Forward 

9,631,359 

3 

9,631,359 

5 

New 

The  Legend  of  Drunken  Master 

3,845,278 

3 

3,845,278 

6 

5 

The  Contender 

3,486,109 

10 

10,553,191 

7 

3 

Lost  Souls 

3,237,772 

10 

12,878,237 

8 

6 

The  Exorcist  (re-issue) 

2,910,788 

31 

34,822,423 

9 

4 

The  Ladies  Man 

2,813,168 

10 

9,633,128 

10 

7 

Dr.  T  and  the  Women 

2,379,758 

10 

9,000,146 

11 

10 

Best  in  Show 

2,162,463 

26 

6,774,310 

12 

9 

Almost  Famous 

1,240,303 

40 

28,714,323 

13 

8 

Get  Carter 

1,110,244 

17 

13,883,135 

14 

12 

Bring  it  On 

971,805 

59 

66,081,515 

15 

11 

Digimon:  The  Movie 

901,455 

17 

8,539,674 

16 

41 

Bamboozled 

569,756 

17 

983,353 

17 

13 

Urban  Legends:  Final  Cut 

524,513 

31 

21,007,274 

18 

26 

Billy  Elliot 

489,415 

10 

812,532 

19 

14 

What  Lies  Beneath 

348,471 

94 

153,643,849 

20 

17 

Dancer  in  the  Dark 

328,382 

30 

2,076,817 

21 

28 

Coyote  Ugly 

310,374 

80 

59,755,762 

22 

19 

Cyberworld  3D 

310,194 

17 

1,189,506 

23 

- 

Nutty  Professor  II:  The  Klumps 

238,070 

87 

122,123,005 

24 

15 

Space  Cowboys 

236,677 

80 

89,442,354 

25 

20 

Chicken  Run 

206,383 

124 

106,104,314 

26 

16 

Nurse  Betty 

190,146 

45 

24,053,508 

27 

22 

The  Original  Kings  of  Comedy 

190,058 

66 

37,861,557 

28 

34 

The  Broken  Hearts  Club 

175,553 

24 

656,359 

29 

23 

Gone  in  60  Seconds 

164,431 

136 

101,240,514 

30 

27 

X-Men 

157,751 

101 

156,728,159 

31 

24 

Beautiful 

155,377 

24 

3,060,963 

32 

18 

The  Watcher 

127,940 

45 

28,832,660 

33 

32 

The  Kid 

127,376 

108 

69,379,898 

34 

53 

Bless  the  Child 

127,269 

73 

29,224,174 

35 

33 

Dinosaur 

121,682 

157 

137,232,878 

©2000  The  Hollywood  Reporter 


M  INCLUDING  ALL  AVAILABLE  E-MAIL  ADDRESSES  AND  WEB  SITES 


i.  EdhniPublislier 


I 


•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

•  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

•  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions...and  much  more! 

•  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections  lov’  y 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers  \ 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  wvvw.editorandpublisher.com 


MORE  THAN  500,000  NEWSPAPER  FACTS! 
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CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  10123100 

\  1.  Green  Day  “Minority” 

I  2.  Outkast  “B.O.B.” 

j 

I  3.  Mystikal  “Shake  it  Fast” 

I 

I  4.  Fuel  “Hemorrhage” 

I  5.  Papa  Roach  “Broken  Home” 

! 

6.  Orgy  “Fiction” 

I  7.  Ja  Rule/Milian  “Between  You  &  Me” 

i 

8.  Limp  Bizkit  “Rollin’  ” 

! 

9.  Lenny  Kravitz  “Again” 

I  10.  Robbie  Williams  “Rock  DJ” 

i 

I  11.  No  Doubt  “Bathwater” 

! 

I  12.  Pink  “Most  Girls” 

13.  Madonna  “Music” 

I 

I 

14.  3  Doors  Down  “Loser” 

15.  SR-71  “Right  Now” 

I  16.  The  Wallflowers  “Sleepwalker” 

I  17.  Godsmack  “Awake” 

I 

1 

18.  Mandy  Moore  “Walk  Me  Home” 
j  19.  Destiny’s  Child  “Independent  Women” 
j  20.  U2  “Beautiful  Day” 


Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

2 

Ja  Rule 

Rule  3:36 

2 

- 

1 

Ludacris 

Back  for  the  First  Time 

3 

2 

4 

Mystikal 

Let’s  Get  Ready 

4 

3 

3 

Scarface 

Last  of  a  Dying  Breed 

5 

- 

1 

Talib  Kweli/Hi-Tek 

Reflection  Eternal 

6 

6 

17 

Nelly 

Country  Grammar 

7 

7 

5 

Shyne 

Shyne 

8 

4 

2 

E-40 

Loyalty  &  Betrayal 

9 

12 

9 

Wyclef  Jean 

The  Ecleftic... 

10 

11 

14 

Jill  Scott 

Who  Is... 

©2000  Billboard/SoundScan,  Inc. 


I  Top  Country  Albums 

i  j 

!  Compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

2 

49 

Faith  Hill 

Breathe 

2 

1 

3 

Kenny  Chesney 

Greatest  Hits 

3 

3 

3 

John  Montgomery 

Brand  New  Me 

4 

4 

59 

Dixie  Chicks 

Fly 

5 

6 

11 

Soundtrack 

Coyote  Ugly 

6 

5 

4 

George  Strait 

George  Strait 

7 

7 

17 

Billy  Gilman 

One  Voice 

8 

- 

1 

Sara  Evans 

Born  to  Fly 

9 

9 

21 

Lee  Ann  Womack 

I  Hope  You  Dance 

10 

8 

2 

Travis  Tritt 

Down  the  Road  I  Go 

©2000  MTV 


©2000  Billboard/SoundScan,  Inc. 
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DIGITAL  HOW-TO 


Especially  those  of  one  covering  the  contemporary  sound  beat 

BY  CHARLES  BOWEN 

Cutting-Edge  Music.  Now,  I’m  not  going  to 
suggest  that  you  wouldn’t  know  the  difference 
between  punk  rock  and  hip-hop  or  between  techno 
and  breakbeat.  But  let’s  say  that  someone  else  in  your 
newsroom  is  still  a  little  dazed  about  today’s  music 
and  its  various  genres. 

Reporting  on  music  offers  a  lot  of  opportunities  to  stick  your 
foot  in  your  mouth.  Stumble  in  print  over  the  use  of  a  term  such  as 

“indie  rock”  and  your  phone  is  going  to  www.epitonic.com  and  click  the  “Genres” 

ring.  So,  before  you  cover  that  concert  or  tab  at  the  top  of  the  introductory  page, 

interview  those  visiting  performers,  maybe  After  that,  simply  select  one  of  the 


you  want  to  do  a  little  woodshedding. 

A  site  called  Epitonic.com  is  primarily 
devoted  to  sharing  the 
new  downloadable  music 
of  independent  and  un¬ 
derground  artists  from 
around  the  world,  the  next 
century’s  version  of  garage 
bands.  The  site  has  estab¬ 
lished  relationships  with 
record  labels  that  allow  it 
to  publish  tracks  from 
their  artists’  releases.  It 
also  writes  about  the  mu¬ 
sic  and  invites  visitors  to 
browse  a  catalog. 

But,  in  addition, 

Epitonic.com  has 
launched,  as  a  public 


hyperlinked  terms: 

•  Rock,  which  includes  sublinked 


service,  a  great  series  of  audio  “walk¬ 
throughs”  that  invite  you  to  read  — 
and,  more  importantly,  to  hear  —  the 
difference  between  various  genres  of  new 
music.  Have  you  been  quietly  agonizing 
over  the  difference  between  abstract  and 
downtempo?  Since  you’re  afraid  to  ask, 
check  in  with  Epitonic,  which  bills  itself 
as  the  “epicenter  of  downloadable  music 
for  the  aurally  fixated.” 

To  get  started,  visit  the  site  at  http:// 


•  20th  Century  Composers,  from  the 
impressionists,  such  as  Debussy  and  Rav¬ 
el,  to  the  inventive,  such  as  John  Cage. 

Each  link  you  click  takes  you  to  the 
first  of  multiple  screens  of  text  and 
graphics  about  that  particular  genre. 

Also  on  the  top  of  each  new  page  is  an 
icon  that  reads,  “Music  Genre  Walk¬ 
through.”  Click  that  icon  and  the  site 
loads  your  sound  player,  such  as  Real- 
Audio,  and  plays  up  to  five  minutes  of 
narration  and  musical  samples  to  give 
you  a  taste  of  that  particular  musical  style. 

For  each  section,  there  is  a  scrollable 
box  of  related  artists  and  recording  labels 
in  that  field.  Click  any  name  in  the  box  to 
read  more  about  those  performers  and  see 
additional  information  on  their  major 
recordings. 

You  also  can  use  the  site  to  search  for 
a  specific  song.  Just  type  the  song’s  name 
in  the  search  box  at  the  top  of  the  intro¬ 
ductory  page.  You’ll  then  see  a  list  of 
results  with  the  newest  matches  at  the 
top.  You  also  can  use  the  search  box  to 
look  for  specific  artists.  In  addition,  you 
can  browse  an  alphabetical  listing  of 
artists.  Go  to  the  “List  Music  By”  pull¬ 
down  menu  on  the  right  comer  of  the 
page  and  select  an  artist. 

Other  considerations  in  using  Epitonic 
for  your  writing  and  editing: 

Ilf  you  decide  to  report  on  the 
site  in  your  music  or  youth 
culture  columns,  be  sure  to  men¬ 
tion  the  qualify  of  the  music  here. 
Unlike  many  MP3  music  sites  out 
there,  Epitonic.com  exercises 
some  editorial  control,  searching 
out  the  good,  new  stuff.  However, 
it  is  not  a  resource  for  building  up 
a  downloadable  music  collection, 
since  it  rarely  features  more  than 
a  few  tracks  from  a  given  album. 

2  Another  feature  of  the  site 
is  Epitonic  Radio,  using  a 
downloadable  version  of  the 
WiredPlanet  player,  which 
automatically  displays  the  names 


clickables  to  “Folk/Acoustic,”  “Indie  Rock,” 
“Math  Rock,”  and  “Punk  Rock.” 

•  Electronica,  with  sublinks  to 
“Abstract,”  “Ambient,”  “Breakbeat,”  “Down- 
tempo,”  “Dmm  and  Bass,” 

“House,”  “Techno,”  and  “TVEmce.” 

•  Hip-Hop  and  related  rap  evolutions. 

•  Experimental,  covering  musiccd 
ventures  beyond  jazz,  rock,  and  other 
established  idioms. 


of  artists  and  songs  being  played  by 
featured  Epitonic.com  radio  stations. 
Listeners  rate  the  songs,  buy  CDs,  and 
click  to  additional  songs. 

3 You  also  might  want  to  tell  your 
readers  about  the  freebies.  The  site 
regularly  has  contests  and  promotions, 
passing  along  CDs,  T-shirts,  and  Rio 
MP3  players  given  to  them  by  record 
labels  and  other  companies.  Register 
online  with  an  e-mail  address. 
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Reporter 

Carey 

shows 

how 

papers 

got  too 

close 

to  the 

kitchen. 


Mimiie  Pearl  jam 

LIFE  IN  THE  Fm 
E... 

The  Los  Angeles  Times  had  its 
Staples  Center  fiasco,  but  in  the 
early  1960s  it  was  Minnie  Pearl’s 
Fried  Chicken  that  brought  shame  upon 
Nashville’s  two  dailies,  a  new  book 
reports.  In  “Fortunes,  Fiddles  and 
Fried  Chicken:  A  Nashville  Business 
History,”  journalist  Bill  Carey 
recounts  the  newspapers’  entangle¬ 
ment  in  a  fast-food  empire  —  with 
lessons  that  remain  relevant. 

The  chain, 
named  after  the 
country-and-west- 
ern  comedy  star, 
was  started  by  a 
pair  of  lawyers 
trying  to  imitate 
the  success  of 
Kentucky  Fried 

Chicken,  but  they  found  their  busi¬ 
ness  acumen  didn’t  match  their  am¬ 
bition.  After  a  few  years,  the  chain’s 
restaurants  were  closing  within 
months  of  opening,  the  Securities 
and  Exchange  Commission  was  in¬ 
vestigating  its  accounting  practices, 
and  losses  were  in  the  millions. 

But  The  Tennessean  and  the  now- 
defimct  Nashville  Banner,  whose  top 
executives  were  among  the  early 
stockholders  in  Minnie  Pearl,  wrote 
glowingly  of  the  company  while  ig¬ 
noring  obvious  warning  signs,  Carey 
writes.  It  wasn’t  until  well  after  the 
fact  that  news  of  the  chain’s  steep 
decline  started  appearing  in  these 


It  was 
a  pox 
on  both 
papers  in 
Nashville 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


"Gctthi!^  up  at  the  crack  ofdaxcn  to  icatch  a  president 
in  his  running  shorts  is  not  niij  idea  of  j'nn." 

-  HELEN  THOMAS,  LOOKING  BEYOND  THE  ELECTION 

Photo  of  the  iceek 

HIT  HOOSE  IHintt 

RICHARD  HERTZLER,  LANCASTER  (PA.)  NEW  ERA,  OCT.  23 


HIGH 

one  of 
these 


pumpkin  heads,  if 
elected  president, 
might  make  the 
country  go  to  seed? 
Shaun  Chandler,  a 
23-year-old  security 
guard  in  Lancaster, 

Pa.,  can’t  seem  to  make  up 
his  mind  between  Gore  and 
Bush,  but  it’s  a  scary  Hal¬ 
loween  thought  for  all  vot¬ 
ers.  Perhaps  that’s  why  a 
columnist  for  the  local  pa¬ 
per  has  launched  a  Barney- 
for-President  drive.  If 
you’re  going  to  send  a  di¬ 
nosaur  to  the  White  House, 
he  argues,  why  not  go  all 
the  way?  At  least  Barney 
would  put  an  end  to  vio¬ 
lence  on  TV.  And  you 
wouldn’t  have  to  worrv' 
about  him  smooching  his 
first  lady  in  public,  either. 

—  Greg  Mitchell 


HOT  TYPE 


papers.  By  then,  the  national  media  had  I 

exposed  the  company  —  and  pointed  out 
the  newspapers’  connections  to  it. 

John  Seigenthaler,  then  editor  of  The 
Tennessean  and  one  of  the  chicken  chain’s  ! 
early  investors  and  board  directors,  later 
admitted  his  involvement  was  wrong, 
according  to  Carey,  a  former  Tennessean 
business  reporter  now  with  Nashville- 
Post.com. 

Last  week,  Seigenthaler  told  E^P  that 
the  experience  taught  him  the  danger  of 
stock  ownership  and  board  membership, 
and  kept  him  from  joining  boards  until  he 
left  the  paper  in  1991.  “I  made  a  mistake 
when  I  joined  that  board,  and  I  got  off 
that  board,”  he  said.  “It  was  a  very  good 
lesson  for  me.”  —  Lucia  Moses 


Innovative  editor 


Hey  editorial  page  honchos,  if 

your  mail  stacks  are  looking  a  bit  ; 
thin  these  days,  you  might  take  a 
hint  from  The  Hartford  (Conn.)  Courant. 
For  the  past  four  years,  the  Courant  and 
Editorial  Page  Editor  John  Zakarian  have 
lured  more  letters  to  the 
editor  with  an  annual 
event  that  recognizes 
the  best  reader  “entries.” 

The  newspaper  held 
its  fourth  annual  writer’s 
reception  this  month, 
honoring  the  paper’s  top 
60  letters  of  the  year. 
Winners  received  mono-  i 
grammed  stationary,  a  j 
quill-and-pen  set,  and  a  i 
mounted  copy  of  their  submissions.  “It  has 
been  a  good  way  to  let  our  readers  know 
that  we  want  them  to  participate  and  we  | 
appreciate  them,”  says  Zakarian,  noting  j 
that  other  papers,  such  as  the  Richmond  j 
Times-Dispatch,  have  picked  up  the  pro-  I 
gram  since  the  Courant  launched  it.  The  j 
Courant  receives  a  high  number  of  letters,  j 
between  50  and  60  a  day,  and  prints  an 
average  of  about  six  daily,  editors  report, 
aiming  to  provide  a  true  public  forum.  j 
Many  of  the  best  letters,  Zakarian  says,  i 
are  “very  funny.”  —  Joe  Strupp 


Zakarian  earns 
his  letters. 


Under  the  gun 

uToumiiiiiirosiioiii 


PAT  ARNOLD,  SISKIYOU  (CALIF.)  DAILY  NEWS,  OCT.  21 

CALL  IT  BEGINNER’S  LUCK.  PaT  ArNOLD  OF  THE  SiSKIYOU 
Daily  News  in  the  rural  Northern  California  city  of  Yreka 
had  only  been  on  the  job  14  months  and  admittedly  is  a 
better  writer  than  photographer. 

But  Arnold,  a  legal  secretary  before  she  joined  the  small  daily, 
nevertheless  captured  a  dramatic,  up-close  picture  of  a  68-year- 

old  accused  child-molester  i 
firing  a  gun  Oct.  20  at  the  j 
Siskiyou  County  Court¬ 
house.  Edward  Lansdale,  | 

free  on  his  own  recogni¬ 
zance,  shot  and  wounded 
his  accuser  and  her  hus¬ 
band  before  killing  himself 
nearby  a  few  seconds  later.  J 

Arnold,  58,  captured  the  |  ^ 

picture  with  the  5,145-  ' 

circulation  paper’s  point- 
and-shoot  digital  camera.  JJil 

Because  she  was  focusing  j  ^ 

on  Lansdale’s  face,  she  L  m 

didn’t  know  that  he  was  !l 

armed  until  after  she  1^  |  ’ 

clicked.  “Really,  not  until  I  ; 

saw  [Lansdale]  dead  at  the  , 

end  of  the  stairs  did  I  real¬ 
ize  what  was  going  on,” 

Arnold  told  EdP.  She 
didn’t  recognize  the 
harrowing  drama  in  the 
picture  until  she  returned 
to  the  newspaper  office 
and  her  editor  downloaded 
the  image. 

“Sometimes  I  think  you  just  fall  into 

these  things,”  she 
said.  “If  all  those 
characters  were 
courthouse 
tomorrow  and  I 
was  over  there  to- 
morrow.  I’d  never 
get  this  shot 
again.  Never.” 

Nobody  knows 

Arnold  recalls  another  ,  ,  i  , 

how  Lansdale, 


Going  for  two:  Lansdale  targets  pair,  moments  before  he  died. 

The  Siskiyou  County  Courthouse  has 
metal  detectors  at  specific  courtrooms, 
but  not  at  its  main  entrance.  Speculation 
holds  that  Lansdale  hid  the  gun  in  the 
courthouse  and  retrieved  it  when  the  jury, 
which  was  unaware  of  the  shooting  (and 
later  voted  to  convict  him  even  though  by 
then  he  was  dead),  began  to  deliberate. 

Other  than  feeling  sorry  for  Lansdale’s 
shooting  victims,  Arnold  says  the  inci¬ 
dent,  which  has  made  her  something  of  a 
temporary  media  star,  has  left  her  un¬ 
fazed.  With  a  slight  laugh,  she  called  it 
“my  Siskiyou  County  version”  of  another 
famous  photo:  Jack  Ruby  shooting  Lee 
Harvey  Oswald.  —  Joel  Davis 
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Shoptalk 


KEIF  WAIHQI;  II  FEW 
GOOD  PGOOFREilOEOS 


Credibility  in  copy  editing  comes  not  with  amateurs  but  with  pros, 
so  the  solution  to  the  problem  industrywide  resides  in  hire  power 


Editors  of  at  least  two  newspapers  have  asked 
readers  to  volunteer  their  services  as  proofreaders.  A 
trend  in  the  making?  Let’s  hope  not. 

The  managing  editor  of  Florida  Today  in  Mel¬ 
bourne  described  his  paper’s  proofreading  experi¬ 
ment  at  the  annual  meeting  of  the  American  Society  of  Newspaper 
Editors  (ASNE)  in  April. 

Then,  a  month  or  so  later,  The  Salt  Lake  Tribune  in  Utah 


announced  a  similar  program.  What’s 
ne.xt?  Newspapers  listed  among  the  100 
Neediest  Cases? 

Florida  Todays  freeloading 
is  an  outgrowth  of  newspaper 
worry  about  credibility. 

Surveys  by  ASNE  found 
disturbing  levels  of  public 
discontent  with  the  press, 
fueled  in  considerable  part 
by  perceived  inaccuracy, 
including  “too  many  factual 
errors  and  spelling  or  gram¬ 
mar  mistakes  in  newspapers.” 

The  remedy:  experiments  for 
ASNE  undertaken  by  members  in  eight 
cities  to  narrow  the  credibility  gap. 

Enter  Florida  Today  with  its  volunteer 
proofreaders  and,  inevitably,  such  plugs 
as  “Wanted:  Sharp-Eyed  Readers  to  Help 
Us  Eliminate  Errors  in  Stories.” 

Never  mind  that  pleas  for  volunteers 
to  spot  errors  invite  a  logical  —  and  em¬ 
barrassing  —  question:  If  more  help  can 
prevent  mistakes,  why  not  hire  the  help? 

Bloated  newspaper  profits  make  that 
an  especially  pertinent  question. 


Actually,  Florida  Today  experimented 
with  a  w  ay  to  improve  copy  editing,  and 
thus  accuracy,  without  the  implied-poverty 
downside  of  reader  volunteers. 

Unfortunately,  at  the  ASNE 
meeting,  it  w'as  the  volunteer- 
reader  gimmick  that  w'as 
highlighted,  both  at  a  general 
session  and  in  a  video 
distributed  to  editors. 

The  copy-editing  experiment 
given  scant  notice  at  the  meet¬ 
ing  consisted  of  separating 
copy-editing  chores  from 
paginating  —  that  is,  the 
electronic  makeup  of  pages.  As  Florida 
Today  Managing  Editor  Bob  Stover 
described  it  in  an  ASNE  report:  “Copy 
j  editors  had  been  doing  half  a  dozen  duties 
in  one  night:  reading  copy,  designing  pages, 
writing  heads,  proofing  pages,  sizing  pic¬ 
tures,  paginating.  We  experimented  with 
separating  the  duties,  so  an  editor  would 
spend  an  evening  doing  nothing  but  read- 
i  ing  copy  and  writing  heads.  The  work  was 
rotated  so  they  didn’t  get  in  a  rut. ...  These 
approaches  seemed  to  improve  copy  edit- 


j  ing. ...  Anecdotal  evidence,  testimony  from 
I  copy  editors,  and  reviews  by  groups  of 
I  readers  indicate  they  saw  improvements.” 
j  The  shift  of  composing-room  functions 

!  to  newsrooms  at  many  newspapers  has 
j  put  a  heavier  burden  on  editorial  staff. 

'  The  shift  has  enabled  papers  to  eliminate 
composing-room  personnel,  but  layoffs 
in  composing  rooms  don’t  necessarily 
pave  the  way  for  more  staff  to  handle  the 
extra  demands  caused  by  pagination, 
which  usually  fall  on  copy  editors.  There 
is  good  evidence  that,  as  a  consequence, 
pagination  leads  to  an  increase  in  errors 
;  —  the  very  thing  that  bugs  readers  and 
i  undermines  credibility. 

In  one  of  many  examples.  Editor/ 
Publisher  Jeff  Ackerman  of  the  Nevada 
Appeal  in  Carson  City  recently  laid  a 
good  portion  of  the  blame  for  mistakes 
J  at  his  paper  to  the  way  busy  editors 
i  have  been  turned  into  page  designers. 

!  Ackerman  was  so  bugged  by  a  particu- 
j  larly  egregious  error  that  one  day  he 
gave  papers  away  free, 
j  Strategies  to  offset  the  nonediting  work 
imposed  on  copy  editors  by  pagination 
are  a  lot  more  worthy  of  attention  than 
hokey  schemes  to  “connect”  with  readers. 
The  newspaper  business  is  not  a  charity, 
and  it  should  not  beg  for  handouts, 
i  There’s  a  ready  antidote  to  newspaper 
i  errors.  It’s  called,  heaven  forbid,  hiring. 

’  More  trained  eyeballs  to  ride  herd  on 
copy  can’t  help  but  reduce  the  typos, 
grammatical  goofs,  misspellings,  and 
wrong  addresses  that  plague  papers  and 
I  turn  off  readers. 

Granted,  copy  editors  do  not  receive  the 
I  attention  they  deserve  —  and  the  more 
j  the  public  knows  about  their  work,  the 
better.  But  volunteer  proofreaders? 

There’s  a  place  for  volunteers  who 
have  proofreading  skills.  That  place, 
among  others,  is  in  the  schools,  where 
i  overstressed  teachers  need  help  correct¬ 
ing  student  papers,  or  in  understaffed 
I  community  organizations  struggling  to 
publish  newsletters.  The  mainstream 
j  press  should  pay  what  it  takes  to  combat 
'  errors  and  not  lay  that  responsibility 
on  readers.  II 

j 

I  Cranberg  is  George  H.  Gallup  Professor 
of  Journalism  Emeritus  at  the  University 
of  Iowa. 
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